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Primrose Chrome 137P 
emon Chrome 131P 
Medium Chrome 138P 

Fast Yellow Lake 1293P 

Fast Yellow 870P 

Process Yellow 457FP 

Process Yellow 468FP 
Permanent Yellow Lake 6P-2 
Permanent Process Yellow 2824P 
Fast Yellow Toner 904 
Permanent ¥ellow Toner 6P 


Chrome Orange Light 213P 
Chrome Orange Dark 214P 
Persian Orange 2202F 

Fast Orange Lake 137P-2 
Fast Orange 77P 

Fast Reddish Orange 47P 
Fast Orange 247P 

Fast Orange Toner 137P 


Permanent Flesh Lake 245P-2 
Permanent Pink Lake 246P-2 
Permanent Rose Lake 3044P-2 
Permanent Cerise Lake 2642P-2 
Permanent Flesh Toner 245P 
Permanent Pink Toner 246P 
Permanent Rose Toner 3044P 
Permanent Cerise Toner 2642P 


Permanent Fire Red 1143P 
Carnation Red 1311P 
Vermillion 3281FP 

Process Red 459FP 

Sun Red 226P 

Brilliant Red Yellowish 222FP 
Brilliant Red Light 223FP 
Brilliant Red Medium 224FP 
Brilliant Red Dark 225FP 
Permanent Red 786P 
Permanent Geranium Extra P 
Para Toner Dark 212P 

Process Red 2838FP 

Toluidine Toner 210P 

Madder Lake Extra P 

Fast Red 207P 

Fast Red Toner 229P 

Coral Red 1327P 

Rubine Toner 687P 
Permanent Process Red 702P 


Permanent Magenta 28P 
Permanent Maroon Toner 1112P 


Fast Brown 1536P 
Fast Brown 1526P 
Sepia Brown 2670P 
Photo Brown 2731P 


Milori Blue 1090P 

Bronze Blue 8337P 

Milori Blue 8357P 

Dark Bronze Blue 2433FP 

Brilliant Cerulean Blue 902F 
Permanent Sky Blue Lake 2836P-2 
Permanent Oriental Blue Lake 135P-2 
Permanent Peacock Blue Lake 2667P-2 
Fast Blue 282P 

Permanent Cerulean Blue 823P 
Permanent Process Blue 629P 
Permanent Oriental Blue 61FP 
Oriental Blue 604FP 

Permanent Cerulean Blue 341P 
Permanent Cerulean Blue 433P 
Permanent Brilliant Blue 216P 
Permanent Marine Blue 58FP 
Brilliant Blue Toner 884P 

Permanent Sky Blue Toner 2836P 
Permanent Blue Toner 

Permanent Oriental Blue Toner 135P 
Permanent Peacock Blue Toner 2667P 


Permanent Violet Lake 2635P-2 
Permanent Purple 419P 

Permanent Purple 62P 

Permanent Royal Purple Lake 247P-2 
Permanent Violet Toner 2635P 
Permanent Purple Toner 215P 
Permanent Royal Purple Toner 247P 
Chrome Green Light 218P 

Chrome Green Dark 220P 

Permanent Bronze Green Lake 2628P-2 
Permanent Brilliant Green Lake 248P-2 
Fast Emerald Green 130P 

Permanent Bluish Green 33P 
Permanent Bronze Green Toner 26285P 
Permanent Brilliant Green Toner 248P 


Job Black 347 

Process Black 464 
Halftone Black 1344 
Halftone Black 465 
Commercial Black 330 
Brilliant Blue Black 331 

Black Crayon Ink 

Laketine 

Transparent White 701 

Reducing White 521 

Magnesia White 

Gloss White 766 

Cover White 376 

Opaque White 1364 

Paste Drier 

Cobalt Paste Drier 2802 

Kalinin Drier 

Bronze Powder Richgold or Palegold 
Gold Size 2176 
Antitack 

Reducing Varnish No. 0 


The SENELITH INK CO.,Incf 
































































































































































































which is naturally reflected in more 
relations with their customers. 




























Lithographic and Printing.” It is yours 
for the asking. 







SENELITH INK 


Whatever the ink problem confronting the busy lithographic 
plant, the chances are that one or more of the selective 
Senelith Inks will overcome the difficulty. 


More and more, lithographers are realizing that stand- 
ardizing on Senelith Inks is an important factor in 
maintaining their standards for quality production 


As pioneers in the promoting of practical and 
helpful suggestions for the elimination of 
offset ink troubles, we have available io 
interested parties our booklet “INKS, 
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32-34 Greene Street 


New York,N. 
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F-R Hydroquinone 


F-R Quinotol* 
(CHLOR-H-QUINONE ) 


F-R Monotol* 
1 (Identical With Metol) 


F-R Glycin 

F-R Potassium Alum 
F-R Potassium Bromide 
F-R Sodium Sulphite 
F-R Sodium Carbonate 


Packed in cans 
or bottles. 


* Reg. U. S. Pat. Off. 


SE ee i 


#imn-woserevé coe" 


mre As-Pn cum | 





ee 


Bs UT a specific line of Photo Fine Chemicals particu- 
larly adapted to meet the exacting demands for the finest in 
lithography — at no additional cost. Lithography — a photo- 
graphic process—needs photographic chemicals. 


The Fink-Roselieve Co., Inc. manufacturers of F-R Photo- 
graphic Chemicals now bring to the lithography field all the 
skill and progressiveness in photographic chemical making 
that has given F-R Photo Fine Chemicals top ranking the 
country over. 


Four Fink-Roselieve offices, centrally located —in New 
York — in Chicago — in Boston — in Los Angeles, offer you 
quick, efficient, ‘extra value” service. They are ready to 
serve you NOW! 


A money-back guarantee is your assurance that you must 
be satisfied. Use F-R Chemicals. Prove to your own satisfac- 
tion their superiority. Specify F-R on your next chemical 
order and be assured that you have taken a step in the right 
direction to better your chemical needs. Order from your 
nearest F-R office today! 


MADE IN AMERICA BY 


. FINK-ROZELIEVE CO., Inc. 


| 109 WEST 64th STREET © NEW YORK 
| 
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. CHICAGO: The Merchandise Mart * BOSTON: 739 Boylston St. * LOS ANGELES: 324 North San Pedro St. 
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NENEFELDER has “everything for lithography’ 


Buy from Senefelder and enjoy one responsibility and one 
high standard of materials, workmanship and service 


Absorbent Cotton 
Acide, Litho 
Acid Brushes 
Alum Powder 
Aluminum Plates 
Antifin Rubber 
Preserver 
Asphaltum Liquid 
Asphaltum Powder 
Berlin Paper 
Bronze Powders 
Bronzing Pads 
Carborundum Powder 
Caustic Soda 
Cellulose Cleaning 
Paper 
Charcoal Sticks 
Chemicals, Litho 
China Marbles 
Cold Top Enamel 
Collodion Emulsion 
Columbia Paper 
Coplierlack 
Cornelin Solution 
Correction Slips 
Counter Etch 
“Convenient” 
Crayon Holders 
Crayon Ink 
Crayon Pencils 
Crayon Transfer 
Paper 
Crayons, Litho 
Deep-Etch Suppli 
Developing In 
Double Etch Salt 
Duralac Lacquer 
Egg Albumen 
Engrav. Needles 
Engrav. Stones 
Etches 
Excelsior Paper 
Felt Daubers 
Film Filters 
Flannel, Litho 
Flint, Graining 
Fly Cord 
Fountain Etch 
French Chalk 
Gamburger Slips 
Gelatine Foils 
Glass Marbles 
Glycerine 








THE 


42-54 GREENE ST. 


Rolling-up Ink 
Rosin Powder 
Rubber Snake Slips 
Rubbing Stones 


Graining Marbles 
Graining Quartz 
Gum Arabic 


Hand Rollers 
Hydroquinone Schumacher Slips 
Impression Rubber Scotch Hone 

Sheeting Scotch Slips 
India Paper Scotch Tape 
Ink Mullers Scraper Leather 
Ink Knives Scraperwood 
Ink Slabs Senebumen 
Kalinin Drier Senelac Varnish 
Lavender Oil Sensitizers 
Liquid Tusche Sharp Etch 
Litho Inks Snake Slips 
Litho Stones Soapstone 
Lump Pumice Sponges 

Steel Balls 


Magnesia Carb. 
Steelclay Marbles 


Maple Balls 

Mica Powder Stone Cement 

Moleskin Strecker Salt 

Molleton Sulphur Flour 

Mutton Tallow Tracing Blue 
Tracing Paper 


Negative Brushes 
Negative Collodion 
Negative Glass 
Negative Varnish 


Transfer Ink 


Neg-O-Lac 
Nitric Acid Varnishes 
Wire Brushes 
Zinc Plates 
Etc., Etc. 


Pens, Litho 

pH Slide Comparator 

Photographic 
Gelatine 

Planium Etch Salt 

Plates, Lithographic 

Press Boards 

Printing Inke 

Process Glue 

Process Oil 

Proofing Inks 

Pumice Powder 

Quartz, Graining 
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FOR INSTANCE CONSIDER 


SENETONE 


LITHOGRAPHIC 


DEVELOPING INK 


Senetone is a scientifically prepared lithographic developing ink 
for use on photo composed plates. 

Senetone develops sharp and solid images without smutting or 
smeoring; it will not grease the plate. 

Senetone makes the image on the plate stand out in bold relief 
and fully protected. 

Senetone protects the work on the plate from the action of 
etches; it picks up the ink perfectly and rolls up sharp halftones. 

Senetone is intensely rich in color and does not vary in composi- 
tion. 

Senetone is rubbed into the plate in the usual manner, any 
excess of it readily disappears when the plate is being washed-out 
with water. 

Senetone does not dry out; plates prepared with it may be 
stored for later use. 

Senetone is easily removed from old plates; it may be reduced 
with genuine turpentine if necessary. 

Senetone possesses all the qualities wanted in a good develop- 
ing ink and is low in price in addition. 

Senetone is packed in one gallon cans at $8.00 per gallon and in 
one quart cans at $2.25 per quart. 


A full description of how to prepare deep etched plates is con- 
tained in our leaflet No. 149 which may be obtained free upon request. 


SENEFELDER COMPANY, Inc. 


“Everything for Lithography” 


NEW YORK, N.Y. 
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From all sides, we bet lithog- 
raphers in New York for the 
L. N. A. Convention are going 
to be told what to be sure and 
see when they visit the Fair... . 
Enthusiasm runs high . . . High- 
er, we suspect, than any native 
New Yorker, or New Yorker-by- 
adoption ever expected. They 
all thought at first they'd take 
it pretty much in stride . . . But 
soon found out differently. 


We know of one old codger who 
pretends never to get excited 
about anything. Goes around 
with a look on his face like he 
had been weaned on a pickle... 
But since he’s been to the Fair, 
he’s never talked about anything 
else. They probably put some 
zip into him with that forked 
lightning they make over at the 
General Electric Building. 


We think lithographers will be 
interested (here we go) in seeing 
the moving picture “I'll Tell the 
World,” which is being shown at 
the Communications Building 
by Macfadden Publications. It’s 
about advertising, what it has 
done for the average consumer 
and how it has raised the stand- 
ards of living. 


Then, of course, you'll want to 
visit the General Motors, Ford 
and Chrysler Displays and—but 
what the heck, you'll pick out 
what vou want to see without 
our help .. . Just take a tip and 
wear an old pair of shoes. 
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COMPOSED ON THE RUTHERFORD PHOTO-LETTERING MACHINE. 
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INFORMATION PLEASE 


THE CONVENTION of the National Association of Photo-Lithographers will be held in the 
Park Central Hotel. New York, N. Y., September 28th, 29th and 30th, 1939. 


The tentative program includes open forums on selling, pro- 
duction and management with qualified personnel answering 
questions submitted. The NAPL extends an invitation to the 
industry to submit in writing questions which they would like to 
have answered at the convention. The proceedings will be re- 
ported and all registered guests will receive the report in full. 


Here is an excellent opportunity for key men in lithographic 
plants to get answers to problems which arise every day in a 
lithographic plant. Some of the subjects listed below will be 


discussed: 


Training the Salesforce. 
Pollin Initiai calls, Specifications, Quotations, Sizing up copy, Service 
g on production, Delivery, Customer turn-over, Salesman efficiency, 
Basis of remuneration. 





Camera and Dark Room procedure. 
Paper, film and wet plate negative materials. 
72) e Zinc and aluminum plates and graining. 
koduction Albumen and deep etch plates. 
Make ready, Press work, Wash-ups and Press room problems. 
Chemicals, Inks, Rollers, Blankets and Paper. 





Hourly costs on equipment used in the industry. 
MA. Plant layout. Scheduling work through the plant. 
anagement Comparison of operaung statements and balance sheets with 


averages in the industry. 
Humidification and air conditioning. 





The National Association of Photo-Lithographers suggests that you pass this notice from 
department to department in your plant so that your key men may list questions which they 
would like to have asked and answered at the forthcoming convention. Of course, we 
would be very pleased to have them present at these vital sessions. 


NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 
1776 Broadway, New York. N. Y. 


Gentlemen: 
We would like to have the following questions asked and answered at the NAPL Convention: 




















We are planning to have people present from our plant. 


Firm Name 





Individual 





Address 
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You Naturally Look To 


PITMAN 


For New Developments In 


f 
vv 
PITMAN ITMAN is constantly working to bring 


/ forward new, proved methods to the litho- 
DEEP ETCH PROCESS graphic industry. Busy shops have neither 


time nor money to spend on experiments. Pit- 





V U. V. ALBUMIN PROCESS ; 
man brings you the new developments after 


\/ BLU PRINT PROCESS they are checked and double checked to make 
sure they fit into the production scheme of the 


/ GLAS PRINT PROCESS rapidly moving lithographic industry. 

/ DOT ETCH LACQUER By far the bulk of Pitman Plate Making Spe- 
a ae oe cialties sell themselves by actual demonstra- 

\/ DIRECT PROJECTION tion. May we have one of our experienced 


PROCESS demonstrators call to help with your plate 


room problems? 


HAROLD M. PITMAN CO. 


Lithographic Equipment & Supply Division 


JERSEY CITY, NEW JERSEY CHICAGO, ILLINOIS 
150 Bay Street 51st Ave. and 33rd St. 





Pacific Coast Representative .. G. GENNERT, Inc., 1153 Wall St., Los Angeles, Cal. 
Canadian Representative .... LATIMER, Ltd., 7 Widmer Street, Toronto, Canada 
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EVERYTHING FOR GRAINING PLATES 












Wausau Quartz Graining Sand 
Agsco Silica Graining Sand 


Agsco-Crystolon Grain 
Wooden-Balls 


Steel Graining Balls 
Glass Marbles 


Agsco Graining Grit 





Pumice 
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AGSCO GRAINING GRIT 











AMERICAN GRADED SAND CO. 


2512-18 GREENVIEW AVENUE CHICAGO, ILLINOIS 




















DON’T Sawe AT THE SPIGOT 
AND Waste at THE BUNG! 


Mallinckrodt quality chemicals unfailingly produce quality results. 
Dependable chemicals insure you against extravagant ‘make over’ and 
embarrassment. 

Ammonium Bichromate Photo (Mallinckrodt) is only one of the list 
of fine chemicals. These sparkling crystals of a rich, reddish-orange color pour 
freely and dissolve easily to produce a beautiful, clear and lasting solution 
without sediment 

Specify Mallinckrodt Ammonium Bichromate Photo on your next order. 

Examine it closely in a good light. Convince yourself as others 
have, of its superiority. We know you'll believe as many other 
fine lithographers do— it’s a product worthy of the Mallinckrodt 
slogan ‘Physically as well as chemically perfected.”’ 


Say ‘“Mallinckrodt’’ each time you order and get 
the best to help you produce the best. It does pay. 


PY CL aa 
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ST. LOUIS, MO. CHEMICAL WORKS NEW YORK, N. Y 
Ga L@NCle) PHILADELPHIA 1(@) 10) si fe) MONTREAL 
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‘...let’s print the pieces on Hammermill Opaque. It’s the new 
paper for to-be-mailed jobs. Opaque? Sure, but it’s also /ight in 
weight, so your mailing costs are cut to the bone. That saving 
will help you get the extra color without upping the overall cost 

. Okay, Mr. Miller, I'll pull a few proofs on Hammermill 
Opaque and show you.”’ 





HOW TO BOOST SHOP PROFITS WITH HAMMERMILL OPAQUE! a ee 


jobs on Hammermill Opaque 





SHOW YOUR CUSTOMERS how to get more for their money with Ham- 
mermill Opaque. Give them better printing . . . better artwork... an 
extra color—at no extra cost. And ring up a bigger profit for yourself 
from the additional work that runs over your equipment. 


YOU CAN DEPEND on Hammermill Opaque for fast, trouble-free shop 


1. Envelope Enclosures 
2. Self Mailers 

3. Accordion Folders 
4. Small Booklets 

5. Legal Forms 


performance. It prints sharp and clean by letterpress or offset. Its bril- gp ery en 
liant white gives a lift and sparkle to halftone and color work. And 7. Package Inserts 
whether the job calls for line work, halftones or solids, you get the great- » 8. Labels 


9. Time Tables 
10. Maps 
And scores of other similar jobs. 


est possible freedom from ‘‘show through.” 

SEE FOR YOURSELF that Hammermill Opaque is whiter, brighter, more 
opaque. See for yourself how well it prints. Mail coupon for demonstra- 
tion sheet and handy sample book with full stock information. 


@ If you plan to drive to New York to the World's Fair, take beautiful Route 5 through Erie and visit Hammermill. We'll be glad to show you how Hammermill Papers are made. 




















--—-——-—-----—---—----F 


‘ = —— oont Hammermill Paper Company, Erie, Pa. { 

HA M M F 4 M / L L > == it! Please send me demonstration sheet and j 
= ' jor sample book of Hammermill Opaque. r] 
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Position 
(Please attach to your business letterhead) 


ML-JUN 


MADE BY THE MAKERS OF HAMMERMILL BOND 


JuNnE 1939 ll 

















a 


A fine printing job requires a fine binding. And that's 
why more and more printers are calling Brewer- 
Cantelmo. They like the expert craftsmanship which 
distinguish our work. They like our modern facilities 
which insure prompt service. They like our spirit of 
service cooperation. Why not call us and let us show 


you how we can help you? 


ae Headquarters for Quality Binding 


PLASTIC + CERCLA + SWING-O-RING + TALLY-HO 


BREWER-CANTELMO COMPANY, Inc. 


118 East 27th Street, New York 


MopERN LITHOGRAPHY 


CHICAGO 
ATLANTA 
CLEVELAND 
NASHVILLE 
DES MOINES 
DALLAS 
DETROIT 
HOUSTON 
INDIANAPOLIS 
KALAMAZOO 
KANSAS CITY 
ST. LOUIS 
MINNEAPOLIS 
OKLAHOMA CITY 
SPRINGFIELD, O. 
PITTSBURGH 


ALSO DISTRIBUTED 


by 
CALIFORNIA INK CO. 
Sen Francisco and Branches 


DRY CLIMATE INK AND 
ROLLER CO. 
Denver 


McKINLEY LITHO SUPPLY 
COMPANY 
Cincinnati 


HARRIGAN ROLLER CO. 
Baltimore 
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— the old-time camera... the kind a photographer 
focussed from under a black cloth? It was slow and awkward and 
you had to “hold it” when your picture was taken to avoid blurring. 


Nowadays, modern, high-speed cameras can “catch” almost anything 

. even a Joe Louis knockout punch ... yet many of them cost LESS 
than those bulky, uncertain old-timers. But, although they’re cheaper. 
you don’t consider their cost a “cut price” because you know that 
improved methods of manufacture, quantity production and volume 
buying make possible quality at low cost. 


And, as in the case of cameras, modern manufacturing efficiency and 
methods of distribution enable BINGHAM to sell profitably the high- 
quality SAMSON (vulcanized oil) and LITHO-PRINT Offset Rollers at 
low cost. Efficiency, NOT “price-cutting.” is the secret which enables 
BINGHAM to sell MORE for LESS. 


You owe it to yourself to join the thousands of printers who are deriv- 
ing benefit from BINGHAM’S modern methods of manufacture. 


SAM’L BINGHAM’S SON MFG. CO. 


Manufacturers of Printers’ and Litho-Offset Rollers 
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America she Shoe & Foundry 


Keep Solutions Cool 
AUTOMATICALLY! 


Kellogg Maintains 
Correct Temperature 
at Low Cost 


All summer long, without attention, the Kellogg Auto- 
matic Tray Cooler keeps your photographic solutions 
at whatever temperature you want — regardless of 
inside or outside heat and humidity. Prevents spoilage 


and speeds up production. 


Costs less than ice, without muss or bother, and gives 
you really positive temperature control! When your 
Kellogg Tray Cooler arrives, all you do is open two 
valves, plug it into a handy electric outlet, and you're 


set for this summer and every summer! 


Durably built and acid-resisting, Kellogg Tray Coolers 
are available in models to accommodate three trays 
for 12 x 14 pictures or three trays for 20 x 24 pictures. 
Cabinet and tank models also available. Kellogg will 
solve that annoying temperature problem forever. 


Coupon or letter brings full details promptly! 


KC a LLOGE 


AUTOMATIC TRAY COOLERS 


Please send details about 
Kellogg Automatic Tray 
Coolers. 


KELLOGG DIVISION ot the 


ROCHESTER. N. Y. 





Name 
Firm Name 
Address 
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BALANCE 


it the Keynote 
Wh 
Color Separation 


For “direct’’ half-tone or “indirect” continuous 
tone separation negatives, Gevaert Panchro- 
matic Plates can be depended upon to deliver 
the finest color separation negatives obtain- 
able. Due to the correct latitude and scale of 
gradation in each type of plate coupled with 
an extremely well balanced color sensitivity, 
the photographer is able to produce the de- 
sired effect even in the face of wide variation 
in the character of the colored copy. 

The extra quality in Gevaert Panchromatic 
Plates effectively reduces the amount of hand 
correction necessary. Furthermore, Gevaert 
Panchromatic Plates do not need differential 
development to maintain contrast and color 
balance. 

On your next job whether it be an oil paint- 
ing, water-color, color photograph or color 
transparency, try Gevaert Panchromatic 
Plates. See for yourself how exact color sep- 
aration can be. 

See for yourself why so many color lithog- 
raphers prefer Gevaert Panchromatic Plates. 


jhe GEVAERT COMPANY of AMERICA Jac 


423 West 55th Street, 


Ange 


New York 
Boston ° n Francis 
W 
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By BUS 
BUS TO FOROHAM ROAD AND VALENTINE AVE., 


BRONX. WALK ONE BLOCK TO 8tu. AVE. SUBWAY. 
TAKE CC TRAIN DOWNTOWN TO CANAL STREET. 


USE GRAND STREET EXIT. 


BY BAT sont FROM “PLAYLAND” TO BATTERY PARK, 
NEW YORK. TAKE 71m. AVENUE SUBWAY 
UPTOWN TO CANAL STREET. 
BY TRAIN 
NEW YORK.NEW HAVEN & HARTFORD 
TRAIN FROM RYE TO GRAND CENTRAL,N.Y. 
TAKE CROSSTOWN CAR TO ANY OF THE 
FOLLOWING: (42ND. STREET) 
81H. AVE. SUBWAY -DOWNTOWN EXPRESS TO 
CANAL STREET. 
Tru. AVE. SUBWAY - DOWNTOWN LOCAL TO ; 
CANAL STREET. El me 
> > cli, 
6 AVE. US - DOWNTOWN TO GRAND STREET. : DB 
BYMVTO nom THE CLUB, START TOWARDS THE CE wasannt 
NORTH CATE AT NORTH STREET. TURN RIGHT BROCE 
AND PROCEED TOWARDS THE 
HUTCHINSON RIVER PARKWAY.PROCEED 
ON HUTCHINSON RIVER PARKWAY UNTILIT 
RUNS INTO CROSS COUNTY PARKWAY. 
FOLLOW THIS PARKWAY UNTILYOU MEET « 
HENDRICK HUDSON PARKWAY. 
TRAVEL SOUTH ON HENDRICK HUDSON PARKWAY 
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Lithographers, users of lithography, and 
all those interested in lithography in some 
phase or other, are invited to view the 
exhibition of a carefully selected group of 
Relg-MalLintole [ae] allo Lelie Melile Mm olele) <Mat] (te, 


_P~ 


from the world's outstanding collection. 


The Fuchs & Lang Manufacturing Com- 
pany collection was started many years 


ago in an effort to portray lithography as 


\ 
\ 


an art and to stimulate lithographers to 
ol geleltia-MaZeld Mm valiaMmiilela-Mel sit siemiil-1el ae 
was hoped that the opportunity to study 
the work of the early artist lithographers 
and leaders of art of a bygone era 
would provide the necessary stimulus. 


lite) acl melmil-Muleleliliitic(-Molm i-Mate) e 
lection can hardly be estimated. Over four 
hundred prints will be on view; but they 
represent the cream of the collection. The 
present exhibit includes original prints of 
the inventor of lithography, Senefelder, 
the first American lithograph, the first 
American color prints, Currier & Ives, 
Pennell'’s, and many other firsts and in- 
WZo] Vio] o) (Mol alilr Mel Mili Ola-\ol Mei Melamelile! 
lithography. The catalog, now in prepar- 
ation, lists as much information as is 
heli fo] o)(-MeliteMa-tolel MIL <-Mo MMA) Alo Rs Ai loll 
of the art world. 
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The exhibition will be permanently lo- 
oli -Yo Me] Mat - Ma Vidal eM Rollo M WColiltliolaitlalire 
Company's Galleries at 100 Sixth Avenue, 
New York. Make it a “must” to visit this 
collection along with the World's Fair. 








THE FUCHS & LANG MFG. COMPANY 


100 Sixth Avenue, New York 
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OFFSET 
Miehle PRESSES 


MIEHLE PRINTING PRESS & MANUFACTURING COMPANY — CHICAGO — NEW YORK 
HARRY W. BRINTNALL CO. — SAN FRANCISCO — LOS ANGELES — SEATTLE 


June 1939 
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ROBPORT MONROE DRIER 


A compounded two way Drier, pos- 
sessing the good features of both 
COBALT and PASTE Driers, drying the 
ink from the bottom up as with Cobalt, 
and from the top down as with Paste 
Driers. 


Causes no chemical or physical reac- 
tion to Rollers, Plates, or Blankets, and 
can be used in both Black and Colored 


Inks. 


ROBERTS & PORTER, Inc. 


New York: 100 Lafayette Street 
Phone: CAnal 6-1646 


Canadian Agent: Canadian Fine Color Co., 240 Logan Ave., Toronto 


Is highly recommended for label work, 
when bronzing is to follow. When used 
in the inks it definitely prevents Bronze 
from sticking to the printed surface. 


Does not change the consistency of the 
ink, and has been prepared especially 


for the ALBUMIN or DEEP ETCH 
Process of Lithography. 


TRY A SAMPLE CAN AT OUR EXPENSE 


Chicago: 402 S. Market Street 
Phone: WABash 6935 

















BEN DAY, Inc, 





If you are in New York to attend 


The L. N. A. CONVENTION 


or to see the 


WORLD'S FAIR 


We invite you to call at our office to see 


our Shading Machine Equipments 


We make the 


ORIGINAL and ONLY 
BEN DAY 
SHADING MEDIUMS 
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WITH BUTAR SINGLE / 


... the “single thought” is 


RESULTS FOR THE LITHOGRAPHER 


HALFTONE OFFSET is an “in-between” stock, offering many of the advantages 
of both offset enamel and regular offset. 


In dull and gloss, and it takes care of details in a manner that arouses 
admiration of “all parties concerned,” not forgetting the customer! 


Halftone Offset positively points “thumbs down” to that mottled effect which 
simply “kills’’ the job. 





Try Halftone Offset and be convinced. 
e 


ADENA OFFSET is the old reliable, tried and tested everywhere, and a 
“guarantee” on every occasion, for a first-class lithographed job. 


Tub-sized, lies flat, will not curl or wrinkle. Has no fuzz or lint. 


A special feature of Adena Offset is that it is ready to run, hence can be 
Save Money by placed on press direct from case or skid. 
Shipping via 
Miami Valley 
Shippers’ Assn. 


Consider the minutes saved, the labor saved, the bother, worry, and experi- 
mentation saved. 


Samples of Adena Offset gladly, for the asking! 





Makers of Quality Offset, Lithograph and Book Papers 


QOHILLICOTHE 
7— PAPER COMPANY 


Executive Offices and Mills: CHILLICOTHE, O. 


Eastern Office: Pacific Coast Office: : 
41 Park Row, New York, N. Y. 1003 N. Main St., Los Angeles, Calif. 
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Columbus - De Soto - Magellan 


discovered things and places ee 
and had monumenlis built for them 


YOU too may be a discoverer — probably 
you won't get a monument. You can discover _ 
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LITHO if you are not already a user of this useful dampening 
cover for lithographic and offset roilers. You are entitled to the joy 
“AQUATEX’” will bring by the easy way you can slip “AQUATEX"” 
on your base roller; just like pulling on a stocking — and just as 
easy. Start your presses — then go — and you will go and keep 
going. Then you will have that happy look that all “AQUATEX” 

users have. 
FOR BETTER RESULTS — FOR TIME SAVING — and 
to facilitate PRODUCTION — you owe it to yourself and 
your pressroom to form the “AQUATEX"” habit of mak- 
ing things easier for all concerned. 


ALGRAPHY., Ltd., London, England 


CONSULT SAM'L BINGHAM’'S SON MBG. CO., 

YOUR Chicago, Illinois, and All Branches 
THE CALIFORNIA INK CO.., Inc., 

NEAREST San Francisco, Calif., and All Branches 


DISTRIBUTOR CANADIAN FINE COLOR CO.. Ltd., Toronto, Canada 

THE FUCHS & LANG MBG. CO., 
Chicago, Illinois, New York City, and All Branches 

A. GILBY & SONS, Ltd., London, England 
McKINLEY LITHO SUPPLY CO., Inc., Cincinnati, Ohio 
GUSTAVO E. MUSTELIER, Havana, Cuba, Puerto Rico 
NATIONAL ROLLER CO.. New York City 
PRINTING PRESS PARTS & SUPPLIES, Inc., Boston, Mass. 
ROBERTS & PORTER, Inc., Chicago, Illinois and New York City 


COs i BROLLER COMPANY 


Nelmixanufacturing Agents 


211-217 NORTH CAMAC STREET PHILADELPHIA, PA. 


WILLIAM P. SQUIBB 


President 
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T. M. REG. PENDING 


OFFSET SILVER INK 


Used to Lithograph this Fancy Wrapper on Litho Coated Paper, 


and cut from 43x63 inch sheet from regular production run. 


One Impression produced the Brilliant Result shown which has a 


Smooth, Opaque Metallic appearance not obtainable with dusted jobs. 
Sheets piled without Offset Spray Equipment. 


Use of Metlak Silver or Aluminum Ink is Economical because it 
eliminates Bronzing Operation with all its delays and troubles. Plants not so 
equipped can do Aluminum Printing with their own presses, and not be 


obliged to send out or refuse this class of work. 


Metlak Silver Ink eliminates dust in your pressroom and Danger 
from Aluminum Dust Explosions. No free bronze dust on your work to come 


off in handling or to contaminate contents of packages. 


Write for Bulletin No. 29. 


a 


POPE & GRAY, INc. 


95 MORTON STREET 


NEW YORK 
Lithographed in U.S.A. Writ S ° 
TRAUTMANN, BAILEY & BLAMPEY rite for Specimens 
Color Offset Lithographers METLAK OFFSET GOLD 


13 Laight Street New York 


MANUFACTURERS OF 
HI-GLOSS* OVERPRINT VARNISHES, HI-GLOSS* ONE-IMPRESSION INKS 


*T. M. Registered U. S. 


Into every negative enters 


COPY 


CRAFTSMANSHIP 


CHEMICALS 





To produce a finished negative of the better type, 


you need better copy, better craftsmanship and 


better chemicals. 


Merck chemicals for the graphic arts are better 


chemicals—the kind that go a long way toward 


FINE CHEMICALS FOR THE 
producing better results. PROFESSIONS AND INDUSTRY SINCE 


* Jj/d * 





MERCK & C O. Inc. Manufacturing Chemists RA HWAY, a. a 


New York: 161 Sixth Ave., Philadelphia: 916 Parrish St., St. Louis: 4528S. B’way. + In Canada: Merck & Co. Ltd., Montreal and Toronto 
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Trade Marks: 
MONOTYPE-HUEBNER 
HB + DIRECTOPLATE May 





M-H Photo-Imposing System—A practical method by which line color register can be obtained 
without the use of a photo-composing machine in making offset press plates. Efficient for step-and- 
repeat work on small plates. Involves the use of a Layout and Register Table, a Registering 
Vacuum Frame and Register Chases. Made in two sizes. 


M-H Vertical Photo Composing Machine—With Non-Embossing Negative Holder and Univer- 
sal Register Device —designed for the special purpose of securing close precision in registering 
negatives for single and multicolor process work in lithographic offset and gravure plate making. 
Accuracy in positioning images on the plate is assured by rigid construction and by the use of 
notch-bar positioning mechanism with micrometer movements for final adjustment into position. 
Made in three sizes. 


M-H Universal Litho-Process Machine—tThis is a small photo-composing machine for making 
multiple negatives and positives (singly or in combination) and bromide prints, either direct or by 
contact; for making combination press proof plates, and for scribing lines on glass or film nega- 
tives. Notch-bars and micrometer adjusting screws assure absolute accuracy in all operations. 
Made in two sizes. 


M-H Overhead Motor-Focusing Camera—A specially designed all-metal camera, embodying 
many new and exclusive features. Scientifically constructed to hold the copy, lens and the sensi- 
tized surface in their correct relation to each other. Convenient and quick-operating on wet or dry 
plates, film or paper. Special features and attachments include overhead method of suspension; 
motor-movement of lensboard and copyboard for focusing; micrometer adjustments; darkroom 
operation and control; special sliding screen carriage and housing; vacuum back; diffuser; oscil- 
lating, tilting or horizontal copyboards, etc. Made in four sizes. 


M-H Vertical Plate-Coating Machine—For distributing and drying coating solution on plates in- 
tended for use on offset and gravure presses. In comparison to horizontal machines it saves time, 
uses less solution and makes better plates. Standard model in five sizes; Junior model in one size. 


M-D Simplex Photo-Composing Machine—For the accurate placement of images on offset or 
lithographic press plates. Simple in operation and designed for multicolor reproduction or simple 
black-and-white work and step-and-repeat work. Made in two horizontal models. 


M-D All-Metal Precision Camera—For the production of line and halftone negatives, with pro- 
vision for the addition of special units for color and process work. Handles film or paper negatives, 
dry or wet plates. Made in 24x24” and 31x31” sizes. 


M-D Offset Color Proving Presses—Produce proofs in perfect register from either zinc or alumi- 
num plates or stones. Bed plates adjustable. Hand and electric models available in four different sizes. 





Exclusively licensed under all 
Wm. C. Huebner, Huebner- 
Bleistein, and Directoplate 
Corporation Patents covering 
M-H Overhead Tubular Truss 
Type Cameras and Attach- 
ments, M-D Floor Base Cam- 
eras and Attachments, M-H 
Vertical Photo-Composing 
Machines, M-D Horizontal 
Photo-Composing Machines, 
M-H Photo-lmposing System, 
M-H Universal Litho-Process 
Machine, M-H Vertical Pilate 
Coating Machines and M-D 
Offset Presses. 
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Active Patent Numbers 


1,425,526 1,703,449 1,914,126 
1,431,664 1,715,712 1,914,127 
1,452,077 1,727,600 1,923,671 
452,078 1,736,914 1,933,059 
80,191 52,173 


oo 


1 

1,468, 1,7 1 
1,482,562 1,780,677 1,957,433 
1,496,638 1,780,678 1,984,217 
1,510,007 1,795,653 1,987,493 
1,513,321 1,809,274 2,000,390 
1,521,633 1,828,739 2,021,485 
1,556,845 1,832,026 2,021,959 
1,576,511 1,839,230 2,115,357 
1,639,738 1,846,972 2,129,767 
1,647,360 1,847,010 2,129,768 
1,668,592 1,855,356 2,131,323 
1,675,492 1,857,381 2,133,518 
1,675,493 1,860,361 2,139,956 
1,682,845 1,860,389 2,150,974 
1,702,232 1,865,262 Re16,567 

1,870,008 
FOLDERS 


DESCRIBING THESE EQUIPMENTS 
SENT ON REQUEST 


LANSTON MONOTYPE MACHINE COMPANY - Philadelphia, Pa. 


Set in Monotype Twentieth Century Family, Onyx and Condensed Gothic, No. 49 
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MODERN LITHOGRAPHY 


PUBLISHED IN THE INTERESTS OF LITHOGRAPHERS EVERYWHERE 








Which Medium? 


E see that the Pennsylvania 

manager of Liggett’s Drug 

Stores thinks that newspaper 
advertising is “‘more productive and 
more valuable to a retail outlet than 
other forms of advertising used by 
drug manufacturers.” 

**T would like to see drug manufac- 
turers place their advertising where 
it will sell merchandise—in the local 
papers,” he told the convention of the 
National Association of Chain Drug 
Stores last month. 

Now we have an axe to grind. We 
are interested in the use of counter 
and window displays, car cards, out- 
door and direct mail in drug advertis- 
ing. But our interest in these media 
is not our sole concern here. Because 
we know that in spite of this particu- 
lar manager’s remarks, sales manag- 
ers will continue demanding and get- 
ting just as much display material for 
point-of-sale use as before, and that 
no advertising manager will be so 
stupid as to neglect the use of car 
‘ards for a product like Midol, say, 
or the use of outdoor for a product 
like Unguentine, and that whether 
newspapers are used exclusively, or 
radio, or magazines, or all three, 
probably just as much dealer material 
will be used to tie in. 

What concerns us is that a man 
with presumably his merchandising 
background should make such a 
sweeping statement. Most experi- 
enced advertising men and merchan- 
disers know that the use of one me- 


dium alone, especially in the case of 
a nationally distributed item such as 
a drug store product, is not enough to 
do the selling job thoroughly and 
efficiently. 

True, there are cases where the 
character of the product or the size 
of the advertising budget warrants 
concentration in one medium. But 
even so, the choice of the medium to 
be used is not based on guess, or fancy 
or fondness for one over another. It’s 
based on intelligent research and 
market analysis. 

Did the manager of Liggett’s offer 
any figures to show, for example, that 
newspapers sell more Sloan’s_ Lini- 
ment than the Lumberjack’s Journal, 
assuming for the nonce that such a 
paper exists? Or more Bromo Seltzer 
than Amazing Stories? Or more 
Philip’s Milk of Magnesia than Love 
Stories? Or more Tums than the 
Gourmet’s Gazette? Or more of any 
one of these than either car cards, 
displays, outdoor or direct mail? He 
did not. 

Don’t get us wrong. Newspapers 
are a powerful advertising medium, 
no question. But the choice of an 
advertising medium should never be 
dictated by purely selfish motives or 
prejudice, and especially now when 
advertising is under fire by consum- 
er groups for alleged inefficiency, 
waste and adding to the costs of dis- 
tribution. Lithographers should go 
out of their way to set such misin- 
formed users of advertising aright. 
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L.N.A. MEETS 


yE, N. Y., June 13—The Lithographers’ National Association met 
here today at the Westchester Country Club for its thirty-fourth 
annual convention. The meeting, which will extend over three 
days, June 13-15, with morning and afternoon sessions on the first two 
days and a golf tournament on the third, opened on the theme, “‘Manage- 
ment and Marketing Problems in the Lithographic World of Tomorrow.” 

Alvin E. Dodd, president of the American Management Association, 
will address the opening session this morning on “Hot Spots of Manage- 
ment for 1939."" Mr. Dodd, who organized and was the first head of the 
Distribution Department of the United States Chamber of Commerce, 
and while in that capacity was in close touch with all phases of distribu- 
tion and marketing, is expected to bring to the meeting a forceful and 
dynamic clarification of many of the 
problems which will constitute “hot 
spots”’ for management in coming 
months. Following Mr. Dodd, Geo. 





The Thirty-fourth Annual Convention of the Lithographic 
Industry, convening at the Westchester Country Club, Rye, 


New York, on June 13, 14 and 15, is marked by an unusually E. Sokolsky, international authority 
favorable combination of time and circumstances. on economic conditions and indus- 
Accumulating evidence seems to point to the fact that trial topics, will talk on “‘ American 


from a general business point of view we are now scraping 
bottom on the current recession and the prospect for the 
last half of the year is generally encouraging. Lithographic 
volume usually follows rather closely the general ups and 
downs of business and it is not surprising, therefore, that 
lithographers are reporting improved business prospects. 
Time is ripe for consideration of the more important 
management problems facing the Industry and it is on this 
note that the serious business of the Convention opens. The 
World’s Fair theme, ‘‘The World of Tomorrow,”’ finds its 
counterpart in our own Convention program provoking dis- 
cussion of important sales promotion and marketing prob- 
lems and trends and new opportunities for lithographic 
advancement. 

Ours is an industry full of opportunity and promise, old 
in tradition, color and romance, but young and daring in 
spirit. Technological improvements in production tech- 
niques, machines and materials have resulted in enhanced 
quality and progressive economies. 

MODERN LITHOGRAPHY , dedicated to the promotion of 
the interests of lithographers everywhere, breathes this spirit 
of progress and enthusiasm. 

GENERAL WILLIAM OTTMANN, 


President, Lithographers National Association 





GEORGE E. SOKOLSKY 
** American Industry and Advertising”’ 
Tuesday A. M. 
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Industry and Advertising. 
developed by him in connection with his recently published series of arti- 
cles, “The American Way.” 

This afternoon a symposium on the New Food and Drug Act, led by 
Nelson Budd, editor of Canning Age, O. Salthe, consultant, Food and Drug 
Administration, United States Department of Agriculture, and Robert L. 
Swain, editor of Drug Topics, will be held. 
new phases of the Food, Drug and Cosmetic Act as they affect the litho- 
graphing industry, and will touch on fair trade, and marketing problems 
and trends. All three discussion leaders are well equipped to answer ques- 
tions on these related topics. Mr. Budd has been identified with the 
canning industry since 1928; Mr. Salthe was formerly director of the 
Bureau of Foods and Drugs, De- 
partment of Health, City of New 
York, and afterwards, technical ad- 
viser to the late Senator Royal 5. 
Copeland, sponsor of the Food, Drug 
and Cosmetic Act; while Dr. Swain 
has been associated with the phar- 


CLINTON ROY DICKINSON 


“* Advertising 







































, 





and Truth” 


Wednesday P. M. 
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* This will be an address based on the findings 


The symposium will cover the 








As the current issue of MODERN LITHOGRAPHY comes 
off the press, lithographers throughout the country are gath- 
ering at the Westchester Country Club, Rye, New York, for 
the Thirty-fourth Annual Convention of the Lithographic 
Industry, June 13, 14 and 15. From all indications, this 
year’s Convention will be unusually well attended. The 
practice of recent years, to bring to our Convention sessions 
outstanding men from outside the industry to discuss prob- 
lems of management, sales and marketing as they affect 
lithographers, is meeting with a growing acceptance and 
enthusiasm which is reflected directly in attendance figures. 
The business of the Convention is, of course, of chief im- 
portance, but unusual entertainment features have been 
provided for the hours of leisure and relaxation. 


Thus, lithographers are afforded an excellent opportunity 
to meet competitors on other than a business basis and to 
develop friendships which help immeasurably in building a 
unified industry consciousness and a desire to work along 
together for the good of all. The lithographic industry occu- 
pies today a preeminent position among graphic arts indus- 
tries. Through the Lithographers National Association 
educational program, lithography, with its peculiar advan- 
tages, is becoming better known among customer groups, 
marketing teachers and advertising agencies. New oppor- 
tunities for continued expansion of markets will be spot- 
lighted at the Convention. Your Industry needs your 
cooperation. Why not turn your shoulder to the wheel? 


W. FLOYD MAXWELL, 
Secretary, Lithographers National Association 
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NELSON H. BUDD 
Food-Drugq Symposium 
Tw sday Fr’. M. 


maceutical field for many years. He served from 1935 
to 1937 as chairman of the Committee of National and 
State Fair Trade Activities of the Nationa! Association 
of Retail Druggists. The Food-Drug Symposium will 
take up the entire session this afternoon, June 13. 
Tomorrow (Wednesday) morning, the annual busi- 
ness meeting, for members only, will be held, at which 
time the president's and secretary's reports will be read. 
Following this closed session, around 11 o'clock, the 
meeting will be thrown open to hear Alfred B. Rode, 
president of the Lithographic Technical Foundation, 
who will deliver the annual report on the educational 
activities of that organization. Following Mr. Rode, 
Paul Wooton, Washington correspondent, McGraw- 
Hill publications, will give lithographers an off-the- 
record glimpse of “What the Washington Observers 





PAUL WOOTON 
" Vu halt v ashington Obese rvers Are Nee ing” 
W edne sday A.M. 





ROBERT L. 
Food-Drug Symposium 
Tuesday P.M. 





ALVIN E. DODD 
“Hot Spots of Manage ment for 1939” 


Tuesday A. 





CHRISTIAN E. BURCKEL 
“ Marketing Opportunities—Black and 
White Lithography” —W ednesday P. M. 


SWAIN 


Are Seeing,” a first-hand observation of the inside- 
Washington picture. 

The Wednesday afternoon (June 14th) session will be 
opened by Christian E. Burckel, Ralph C. Coxhead 
Corporation, who will speak on “* Marketing Opportuni- 
ties for Black and White Lithography.” With the rapid 
development in the field of illustrated publications 
which has taken place in recent years, a new opportu- 
nity has been brought to the attention of lithographers 
who are concentrating on localized black and white 
markets. Mr. Burckel will bring a fund of information 
and knowledge concerning these, as yet, undeveloped 
markets. 

The closing address on Wednesday will be given by 
Clinton Roy Dickinson, president, Printers’ Ink Publi- 
cations, who will speak on “Advertising and Truth.” 





OLE SALTHE 
Food-Drug Symposium 
M. Tuesday P. M. 
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At the du Pont “Wonder World of Chemistry” exhibit 


Agfa Ansco exhibition of photographic materials and equipment 


LITHOGRAPHERS WILL SEE THESE EXHIBITS AT THE NEW YORK WORLD'S FAIR 


Mr. Dickinson, an author-publisher, with many years 
experience in the publishing and advertising fields, will 
outline advertising’s potential defences against unfair 
criticism and ill-founded attacks. He will also, it is 
reported, not mince words in expressing advertising’s 
own faults and foibles. 

This evening a shore dinner has been planned, during 
which there will be entertainment and dancing, and 
tomorrow (Wednesday) night the annual dinner will be 
given at the club. 

The annual golf tournament, which will get under 
way sometime late today or early tomorrow, will be 
open as usual te all golfers, both members and guests. 
Women’s events will include a putting contest and a 
handicap putting contest. Events for the men will in- 
clude contests for the low net, 18 holes; the Warren 


Waiting in line at the Eastman Kodak Building 


C. Browne Memorial Handicap; blind bogey; best tee 
shot, fourth hole; Kicker’s Handicap; President's 
Prize; and best selected eighteen of thirty-six holes. 

Among donors of prizes are the following: 

Mrs. William Ottman, John Devine, Fuchs & Lang, 
division of General Printing Ink; Warren C. Browne, 
Jr.; Crescent Ink and Color Co.; Sinclair & Valentine 
Co.; General William Ottman; Jersey City Printing 
Co.; and Roosen Printing Ink Co. 

While the Convention program has been scheduled 
to provide as many sessions as in former years, they 
have been concentrated in one less day than formerly 
in order to provide a long week-end for lithographers 
who wish to attend the New York World’s Fair. The 
Westchester Country Club is only a few minutes ride 
by train, bus, auto, or boat to Flushing Meadow. 


Charles Wagner Litho Machinery exhibit in the Metals Building 
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PHOTOMECHANICS 


ET's commence this brief sur- 
vey with photographic ma- 
terials. Wet collodion, col- 

lodion emulsion, films and dry plates 
are the common photographic sur- 
faces in photolithography. Of these, 
collodion emulsion never has been 
widely employed in lithography, and 
the time-honored wet collodion proc- 
ess is steadily losing ground to the 
dry plate and film. 

The collodion process, however, 
possesses one distinct advantage: 
-ase of stripping, and the manipula- 
tion, insertion and combination of 
line and halftone images. But even 
this domain is being invaded by the 
gelatin emulsion-maker, and strip- 
film is gradually supplanting wet 
collodion in many process galleries. 

Broadly considered, stripfilm con- 
sists of a paper support on which is 
coated a soluble layer. This layer 
permits the gelatine emulsion, or 
film (which is coated on top of the 
soluble layer), bearing the line or 
halftone image to be stripped off the 
paper support, and to be manipu- 
lated after stripping exactly as 
would a collodion film. 

While certain critical photogra- 
phers and plate makers perhaps do 
not consider the quality of the aver- 
age stripfilm negative to be on a par 
with a carefully prepared wet col- 
lodion image, the undeniable ad- 
vantages of stripfilm are: greater 
production in line and halftone pho- 
tography; cleanliness of operation; 
freedom from wet collodion difficul- 
ties; greater uniformity of photo- 
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BY J. S. MERTLE, A. R. P. S. 


Technical Director, I. P. E. U. 


graphic surface; lessened suscepti- 
bility to climatic and atmospheric 
conditions; and convenience of ma- 


nipulation. 


Stripfilm is intended for black- ° 


and-white reproduction of line and 
halftone copies, particularly for in- 
sertion and combination of images 
which cannot advantageously be 
performed with the thicker process 
(celluloid) films regularly used in 
lithography. 

The collodion process is to some 
extent meeting the challenge of 
stripfilm by the introduction of one- 
solution preparations (Neg-o-Lac, 
Strip, etc.), which dispense with the 
necessity of applying rubber coat- 
ings in the stripping of collodion 
images. Such solutions are meeting 
with considerable favor, and may be 
considered as one of the most inter- 
esting photomechanical develop- 
ments in the now 88-year-old wet 
collodion process. 

Progress in dry plates and films is 
in two general directions: improve- 
ment of resolving power of emul- 
sions, and thinner coatings of such 
emulsions on glass or celluloid to 
provide sharper line and dot forma- 
tions; and increase in the sensitivity 
of orthochromatic and_ panchro- 
matic emulsions by employment of 
new sensitizing dyes (carbocyanins, 
pseudo-cyanins), which have _re- 
placed the older sensitizers (eryth- 
rosin, pinacyanol, pinaverdol, etc.) 
used for color-sensitizing gelatin 
emulsions. 


Progress is also being made in the 
design an_ construction of cameras 
for photolithography, particularly 
in darkroom cameras of the suspen- 
sion type. Some of these cameras 
can now be employed with the newly 
developed mercury vapor lamps of 
great actinicity, whereby direct 
projections of enlarged line and half- 
tone images can be made on sensi- 
tized zinc or aluminum for the pro- 
duction of either albumen or deep 
etch litho pressplates. 


Camera appliances in the form of 
special holders for films and nega- 
tive paper have likewise been intro- 
duced, together with special stops 
for highlighting halftone negatives, 
and diaphragm devices for halftone 
photography. 


The trend in camera devices has 
been influenced by the popularity 
of small-sized Kodachrome trans- 
parencies as originals for halftone 
color reproduction. Special equip- 
ment has been designed to facilitate 
major enlargements from the small 
images, and color-corrected lenses 
of short focal length are offered for 
use on regular equipment, without 
the necessity of special camera at- 
tachments. 


The indirect method still remains 
the most popular method of repro- 
ducing small Kodachromes, but 
one type of device (Holland) is 
designed for enlargement and direct 
halftone reproduction of such images 
on either collodion emulsion or proc- 
ess panchromatic dry plates. 
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THE COPIFYER LITHOGRAPH CORP. 


CLEVELAND, OHIO 


Kodachrome by Parade Studios, Inc. 
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KODACHROME by Ivan Dmitri Four Color Lithography by The Forbes Lithograph Company, Boston. 





Halftones and plates made by the students of The Chicago School of Printing 


and Lithography in the second month of their enrollment. Eastman thin 


base halftone film used. Photograph by Wesley Bowman Studio Inc., Chicago 











CHICAGO SCHOOL OF PRINTING 
AND LITHOGRAPHY 610 FEDERAL STREET 





Halftones and olates made by the students of 
The Chicago School of Printing and Lithogra- 
ohy in the second month of their enrollment. 


Asta halftone film used. Pictures by courtesy 
of the Agfa Ansco Corporation. |. H. Sayre, 


instructor for camera and platemaking courses. 








Photograph by Wesley Bowman Studio Inc., Chicago 


CHICAGO SCHOOL OF PRINTING 
AND LITHOGRAPHY 610 FEDERAL STREET 











C i R C U = Bob Leavitt's camera catches the kaleidoscopic three-ring life in 











these subjects of Ringling Brothers-Barnum & Bailey circus. Jocose clowns and agile acrobats, taken with 


a Contax, show the versatility of Mr. Leavitt's interest in photography, and his preference for action, 


human interest, and unusual angles as opposed to static pictorialism. Mr. Leavitt was formerly staff photog- 


rapher for the magazine Today” and is now doing free lance work for advertising and leading periodicals 




















Lithographed in the Graphic-Tone Process by Graphic Arts Engraving Company, Philadelphia 


Reprinted from Advertising & Selling, March 1939 


Photographs Courtesy of Bob Leavitt 
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ROCHESTER. N.Y. AND SAN FRANCISCO. CALIF. 
re is a Sales Office near you! 


















THE “’U-S” ORGANIZATION furnished all of 


the materials illustrated below, for The Agfa 

























Ansco Corporation. In its various plants, 
“U.S” has the equipment and _ facilities 
a soi fig. required to produce every need in color 


reproduction — for SALES’ SAKE. 
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OnE ORGANIZATION contacted the user of these 


materials. In the “U-S” Organization is an immense 
personnel, with a collective experience which covers 
not only every method of color reproduction, but 
also the thousand and one different forms of “sales 


helps” used by the leaders of American industry. 


in THE STORE . ++... Packaging Materials, 


Folding Cartons, made in the “U-S” Cincinnati 
Plant . . . make each unit of the product an 
attention-compelling spot of color, reminder, 


identity, sales-appeal. 


In THE DEALER'S WINDOWS __ Displays . . . 


This one, made in the “U-S” Brooklyn Plant, 
typifies the economy and effectiveness of “U-S” 
design and service . .- takes fullest advantage of 
the circulation opportunities at the sales spot 


appeals to dealers because it helps SELL. 
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AnD on THE PANELS . . Posters . . made in the / ; _ 


“U-S” Erie Plant . . . Colorful and dominant 








reminders on the highways, creating vivid, powerful 
and lasting impressions. “U-S” can be relied on for 


accurate reproductions and dependable deliveries. 


is the fundamental which under- 


L ONE PURPOSE = | Tosell goods 


lies all these materials. Keeping that 














purpose in mind, the “U-S” Teamed 





Organization produces materials which 


have a campaign UNITY. Unified 





“U-S” Service is at your disposal, too. 


Ie niTeD AMERICAN LITHOGRAPHIC DIVISION 
ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
U TATES PRINTING & LITHOGRAPH COMPANY re unsealed aa 
ERIE LITHOGRAPHING & PRINTING DIVISION 
AnD DIVISIONS PALMER ADVERTISING SERVICE DIVISION 


W. F. POWERS DIVISION 


HOME OFFICE: 328 BEECH ST., CINCINNATI, OHIO. THEO. A. SCHMIDT LITHOGRAPHING DIVISION 









Production Plants at BROOKLYN - CHICAGO - CINCINNATI - ERIE, PA - BALTIMORE 











With the introduction of Koda- 
chrome film in larger sizes (5 x 7, 
8 x 10), lesser need exists for the use 
of special lenses or camera devices, 
since images of such sizes usually 
can be enlarged to any reasonable 
dimension on the regular camera 
equipment, especially if the indirect 
process is employed. 

Whether multilayer color films 
will eventually entirely displace the 
older screen-plate materials in color 
photography and color reproduction 
is an uncertain issue; the multilayer 
transparency possesses the decided 
advantage of greater brilliancy of 
image and color, as well as freedom 
from any screen or reseau formation, 
which is an integral part of a screen- 
plate image. 

An objection sometimes voiced 
against Kodachrome film is the time 
lost in sending the exposed film to 
be processed (development), which 
is necessary because of the com- 
plexity of the operation. While this 
delay is of little moment in most 
commercial reproductions, it must 
be considered in those instances 
where time is at a premium. In such 
cases, also in the photography of 
difficult subjects, delicate colors, and 
pretentious displays, the screen- 
plate is preferred by some photog- 
raphers on the score that they can 
develop the images on the plate or 
film themselves, thus quickly deter- 
mining if lighting and exposure have 
been correct. If not, duplicate ex- 
posures can quickly be made, where- 
as with Kodachrome film, the 
photographer must wait for the re- 
turn of his films from the processing 
depot before he can determine the 
results of his efforts. 


OLOR-CORRECTION by masking 
continues to receive attention, 
the most recent method being that 
of Eaton, employing an auxiliary 
image (mask) before the sensitive 
plate during exposure of the half- 
tone separation negative. Apparatus 
for employment of a somewhat 
similar process was patented (U. 5S. 
P. 1,576,118) in 1926 by F. Hahn, 
the equipment being manufactured 
by the Repro-Art Machinery Co. 

An interesting device for registra- 
tion of images during color photog- 
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raphy has recently (1939) been 
patented (U. S. P. 2,151,429) by 
Karl Klopp. This automatically 
provides register and center marks 
on the separation negatives, and is 
also of aid in the registration of 
combination line-halftone images. 

Concerning methods of halftone 
color reproduction, nothing new of 
major importance is to be recorded. 
Dot etching still remains the most 
popular method of halftone repro- 
duction in lithography, but any 
decided advance in the process will 
perhaps be the result of improve- 
ment in the physical and photo- 
graphic properties of dry plates and 
films, rather than any great depar- 
ture from the now well-known princi- 
ples of dot etching. 

Aside from the introduction of a 
wide array of proprietary solutions 
and materials for plate making, 
there is little really new in the pro- 
duction of litho pressplates. The 
main activity in this sphere of photo- 
lithography seems to be towards 
improved equipment. 

In this direction, probably the 
interesting departure from 
present design is that of plate 
coaters or whirlers. The Stator 
machine, introduced (1938) in Ger- 
many, dispenses with the old princi- 
ple of a rotating whirler in favor of 
an upright apparatus, on which the 
plate is coated by drawing it per- 
pendicularly through a trough of 
A squeegee 
uniform 


most 


sensitizing solution. 
arrangement provides a 
coating of solution, which is dried 
by passing the coated plate in front 
of a heating unit, contained in the 
Stator machine. 

All things considered, it is prob- 
ably safe to say that the most inten- 
sive research activity in photome- 
chanics at the present time is in 
rotogravure. Efforts are being made 
to employ halftone positives (intag- 
lio halftone) instead of continuous 
tone images, and to eliminate car- 
bon tissue, which is considered to be 
one of the most uncertain factors in 
intaglio plate making. 

At least four processes—Dultgen, 
Huebner, Wilkinson, Henderson— 
are now in the process of develop- 
ment, the Dultgen process being 
practically employed on a large 


scale by the New York Sunday News. 

What the exact final result of this 
research by different authorities will 
be, no one can predict. It certainly 
will result in greater accuracy and 
beauty in intaglio illustrations; this, 
coupled with the wider use of sheet- 
fed gravure presses may soon exer- 
cise its effect on competitive proc- 
esses. The results of Dultgen point 
the way to better gravure illustra- 
tions, especially in color reproduc- 
tion, a field of endeavor in which 
lithography has long enjoyed an 
important position. 

The Graphic Arts definitely is in 
a cycle of research and progress— 
the possibility exists that the meth- 
ods and results of today will appear 
antiquated within the next genera- 
tion. 


oe. 


Propose Printers’ Building 


A printers’ building for St. Louis, 
often proposed but never going be- 
yond the discussion stage, is again 
on the industry’s list of possibilities. 
The owners of a large mid-town lot 
have indicated a_ willingness to 
erect a building ideal for the print- 
ing and allied trades if assured an 
adequate population to pay the 
way. 

The proposal was made to the As- 
sociated Printers & Lithographers, 
on the theory that the proposed 
Jefferson Memorial Riverfront Ex- 
pansion program, for which many 
pieces of property already have been 
condemned, would drive many 
printing trade concerns out of the 
zone near the Mississippi, long the 
favorite stamping grounds of the in- 
dustry. 

Many concerns have moved to 
new locations since Congress en- 
acted the riverfront improvement 
legislation several years ago, but 
many others still remain in the 
area and would have to locate new 
quarters if the project eventually 
goes ahead. 


——_ +». 


Higgins & Gollmar Move 


Higgins & Gollmar, Inc., lithog- 
raphers, formerly at 30 Perry St., 
New York, have moved to 35-37 
36th St., Long Island City, N. Y. 


27 





THE LIQUOR MARKET 


and the possibilities it 


offers at the present time for the 
sale of lithographed advertising 


BY L. ROHE WALTER 


Advertising Manager, The Flintkote Co., New York 


DISCUSSION of the liquor 
Of industry and the possibili- 
ties it offers for the sale of 
lithography is a timely one. For 


beginning this month the 
intensive 


liquor 
industry will enter an 
competitive phase that will make 
the so-called “battle of the brands,” 
which has characterized competi- 
tion up to now, seem as mere skir- 
mishes in comparison. This new 
phase will be a decisive war. It will 
bear close watching by the litho- 
graphing industry, for from it 
should come greater opportunities 
for the sale of lithography. 

The reasons for this new and 


grander war may be traced directly 


President, Direct Mail Advertising Ass'n 


Author: “ Effective Marketing” 


to the consumer, and his likes and 
dislikes. Though, to be sure, if they 
were traced further they 
lead right back to the liquor dis- 
tiller again, and his advertising. It 
is he who has carefully nurtured 


would 


and encouraged the consumer fe- 
tishes which are at the bottom of the 
more strenuous competition now 
getting under way. I refer to the al- 
most magical significance which the 
term “bottled in bond” has for the 
average drinker, particularly the 
drinker who remembers the cheap 
whiskey sold in pre-Prohibition 
days and the foul concoctions boot- 
legged as liquor during Prohibition; 
and to the habit, common among 











This is the first of a series of marketing articles to be pub- 
lished over the next several months by Modern Lithography. 
We are indeed fortunate in having as author of the first of the 
series, L. Rohe Walter, whose book ‘‘Effective Marketing,’’ 
published last winter, has attracted the attention of mer- 
chandisers everywhere; and whose lectures on selling and 
marketing, sponsored by the Lithographic Technical 
Foundation during the past winter, were among the high 
spots of that organization’s educational activities. There 
will be four articles by Mr. Walter. Following this one on the 
liquor market, there will be one on displays and their purpose 
and place in the merchandising campaign, and two on the 
tobacco industry. Mr. Walter’s articles have been condensed 
from his Foundation lectures, and it is through his and 
the organization’s courtesy that we are able to present 
them to our readers. Following this series of four, Modern 
Lithography will carry on with a series of ry ane arti- 
cles on lithographic markets, which are now being prepared. 








whiskey drinkers, of forming a 
taste for one brand and sticking to 
it. 

Both of these consumer prefer- 
ences assume especial importance 
this month, and will continue to do 
so indefinitely from now on, be- 
cause whiskey that has been asleep 
in the cask for the last 4 years has, 
since spring, been coming of age. 
During the first few years after 
Prohibition was repealed, the liquor 
industry was hard put to supply im- 
mediate demands and become ad- 
justed and organized. But along 
about 1935 and 1936 it began to 
catch up with the market and was 
able to store away part of its pro- 
duction for aging. Thus, whiskey 
that was asleep in 1936 comes of 
age in 1940. So from now on it will 
be a ““War of the Green Label,” if 
you choose, which is the govern- 
ment stamp reserved for whiskey 
bottled in bond in contrast to the 
red excise tax stamp that goes on 
all goods regardless of age or proof. 

Now this new competition, ‘The 
War of the Green Label,” will not 
be simply a race to see who gets to 
the market fastest and shouts the 
loudest. It is not so simple as that. 
There are other modifying factors 
which will have to be taken into 
account, and it is these that will 
put a keen edge on the competition. 

First, there is a large inventory 
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REGARDLESS OF PRICE 


BOTTLED IN BOND 


NO BETTER WHISKEY IN ANY BOTTLE 





The liquor industry is expected to spend more money on advertising and sales pro- 
motion in 1939 and 1940 than it ever has. Individual companies are making sales 
plans to step out and capture the leadership in a field that is still relatively wide open. 
Displays shown above were recently created and manufactured by Einson-Freeman Co. 


of whiskey which has been sleeping 
in the cask and which has now be- 
come mellowed and ready for dis- 
tribution. In the years since repeal 
the liquor industry has grown into a 
great business, with gross sales of 
$500,000,000 a year. Four 


large concerns have emerged and 


about 


become prominent and today con- 
trol about 50 per cent of this an- 
nual volume. These four concerns, 
not necessarily in the order of their 
importance, because it is difficult to 
get figures which would indicate the 
actual leader, are Seagram, Schen- 
ley, National Distillers and Hiram 
Walker-Gooderham & Worts, Ltd. 

These four companies are ready 
with large quantities of bottled in 
bond whiskey which they will be 
able to place on the market starting 
this June and continuing on through 
1940. In fact, they are estimated to 
have nearly 470,000,000 gallons of 
whiskey now sleeping in their ware- 


houses, nearly twice as much as was 
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ever stored in pre-Prohibition days. 
With the annual consumption of 
whiskey running about 130,000,000 
gallons a year, these four concerns, 
controlling 50 per cent of the busi- 
ness, have about three and one-half 
years supply stored up. About 
35,000,000 gallons of this will be 
ready for bottling in’ bond this 
month. 

The second factor to be taken 
into account is that this coming of 
age of many gallons of whiskey will 
mean a great deal more than just 
increased sales for the industry. It 
will mean increased profits. It is not 
unreasonable to assume that it will 
double profits. That 
where the average profit margin is 


means that 


today about 10 per cent, from now 
on it is likely to be 20 per cent. And 
certainly if the prize is greater, 
twice greater in fact, won't the 
struggle for it be twice as hard? 
And if that is so, isn’t it conceivable 
that twice as much money may be 


spent on advertising and promotion 
as heretofore? How much of this 
increased promotion will be spent 
for lithography is best left to you to 
decide. But certainly money spent 
by the liquor industry for advertis- 
ing will increase. 

A third significant factor to be 
taken into account in this picture of 
the liquor market is that in the last 
five years none of the four major 
companies named has really estab- 
lished any particular sales suprem- 
acy or leadership. The field is still 
wide open, which is another good 
reason for believing that there will 
be a more intensive sales effort 
beginning this month than there has 
been up to now. 

A fourth factor, and one which 
lithographers who manufacture and 
sell promotional material will ap- 
preciate, involves the administra- 
tive, sales and advertising person- 
nel of the liquor distillers. It has 
to most observers 
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been apparent 
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In some states it is against the law to show a bottle of whiskey in adver- 
tising. However, the tendency seems to be towards a more liberal attitude 
with fewer such restrictions and a more uniform code throughout the 
country. This should make the sales problem of the lithographing in- 


dustry less difficult. 


that, up to now, a great many of the 
organization problems within the 
industry had not been ironed out. 
There have been many personnel 
changes in the sales promotion de- 
partments of the various com- 
panies. There were many shake-ups. 
Now that of adjustment 
seems to be over, and, in my opinion, 
the men who are now in promo- 


tional positions are very likely to 


period 


remain there for some time. This is 
encouraging from your standpoint, 
because it is extremely distressing 
to a sales representative to cultivate 
a man and sell him, and then three 
or six months later find he has 
moved on and someone new has 
taken his place. There won’t be the 
necessity for dealing with such a 
large number of people who are 
being shifted from one 


position to another. 


FIFTH factor which will serve to 
A intensify sales and advertis- 
ing activities in the liquor industry 
is the increasing efforts of California 


around 


wine growers to make the nation 
wine-conscious. In the past three 
years this industry has stored up 
about 300,000,000 gallons of what is 
considered to be reasonably good 
wine. Up to now the wine industry 
has been relatively unsuccessful in 
getting the American public to ap- 
preciate wine. Obviously, wine will 
only be sold in large quantities 
when people drink it with their 
meals as they do abroad. Only too 
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Window display above by Einson-Freeman Co. 


aware of this, and at the same time 
acutely conscious of the tremendous 
reserves of stock he is accumulating, 
and which will have to be marketed 
if he is to survive, the wine producer 
sees the need for increased sales 
pressure and advertising promotion 
for his product. Also, he is aware of 
the increasing competition which 
will be felt from the liquor industry. 
Consequently, the wine industry 
can be expected, starting very 
shortly, to spend more money on 
the promotion of its product. This, 
in turn, will serve to spur the pro- 
motional efforts of the liquor inter- 
ests. 

A sixth factor, though somewhat 
remoter than the others in its im- 
mediate bearing on the situation, 
nonetheless, deserves attention, if 
only as a tendency. I refer to the 
growing liberal attitudes of the 
states and the Federal Trade Com- 
mission with regard to merchandis- 
ing restrictions. The liquor indus- 
try has been, and still is, for that 
matter, hedged about with more 
legal restrictions, state and federal, 
particularly where advertising and 
sales promotion are concerned, than 
any other industry. It is not at all 
unusual to find that one type of ad- 
vertisement is legal in fifteen states, 
but barred in the other thirty-three. 
Also that you can use certain types 
of window displays and counter dis- 
plays in ten states but not in the re- 
maining thirty-eight. Indeed, in 
some of the middle-western states 


it is illegal even to reproduce a 
picture of a woman or a child with 
liquor advertising of any sort. In 
others, it is against the law to re- 
produce, or represent in any way, a 
bottle of whiskey in advertising. 
The product can only be shown after 
it has been poured into the glass. 
There are other restrictions, too 
numerous to give in detail, with 
which liquor advertising has been 
encumbered. These are,—or should 
be—known to you. 

Lately, however, there has been 
noted a more liberal tendency in a 
number of states to agree upon or 
adopt a more uniform code of mer- 
chandising. It is reported, too, that 
the Federal Trade Commission has 
come to have a more liberal feeling 
with regard to liquor advertising. 
If these reports are true, it will cer- 
tainly make the sales problem of the 
lithographing industry less difficult 
and should open up a wider market. 
It will be logical for the liquor indus- 
try to spend more money for dis- 
play material, if it can be used uni- 
formly without conflicting restric- 
tions throughout the country. 

A seventh factor, and one as im- 
portant to the lithographing indus- 
try as it is prepared to take advan- 
tage of the opportunity afforded, is 
the somewhat changed policy which 
I feel the liquor industry will adopt 
in the use of displays. Paradoxical 
as it may seem, in view of what has 
been said before, I am of the opinion 
that the liquor industry will be less 
lavish with money spent for dis- 
plays than it has been. Perhaps it is 
not so paradoxical after all, for less 
lavish does not mean so much that 
it will sperid less, or even that it will 
not spend more for displays, but 
that it will spend more wisely. 

The liquor industry up to now 
has devoted its attention to two 
types of advertising material: pack- 
aging and displays. I think there is 
no question but that it has made 
great progress in the packaging of 
its products. I would say, too, that 
it has employed display material as 
effectively from the merchandising 
angle as any other business in the 
country. However, I am of the im- 
pression that leading distributors of 
liquor are going to be a little more 
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careful from now on in checking re- 
turns from display material. You are 
all familiar, of course, with the 
very lavish and expensive displays 
which liquor companies have uti- 
lized, particularly around the holi- 
day season. That practice will be 
stopped, I believe, and the em- 
phasis placed on displays developed 
around fundamentally sound sales 
ideas. Hence, the lithographic house 
that can develop good sales ideas 
and develop them in less expensive 
ways than has hitherto been the 
case, has a great opportunity ahead. 


HERE you have a picture of the 

liquor industry on the eve of 
what promises to be a crucial year 
in its competitive history, and some- 
thing of the possibilities it offers for 
the sale of lithography. It would 
appear that the industry offers an 
extremely attractive potential 
source for sales of lithographic ma- 
terial starting immediately; for, 
unquestionably, liquor companies 
are making sales plans to step out 
and capture the leadership in a 
field that is still relatively wide 
open. Consequently the industry as 
a whole will spend increased sums 
of money on advertising and sales 
promotion in 1939 and 1940. 

For the sake of emphasis let us 
summarize what seem to be the 
more significant trends, bearing in 
mind the consumer preferences 
which are an essential part of the 
picture; namely, that (a) the term 
‘“‘bottled in bond” has a magical 
significance for the average drinker 
and (b) whiskey drinkers, according 
to surveys, become habituated to a 
certain brand and are, therefore, re- 
peat purchasers of a certain brand 
for a long period of time: 

1. That there is a great influx of 
bonded whiskey coming on _ the 
market starting in June of this year 
and running through 1940, with a 
total of about 470,000,000 gallons 
in reserve. 

2. That the sale of bottled in 
bond whiskey will mean _ greater 
profits for the industry, possibly 
doubling present profit margins. 

3. That while there are four 
leading companies controlling about 
50 per cent of the business, none of 
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these companies has established the 
sales supremacy which it desires 
and the field is wide open. 

4. That most of the 
organization problems within the 
industry, especially the large com- 
panies, have been solved, which 
should result in more concentrated 
and consistent sales promotion. 

5. That the domestic wine indus- 
try can be expected to spend more 
money this year to make the nation 
wine-conscious, which will spur the 
promotional efforts of the liquor 
industry. 

6. That there is a growing ten- 
dency on the part of the Federal 
Trade Commission and state liquor 
boards to adopt a more liberal at- 
titude towards liquor advertising, 
which should result in a more uni- 
form code of merchandising require- 
ments throughout the country. 

7. That the liquor industry is 
receptive to sound sales and mer- 
chandising ideas, and that while it 
will undoubtedly spend more money 
on promotion than it has hitherto, 
it will be more careful to check the 
returns on each advertising dollar 


internal 


spent. 


N connection with the type of 

lithographic material which the 
liquor industry will use, particularly 
with regard to displays, there are a 
few observations I would like to 
make, based entirely on my own ex- 
perience. One is that many litho- 
graphic salesmen, and they are not 
unlike other salesmen in this respect, 
fail to appreciate that the average 
buyer rarely buys the product which 
is sold him. Instead, he buys an 
idea. For example, when the average 
man buys a suit of clothes, say a 
dark suit with pin stripes, it is not 
so much with the thought of buying 
bodily protection, the fundamental 
purpose of clothing, as it is the 
thought of buying something which 
will make him look more slender: 
or more attractive to a woman; or 
more business-like, or more distin- 
guished or dignified. In a similar 
sense, when the average man buys 
an automobile, he dosen’t just buy 
a vehicle that will take him where he 
wants to go with very little cost. He 
is more interested in buying the 


romance of the open road, power, 
speed, comfort, social position, a 
vehicle which gives him pride of 
possession, or standing in the eyes 
of his neighbors. 

Therefore, if the average sales- 
man talks more about the idea 
which interests the buyer, rather 
than about the commodity itself, 
he is much more in tune with mod- 
ern selling practice and is much 
more likely to succeed. For example, 
the average advertising or sales pro- 
motion manager is not buying 
lithography or printing when he 
gives an order for an advertising 
booklet, catalog, direct mail piece, 
or display; he is buying a vehicle 
which will best clothe the sales ap- 
peal he has in mind to help his 
salesmen sell more goods and make 
more profits for his company. 

If the lithographic salesman sold 
from that point of view, if he would 
talk more about the reasons lithog- 
raphy is a valuable sales tool, why 
it is an economical low-cost avenue 
to a market, why it will fit into the 
general sales plan, and at the same 
time warn the buyer against some of 
its limitations; in other words, at- 
tempt to educate him thoroughly 
concerning all of its characteristics; 
he would get more attention for his 
product by reason of his intelligence 
and sincerity. Too often the sales- 
man is over eager and oversells the 
buyer and leads him to expect too 
much, or takes for granted that the 
buyer is acquainted with the limita- 
tions of the product when that is 
not the case. 

If the average lithographic sales- 
man appreciates the importance of 
selling ideas rather than merely the 
physical characteristics of his prod- 
uct, he will have a better under- 
standing of the purpose of displays 
in the advertising picture as a whole, 
and, thus, will be in a better posi- 
tion to find a market for his product. 

(This is the first of four articles by 
Mr. Walter on the marketing prob- 
lems of lithography, as condensed 


from his lecture course sponsored by 


the Lithographic Technical Founda- 
tion this past winter. A second, on 
the subject of displays and their pur- 
pose in the merchandising campaign, 
will appear next month.) 
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he 
NEWSPAPER of Comorrow 


BY CHRISTIAN E. BURCKEL 


Director, School of Varitypography, 
Ralph C. Coxhead Corporation, New York 





T is a hardy soul indeed who 
has the temerity to put into 
writing his conception of the 

shape of things to come. His courage 
is bolstered, however, by basking in 
the reflections of the New York 
World's Fair, The World of Tomor- 
row, built by thousands of artists 
and artisans from all over the 
world, which portrays the essence 
of man’s intelligence and ingenuity, 
backed by more than one hundred 
and fifty million dollars, in an effort 
to depict the shape of things to 
come. 

The trouble with any prophecy is 
that it is likely to be based on too 
narrow an understanding of the 
factors that will affect the future, 
changes that are not immediately 
manifest because they are still in 
embryo stage. This prediction, then, 
is subject to an infinite number of 
variables. 

What, for instance, 
effects of the redistribution of nat- 
ural wealth among the nations of 
the world? How will racial customs 
influence the education of youth? 
What will be the result of eliminat- 
ing illiteracy? How will the increase 
in life expectancy play its part in 
the social With = the 


shorter working day, will leisure 


will be the 


structure ? 


time activities change the structure 
of the family? And with the change 
in the status of the family, will the 
functions of government be re- 
vamped to meet the needs of a new 
society ? 

One might consider such influ- 
ences rather far-fetched in depicting 
the newspaper of the world of tomor- 
row. Nevertheless, they are the 
factors that will eventually deter- 
mine the newspaper to come. 

This is quite understandable in 
the light of our acceptance of the 
present day newspaper as a public 
servant. Today it is the medium by 
which the happenings of the world 
in which we live are reported and 
recorded in popular style for mass 
consumption. 

Will the newspaper of tomorrow 
still be a molder of public opinion, 
history recorder, prophesier, sales- 
man of consumer and capital goods, 
and educator? Or will some other 
agency, yet unborn, take over these 
functions? 

We do not have to look very far 
for media that will have a salutary 
effect upon the development of the 
newspaper of the future. Television 
is not around the corner! It is here! 
Facsimile is not to be developed, it 


needs only improvement. Radio is 


Will the newspapers of 2000 A. D. be 
printed by offset? Mr. Burckel peers 
into the crystal and says Yes. Fanta- 
sy? So was Television in 1900 A. D. 
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to some minds perfected, to others 
only in its infancy. 

Let us then consider the problem 
from a very limited and practical 
standpoint, and start with facts 
that we know will alter the face of 
newsdom. Let us consider only the 
technological advances that are 
with us today, and consider them in 
the light of trends that are not too 
far in the clouds of theory. 

Even as these words are written, 
news is coming to us over the radio. 
Not the news as digested by a re- 
porter or commentator, but the 
original material. The speeches of 
leaders in foreign lands, that are 
changing the structures of nations 
are coming to us directly from the 
platforms of the speakers. Epoch 
making events are brought to us in 
all their original fire and drama. 

Add to this thrilling experience 
the simultaneous reception of tele- 
vision, not as some of us have seen 
it under laboratory conditions, but 
with the colors of the sky, the uni- 
forms of the crowds, and the ex- 
pressions on their faces as_ they 
listen! Television that permits the 
telecast from an airplane of a raging 
forest fire or the splendor of a tropic 
night as seen by a world traveler. 
You not only hear the voice of the 
speaker thousands of miles away, 
but you can see him and the picture 
he describes. 

Bring into this picture, 
merce. Instead of voluminous de- 
scriptions of the finest product on 
earth brought to you through the 
courtesy of a manufacturer's spon- 


Com- 


MoperN LITHOGRAPHY 





Newsroom of the RCA Facsimile Newspaper of the Air published at the New York World’s Fair by RCA 


and the New York Herald Tribune. 


sorship, you will be able to look at 
the product in your television set. 
The housewife will shop over the 
‘“visiphone,” not only for meats and 
vegetables but also for hats and 
dresses and furniture and what not. 


HERE now is the need for ad- 
WV vertising in the newspaper of 
tomorrow? How is the publisher to 
finance his paper ‘in 2000 A.D.? 
From subscriptions to his service? 
Undoubtedly! But what will be the 
nature of that service? 

Let us see what is left for the 
newspaper of tomorrow, after the 
television and radio have done their 
work. 

The one fly in the rosy picture of 
receiving up-to-the-minute news as 
it is happening, is the fact that the 
man in the street cannot spend every 
minute of the day receiving news. 
He has his job to take care of. He is 
unable to be at the set when it is 
telecasting. The news to him will 
have to come in a little more per- 
manent form to be consumed when 
the opportunity presents itself. In 
other words there will still be need 
for the “canning” of news and its 
sale as a commodity. If anything, 
man, having learned to appreciate 
the world in which he lives, will be 


news-conscious to an even greater 
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The news is edited by the editor, left, printed on the Vari-typer, ex- 
treme right, then made up into page forms and placed on the facsimile scanner and transmitter, center 
background. The machine in the foreground is the receiver. Mr. Burckel stands to the right of the transmitter. 


extent than he is today. Television 
and radio will serve merely to whet 
his appetite. They will only be pre- 
views of the news. 

The canning process will prob- 
ably take the form of a tiny candid 
camera synchronized with the tele- 
vision set. As the news is happening, 
this camera will record the sounds 
and pictures as broadcast by the 
television set, and play them back 
on demand. The recording film will 
probably be no wider than a quarter 
of an inch. This will then be thrown 
on a screen, which will be an integral 
part of the television receiving set. 

‘Tomorrow's newspaper, then, will 
have as its function the service of 
selecting the news events which the 
subscriber will probably want to 
“see” and read about later. The 
newspaper office will continue in 
its capacity as a clearing house for 
the news of the day. There current 
happenings will be sorted and _ se- 
lected for mass consumption. The 


“6 


editor will cause the “remote con- 
trol” switch of the 
receiving set to be thrown on the 
event he feels is vital and interesting. 
During the lulls he will interject 
announcements of coming events 


subscriber's 


and local happenings, interspersed 
with editorial comment. He will still 


be a molder of public opinion. 


Will the newspaper presses as we 
know them today disappear? No! 
But they will undergo revolutionary 
changes. 

The work of composition will be 
done in central offices. The machine 
will be an automatic justification 
photo-composing machine that will 
compose directly to a film. This film 
will be strapped to a sending ap- 
paratus and broadcast via _ radio 
facsimile. The local newspaper plant 
will receive the copy in galley form, 
on filmlike including all 
drawings, 


paper, 
pictures, headings and 
subheadings. 

These galleys will be assembled 
in the local plant in page format, a 
plate made and the newspaper re- 
produced by offset lithography for 
mailing to subscribers. The same 
master will be used to broadcast for 
facsimile reception in the home. 
This will afford the local paper an 
opportunity to include news and 
forecasts of local interest only. 

The pictures received by radio 
will be color separated, ready for the 
plate, to permit the reproduction in 
original colors. 

And there will be advertisements! 
The character will be a wide depar- 
ture from those of today. Instead of 


describing or picturing the mer- 
(Turn to page 61) 
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Offset on the Half Shell 


BY I. H. SAYRE 


Chicago School of Printing and Lithography 


Mumbo-jumbo, secret formulas, and the like have 
no place in modern lithography. How do we 
think tomorrow’s craftsmen will learn offset? 
Smell it out? No. By education, says the author. 


ITHIN the last few short 

years offset lithography 

has sprung from a limited 
industry to one of vast proportions. 
Manufacturers of offset 
plate making equipment and cam- 
eras are selling their products faster 
than we can find competent man- 
power to operate them. There is a 
dearth of real craftsmen to take care 
of this great new business, and the 
“Where are we 


presses, 


question arises: 
going to get these men?” That is 
our greatest problem. 

The simplicity of the process of 
printing offset is at once a boon and 
a great drawback. No comment is 
necessary on the great advantages 
enjoyed due to the simplicity of the 
process, but the drawback is that, 
being able to get some kind of 
printing results with only a smatter- 
ing of the process, too many who 
enter the industry are content to 
remain in this cocoon stage. 

I often watch a man making his 
first plate; his face wears a look of 
skepticism until the image appears, 
and then like a kid with his first 
chemical set or game of magic, he is 
amazed and delighted with his own 
creative ability. Why, this thing is 
a cinch! All you do is this and that 
and there you are. Simple? Sure. He 
feels that two or three lessons is all 
he needs,—plus “a couple of secret 


formulas.” 
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That is the great stumbling block. 
Overnight he offset 
man. Carrying over that first feeling 
of satisfaction and enthusiasm, he 
finds it hard to arrive at a stage of 
self criticism and detachment in his 
work. If it prints, by George, it can 
be sold! And he is content with that. 
Well, aren’t we in this business to 
make money? If a note of disap- 
pointment enters the voice of the 
buyer, our offset man draws himself 
up in resentment and says “ Well, 
that’s an offset job—that’s damn 
good for offset!” My friend, nothing 
is too good for offset. It’s the other 
way around. Are you good enough 
for offset? Answer that one honestly 
after each job and you're in a fair 
way of becoming worth your salt. 

Nor is this characteristic of want- 
ing to rush to the market with some 
kind of printing, any kind so long 
as it’s offset, all that is wrong with 
the newcomer in the _ industry. 
Believe it or not, there are still 
numerous plants making two plates 
for every run exceeding five thou- 
sand. The men working in these 
plants just haven’t enough knowl- 
edge of chemical printing to answer 
the most simple technical question, 
let alone spot the cause of trouble 
when things go wrong. 

Mechanical printing may be mas- 
tered by rule of thumb methods, but 
chemical printing never will be. 


becomes an 


Every craftsman who intends to 
take up chemical printing in any 
form should be fortified with an 
education which will give him an 
understanding of the basic princi- 
ples of that printing. 

I do not mean, necessarily, that 
he must be a student of chemistry 
(though a knowledge of chemistry is 
a great help), nor that he need take 
up a course in chemistry that will 
lead him far afield from the project 
he is undertaking. But in some way 
he should attain a knowledge of the 
chemical factors through which offset 
printing is made possible. This 
knowledge is available in the books 
and papers of our research labora- 
tories and in our trade schools. 

Entrants of all other specialized 
fields must have a certain amount of 
education and preparatory training 
before they are accepted even as 
apprentices. Don’t you think it’s 
about time, Mr. Lithographer, that 
this industry got around to adopt- 
ing the same procedure? 

No one showed you how, you say? 
You had to learn this business the 
hard way, by trial and error? Well, 
that’s something to be proud of, to 
be sure,—but so what? For every 
stumbling, uneducated newcomer 
that enters this industry, you're 
going to have to pay,—and through 
the nose. You may sit back and say, 
“Let ’em come, they'll soon hang 
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HIS floral study was used for a blotter and is an example of 

oftset photo-lithography from four colour deep-etch process 
plates made by Summit Photo-Plate Co. Ltd., 5/6, Hardwick Street, 
Rosebery Avenue, London, England. 


The offset lithography was produced by Wass, Pritchard & Co. Ltd. 
The Colour Printers, 85, Fenchurch Street, London, England. 
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The reproduction is by their “‘Lithogravure’’ Process of Deep Etched 
Photo-Lithography, the subject being a chocolate box cover presented 


by courtesy of Messrs. 
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The reproduction is by their ‘Lithogravure’’ Process of Deep Etched 


Photo-Lithography, the subject being a chocolate box cover presented 
by courtesy of Messrs. Rowntree & Co. Ltd., of York, England 
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SITTING BOSATSU 


Clay image, Hakuho period (645-707 


‘* National Treasure’’ preserved in Horyuji. Across knees 0.15m. Entire height 0.575m. 


According to the record of the temple, this clay figure dates from 711 A. D. Its companion pieces are found in the five- 
storeyed pagoda in Horyuji together with those that were replaced in the Kamakura and later periods. Its benevolent features, 
the simple lines of the robe and pose, and the preponderance of chignon, all bear the characteristic of the sculpture of the 


Hakuho period 
LITHOGRAPHED BY TOPPAN PRINTING COMPANY, TOKYO, JAPAN 
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themselves by their own incompetent 
and unintelligent efforts.”” You're 
right, they will,—and you along 
with them. Because unless you lend 
your support to organized education 
for newcomers in the offset industry, 
you’re making it just dandy for the 
other processes to move in and take 
over. Let’s do something before it’s 





too late! 

For the employee, the apprentice- 
ship method which requires no 
knowledge of the work in beginning 
is a slow and costly one. Learning 
by word of mouth, he must grope 
in the dark until his busy superior 
has the time and the inclination to 
spoon-feed him a little information. 
He has no intelligence about what 
is being done for a long time. If his 
superior has not kept up with prog- 
ress, if he is not a good teacher and 
his information is faulty, the ap- 
prentice is victimized, and becomes 
more or less of a flunkey, with little 
opportunity to discover whether or 
not he has any adaptability for the 
trade until he has served for con- 
siderable time. 

On the other hand, the employer 
must tolerate a great deal of waste 
due to the ignorance of the appren- 
tice. It is costly in materials, time 
and energy, to teach men, and with- 
out question preparatory training 
in school helps eliminate a large 
amount of this waste. Then too, an 
intelligent apprentice brings new 
blood and some new ideas to swap 
for the old. Parents sometimes learn 
from their children, especially if 
children have educational advan- 
tages which they lacked. 


VERYONE will agree that educa- 

tion, liberally applied to every- 
one connected with offset, is the 
greatest need in the field. The sud- 
denness with which offset sprang 
into popularity, put hundreds of 
men in the trade who are plodding 
along with a modicum of informa- 
tion. They got their start by bor- 
rowing some of the technique of the 
hand transfer man, by adopting 
camera operations of the engraver, 
by resorting to a lot of trial and 
error methods, and collecting a 
hodgepodge of helpful hints from 
supply men together with advice of 
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all kinds. They are still in need of 
light in dark places. 

With all the information avail- 
able today, with the excellent work 
done by the Lithographic Technical 
Foundation and other creditable 
institutions which are pointing the 
way to scientific and efficient work- 
manship, printing quality and pro- 
duction should be in for a great up- 
trend. 

It seems inevitable that all new 
practice must break through a wall 
of prejudice before it can be ac- 
cepted as worthy. Though we are 
living in an enlightened age, the 
disposition of man has changed 
little. Like the first appearance of a 
clock to replace the sun dial, the 
use of coal instead of wood, and any 
and all contrivances for doing old 
work in a new and better way, prej- 
udice must first be overcome be- 
fore they are adopted generally. 

Even such simple instruments as 
a hydrometer, a hygrometer,:or a 
pH colorimetric set are regarded with 
disfavor because they present a new 
and unknown factor that might be 
too scientific and therefore too 
difficult. When skepticism is over- 
come, and these simple and ex- 
pedient helps are adopted in a 
method devised to correct old 
troubles, production is invariably 
stepped up and much waste and 
trouble eliminated. 

It should be borne in mind that a 
careful weighing of the density of 
chemicals is not enough in itself, 
that judgment and common sense 
must follow to retain the greatest 
good from careful measurements all 
through he procedure of plate 
making. Knowledge must be sea- 
soned with “carry through” in 
scientific practice. What does it 
avail a craftsman to weigh the 
density of albumen, for example, 
and then apply it to a soaking wet 
plate at one time, and a plate that is 
velvety the next? Or to reduce his 
exposure in accordance with a 
change in humidity and then not 
temper this reduction in accordance 
with the requirements of his nega- 
tives? Forethought, common sense, 
good judgment, aptitude, are price- 
less gifts which no textbook or 


coaching can supply. Mechanical 


processes permit a routine to be- 
come almost automatic, but chem- 
ical processes never become auto- 
matic. No method of chemical 
printing can be devised that is fool- 
proof, and presence of mind _ is 
essential at all times. 

Employers have tolerated make- 
overs, fumbling and waste with 
great patience because they have 
realized the process was in its in- 
fancy. In the past a man could be 
excused for not knowing many 
things because information was not 
to be had at any price, but this con- 
dition no longer exists, and the 
guesswork should be discontinued. 

If employers will insist upon edu- 
vation, encourage the use of scien- 
tific methods which will bear scrutiny 
and open discussion, we will go for- 
ward to lead the field in printing 
quality. Our process is a superior 
one. The faults of offset lie in its 
abuse, and not with its intrinsic 
worth. 


——— <uH«H- - 


Completes New Survey 


The Associated Printers and 
Lithographers of St. Louis has just 
completed a survey, comparing the 
payments made by the St. Louis 
industry for unemployment insur- 
ance, with average printing profits. 
The survey was based on returns 
from 31 concerns, large and small, 
and represented a total of $7,225,718 
in sales. These concerns, according 
to the survey, paid $136,906 in un- 
employment insurance, or 1.9 per 
cent of their sales. 

In comparison, the association 
points out that the average net 
profit on printing sales for the six 
years from 1932 to 1937 inclusive, 
as published in the U. T. A. Ratio 
Book, was only 1.13. However, the 
latter figure included the returns of 
many large plants whose percentage 
of profit might be presumed to be 
larger in relation to its sales than is 
the case with the smaller printer. 
Eliminating these, and considering 
the average profit of 2512 concerns 
doing an annual business of from 
$5,000 to $500,000, the comparison 
is more marked. The average net 
profit for this group was only .143 
per cent. 
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GANGING UP 


The third in a series of suggested mail- 
ing pieces for lithographers stressing 
the economy of combination work 


Ny salesman will tell you 
that one of the toughest 
kinds of competition is that 

of form work, because every back- 
woods lithographer is willing to take 
the work at cut-throat prices and 
turn out a third-rate job. 

However, there is one way that 
the reliable, ethical lithographer can 
beat this competition. And that is 
by gang production of form work. 
But to merely combine one or two 
forms for a customer is not enough. 
It is necessary to convince him that 
it is decidedly to his advantage to 
turn over to you copies of all his 
forms for a complete study. After 
such study has been made you can 
make certain recommendations com- 
bined with the needs of the customer 
and finally submit a program cover- 
ing his printed form work which will 
result in considerable savings. This 
will not only bring a saving to your 
customer but a nice profit to the 
lithographer. 

I know of one concern that actu- 
ally presents a check to a customer 
each year representing the savings 
made possible by gang production 
of their forms. 

A contact made for the purpose of 
selling lithography of this kind is 
made much easier for the salesman 
if preceded by an effective piece of 
direct-mail such as suggested here. 
This idea has really worked for a 
number of concerns, and has been 
the means of selling a lot of lithog- 
raphy other than form work. Per- 
haps you have tried the same thing 
in a different way. If so, write and 
tell us about it. 

Two months ago, under the title 
“If the Shoe Fits... Wear It,” the 
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by 7. K. Wheeler 


editor suggested that I might be 
sticking my neck way way out by 
suggesting a monthly advertising 
piece for lithographers. However, as 
yet no one has taken a crack at it.* 
On the contrary, several concerns 
have voiced favorable comments on 
the pieces suggested. Planning a 
monthly mailing piece is a tough job 
only in one respect. It is impossible 
to prepare one piece that will suit 
everybody. And what’s more, I’m 
not going to try. This is the third 
piece, the essence of all three being 
the economies of photo-offset, or 
photo-lithography as I prefer to 
call it. 

Next month (if you don’t stop 
me) I’m going to submit a sugges- 
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tion of an entirely different nature. 
It will take the form of a high grade 
brochure styled to appeal to every 
class of lithographer from A to Z. 
Oh, yes, I said I wasn’t going to try 
to suit everybody. But I feel sure 
that everybody will agree with a 
piece of advertising that reflects 
style, quality and high grade work- 
manship from cover to cover. 
According to experts, there are 
four generally accepted premises 
that will make a sales point hit and 
stick. All four of these your direct 
mail advertising can accomplish: 


1. Say it with scenery. What bet- 
ter way than with a colorful bro- 
chure can you say it with scenery? 


2. Magnify it with mass. The 
cover of your brochure could be a 
sea of faces, made happy because 
you solved their printing problems. 


3. Spice it with curiosity. Send 
your prospect a check for a certain 
amount, but unsigned. Say you will 
sign it unless you save that much on 
their printing. 


4. Dramatize it with tests. At- 
tach a swatch of carpeting or lino- 
leum near the reproduction to show 
the faithfulness of your work. 

If you have any particular adver- 
tising problem or want some help on 
some particular piece tell us about 
it. We might be able to help you. 

*Mr. Wheeler errs slightly. Someone has 


taken a crack at last month's piece. See letter 
under *‘ Multilith,’’ page 59. 
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A Pressman Discusses Paper 


by John Stark 





Continuing the series on offset press opera- 
tion, Mr. Stark offers some suggestions for 
the proper handling of paper in the pressroom 


F THERE Is any one division of 
the lithographic industry 
which has a greater need for 

skilled workers than any other, it is 
the offset pressroom. In spite of all 
that has been said to the contrary, 
the operation of the offset press re- 
quires far greater skill and technique 
than either the flatbed or direct ro- 
tary ever did. Because of a shortage 
of really skilled offset pressmen, and 
the fast growing number of offset 
presses which are being manufac- 
tured and sold daily, the industry is 
badly in need of an educational and 
training program for young people. 
True, the Foundation, the Chicago 
School, Carnegie Tech and others 
are doing excellent jobs—but they 
are not enough. 

The lithographic process for pro- 
ducing color and commercial print- 
ing is second to none, in my opinion. 
It has progressed sensationally, it is 
capable of giving us finer results at 
greater speeds than we ever hoped 
for, or dared dream of, a few years 
ago. But, we are still deficient in 
understanding and knowledge of 
many of its technical features. 
Hence, I should like in this article 
and others to follow, to tell what I 
know, from many years’ experience, 
about offset press operation. Since 
paper is one, if not the most, impor- 
tant material used in connection with 
the offset press, it will be a good idea 
to start with it and discuss some of 


its peculiarities. 
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It is possible to manufacture pa- 
per from anything of vegetable 
origin because of the presence in 
vegetable matter of cellulose, the 
base of paper. Cotton or rag fibre 
contains approximately 100 per 
cent cellulose. Therefore, it is easily 
converted into what it known as 
“half-stock”’ by very little chemical 
treatment. If all paper were made 
from rag stock, a large percentage of 
the difficulties which are encounter- 
ed daily by the offset pressman 
would disappear, but, unfortunately, 
it is an economic impossibility to 
manufacture paper of this kind and 
supply it to paper users for commer- 
cial purposes. Therefore, a large per- 
centage of the paper that is printed 
on the offset press is manufactured 
from sulphite wood stock or pulp. 

It will be helpful, I think, if at this 
point the differences between wood 
stock and rag stock were explained. 
In the first place, when rag is used 
for paper making we find that the 
fibres are longer, stronger, more flex- 
ible and durable than the fibres 
which are used in the manufacture 
of paper made from wood stock sul- 
phite. Consequently, a sheet of pa- 
per made from rag stock is stronger 
and less liable to stretch in the proc- 
ess of printing than one made from 
wood stock. Also, it will usually lie 
much flatter and be less susceptible 
to atmospheric conditions than that 
made from wood stock. However, 
we find that only the highest class 


paper is made from 100 per cent rag 
stock; such as ledger paper; paper 
for contracts, certificates, deeds, etc. 
In fact, only paper in which 100 per 
cent permanency is required. This 
being so, our reference to paper from 
now on will be exclusively in regard 
to that which is used daily in the 
average lithographic pressroom; 
namely, paper made from wood pulp 
stock. 

The qualities desired most in an 
ideal sheet of paper from the view- 
point of the offset pressman are: 
that it will lie perfectly flat either 
side up; that it will not stretch in 
printing; and that it will be free 
from fuzz and also be opaque. How- 
ever, so long as paper is made from 
sulphite or wood stock it will not 
have all of these qualities. It may 
have some, but it won’t have all. 
These qualities, too, are present to a 
greater or lesser degree, depending 
on the care and skill used in the 
manufacture of paper, and also on 
the care taken in the selection and 
condition of the pulp required for 
this purpose. 

It is no doubt surprising to the 
average pressman to learn that the 
age of a tree when it is cut down and 
made into paper has an effect on the 
way it will eventually act in the 
pressroom; or the fact that whether 
a tree was grown on the north or 
south side of a hil] will be an ulti- 
mate factor in the finished product. 
It is true though. Realizing this 
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will give you an idea of the almost 
insurmountable difficulties with 
which paper manufacturers are con- 
fronted in making paper which is 
entirely suitable for printing on the 
lithographic offset 
which will give maximum produc- 


press; paper 


tion along with quality results. To 
combat some of the peculiarities of 
paper in the offset pressroom, there- 
fore, it is necessary to know some- 
thing about the way in which paper 
is made, and especially how offset 
paper is made. 


LL paper is composed of num- 

berless small fibres which are 
bound together and formed into a 
sheet by the sizing and the gelatine, 
which is formed in the beating tubs 
where the wood pulp or stock is 
beaten into the correct consistency 
for running on the paper-making 
machine. When paper is made on a 
Fourdrinier machine the stock is run 
from a large vat on to an endless 
wire screen upon which the actual 
formation of the paper takes place. 
The consistency of the stock as it 
runs on to the screen is about the 
consistency of thin milk, but while 
the stock is travelling along the sur- 
face of the screen the water is drawn 
from it by means of suction boxes, 
and a formation of paper takes 
place towards the end of the screen 
where it meets a felt-covered roll 
called a “dandy roll.” 

It is right here where we get the 
formation of a wire side and a felt 
side of paper, thus giving a two- 
sided formation. The dandy roll 
picks up the paper at this point and 
carries it on to a series of drying rolls 
and calenders until it reaches the 
end of the machine where it is 
rolled up in large rolls ready to go 
to the rotary cutting or slitting 
machines to be cut into sheets. 

While the stock is being carried 
over the screen in its liquid state, a 
shaking movement takes place (call- 
ed in paper mills “the shake’’), the 
object of which is to give the fibres 
a criss cross formation, thus giving 
the paper as much strength as pos- 
sible in the cross machine direction. 
But, since the paper is made at a 
speed of 250 feet and upwards per 
minute, the tendency is for a large 
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percentage of the fibres to run in the 
machine direction. Therefore, we 
find the paper is much stronger in 
the machine direction than it is 
across the machine; so that we find 
when we get a sheet of paper in the 
pressroom that it has what we term 
“‘the long way of the grain and the 
short way of the grain.” 

I have given the above description 
of the method of making paper be- 
cause these two peculiarities are of 
the utmost importance to the offset 
pressman. The paper, then, has two 
distinct sides. And we find that when 
it is cut into sheets the wire side is 
smaller than the felt side, thus giv- 
ing it a tendency to curl upwards 
when the paper is piled wire side up. 
It is usual, therefore, when ordering 
paper to be printed on the offset 
press, to stipulate that it has to be 
delivered with the grain running the 
long way of the sheet and that it has 
the felt side uppermost. This gives a 
sheet of paper which is strongest 
across the cylinder; therefore, less 
liable to stretch in that direction. 
Furthermore, since the felt side is 
uppermost, the paper will usually lie 
flatter, owing to the tendency for it 
to curl up if the pile is wire side up. 

In some establishments an effort 
is made to control the average pre- 
vailing humidity of the pressroom, 
and then order the paper to come 
from the mill with a moisture con- 
tent that will be consistent with the 
humidity of the pressroom, thus re- 
ducing the possibility of the paper 
stretching or becoming wavy at the 
edges to an absolute minimum. 
Since practically all the offset presses 
in the United States are equipped 
with high-speed automatic feeders 
and it is essential to have flat paper 
to produce the maximum output; 
and since paper manufacturers have 
been paying more and more atten- 
tion to this aspect of paper manp- 
facturing, many of the difficulties 
have, therefore, been overcome. 
Nonetheless, so long as paper con- 
tinues to be made from sulphite or 
wood content by present-day meth- 
ods, many of the difficulties with 
paper, such as wrinkling, curling, 
stretching, etc., will continue. Here 
are a few ways to combat and over- 
come some of these difficulties. 











When piling paper in the press- 
room, if flat boards which are longer 
than the paper are placed between 
every 2,000 sheets. it is found to be 
a great help in keeping the paper flat. 
It also helps the paper to retain its 
normal size when printing register 
work. 


OME foremen insist on the 
S paper being shipped to the 
pressroom as early as possible, thus 
giving the stock a chance to become 
seasoned to the prevailing press- 
room humidity before the job is run 
on the press. Since there are many 
offset pressrooms with no method of 
air-conditioning, and some shops 
without any paper-seasoning equip- 
ment, a note of warning is in order 
at this point. If paper is brought 
into the pressroom with a lower 
moisture content than the prevailing 
relative humidity in the pressroom 
it will immediately begin to pick up 
moisture at the outside edges of the 
pile and cause those nice wavy edges 
which are one of the curses of a 
pressman’s life. 

If, on the other hand, the paper 
has a moisture content higher than 
the prevailing relative humidity in 
the pressroom, it will slowly, but 
surely, dry out the edges of the 
paper, causing them to become 
shorter and balloon the paper in the 
middle. Either one of these condi- 
tions is very undesirable, and will 
cause bad register and wrinkling on 
the press. 

Later on in this series of articles 
we plan to discuss air-conditioning 
and its relation to paper and other 
materials in the lithographic offset 
pressroom. Meantime, we would 
suggest that piles of paper coming 
into the pressroom, where there is 
no seasoning or _ air-condition 
equipment, should be kept covered 
with canvas waterproof covers. 
This should also be done between 
the printing of each color, if the job 
is to be printed in more than one 
color. 

The next article will be “‘ Pressure 
and Register on the Offset Press.” 
If there are any questions in connec- 
tion with this article or the previous 
one, or if there is any information 

(Turn to page 69) 
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KODALITH 
FILMS... . 


in wide variety 
to meet every 
negative 
requirement 


ROGRESSIVE photolithographers 

find it profitable to stock all types of 
Kodalith Films. Then their camera men 
can select the negative material that fits 
each job most closely. 

Made in a plant world-renowned for 
high-quality photographic manufacture, 
Kodalith Film is ready for the camera as 
it comes from the package—uniform, 
dependable, economical. 

Kodalith Regular Film—for average 
black-and-white work, jobs that require 
réliable, low-cost production. Kodalith 
Orthochromatic Film—for fine line 


work, colored or stained copy, and for 


making contact screen positives. Non- 


EASTMAN KODAK COMPANY 


Examination before an illuminator reveals the high 
quality of a Kodalith Halftone Film negative. 


halation backing disappears during de- 
velopment. Kodalith Halftone Film— 
long-scale emulsion provides maximum 
halftone quality. Particularly adapted to 
dot etching. Kodalith Thin Base Film— 
only .003” thick. Can be printed 
through the base to obtain reversal of 
the image. Orthochromatic with non- 
halation backing. Kodalith Stripping 
Film—used by many photolithographers 
in making complicated combinations. 
All Kodalith Film is coated on “‘safety”’ 
type base...dries quickly... holds size 
closely. In cut sheets or standard-size 
rolls. Order a well-assorted stock from 


your Graphic Arts dealer. 


Graphic Arts Dept. 


Rochester, N. Y. 
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‘_— wails You / 


To those who attend the L. N. A. Convention we extend a cordial 


invitation to visit our plant on their way to the Fair. 


Here you will see the most modern methods of making Inks, Dry 


Colors and Varnishes. 


Service frowe toast ta toes { 
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Everything Depends on Layout 


METAL lithographed job is 
just as good as the way it 
is laid out. If the layout is 


not perfect, the job is no good. And 
I am splitting hairs when I say that, 
because I mean perfect. I’ve been in 
this business a long time,—I’m not 
going to say how long, or sometime 
a reader will come across something 
in one of these articles he doesn’t 
agree with and he’ll say, “‘There’s 
Thierry tripping over his beard 
again,’’—but I’ve yet to see a good 
tin decorating job that had been 
improperly laid out. We’ve come a 
long way in this industry,—finest 
equipment and all of that, photog- 
raphy in place of the old hand trans- 
fer, zinc and aluminum plates 
instead of stone, the rotary press in 
place of the old flat bed; but none 


BY TED THIERRY 
Anchor Cap & Closure Corp. 


This is the first of several articles by 
Mr. Thierry on metal lithography. 


of these is worth two hoots if a lay- 
out is haywire. 

If the work on top of a cap is not 
perfectly centered, or if the panels 
of a can do not fall in their proper 
places after forming and seaming, 
there is only one thing to do, and 
that is do the job over again. And 
that means a lot of wasted energy 
and materials, possible loss of an 
order, dissatisfied customers, work- 
ing under pressure to turn the job 
out on time due to the delay, and 
unnecessary worry. Careful plan- 
ning of the layout is essential before 
the job is put to work. 


Typical layout of a zinc plate, showing the number of metal caps to 


be lithographed from the sheet. 


In laying out the sheet, the layout 


man has worked from the center, which is the practice in all metal work. 
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The procedure followed in nearly 
all tin decorating plants is to stand- 
ardize on layouts. A blueprint is 
drawn up for each of the various 
types of jobs the company turns out. 
These specifications give the various 
dimensions, such as size of the 
blank, its position on the sheet, the 
spacing between blanks and where 
the cutting lines should be placed. 
Then after the metal sheets have 
been lithographed, varnished and 
baked, they are sent to the shearing 
department for squaring and trim- 
ming and to be slit into strips. 
These strips are then sent through 
the stamping presses where they are 
formed into the particular shape can 
or closure that is wanted. 

That is the procedure followed on 
all metal lithographed jobs, whether 
it is a can, a box, a cap or a child’s 
toy. So if I seem to dwell at some 
length on the importance of a per- 
fect layout, it is because each step 
in the production of a job is depend- 
ent on it, and oftentimes it is not 
until the last lick of work has been 
done,—photographing, plate mak- 
ing, presswork, lacquering, baking, 
shearing and stamping,—that you 
are able to see where it has been 
leading you. That fact can be appre- 
ciated on a closure job calling for a 
cap less than an inch in diameter 
with a design to be lithographed 
plumb in the center. The metal 
lithographer is at the mercy of his 
layout. 

For the benefit of those not en- 


(Turn to page 69) 
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Lasting 
S°HUNT I2npressions 


OFFERS A COMPLETE 
LINE OF CHEMICALS 
for the LITHOGRAPHER 


Listed below are twelve of our most widely used 
chemicals for the Lithographic Industry. Like 
all Hunt products they are carefully pre-tested 
and of such uniform quality that they always 


give the same results. Complete catalogue and D EEP SE T 


price list on request. 


Glycerine C.P. B L A C K 



























Hydroquinone 
Rubber Solution Lasting impressions are a mark of quality. | 
Negative Collodion Quality cannot be defined nor can it be sold 
at a price. It forms the fundamental char- 
Stripping Collodion acter of a product. 
Gum Arabic Selected Years of manufacturing ECLIPSE deep-set 
BLACK has given this product a character 
Litho Developing Ink known and respected throughout the trade. 
When you buy this ink, therefore, you have 
Edible Hen Egg Albumen the assurance that you are buying not only 


a BLACK that will do the job, but a product 
with the reputation that years of conscien- 


Sodium Carbonate Photo Pure tious effort and quality manufacture can 
produce. 


Paraformaldehyde U. S. P. 








National Photographic Carbons 
Sodium Sulphite Anhydrous Photo 


PHILIP A. HUNT COMPANY 


2432 LAKESIDE AVE. 1076 W. DIVISION ST. Gaetjens, Berger & Wirth, Inc. 


CLEVELAND, OHIO CHICAGO, ILLINOIS 35 York St., Gair Bldg., Brooklyn, N. Y. 


253-261 RUSSELL ST. 111 BINNEY STREET 538 South Clark St., Chicago, HI. 
BROOKLYN, N. Y. CAMBRIDGE, MASS. 


Manufacturers of 
PRINTING and LITHOGRAPHIC INKS 
VARNISHES and DRYERS 
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Acquires Litho-Arts 


Robert F. Timm, for the last 
eight years national advertising 
manager of the Sheboygan, Wis., 
Press, has resigned from that posi- 
tion to assume the presidency of 
Litho-Arts, Inc., that city, which he 
recently acquired. 

—_——_--.-»—___ 


Frank H. Jones Expands 


Frank H. Jones, lithographic 
printing, Greenfield, Mass., has 
leased 5000 square feet of floor 
space in the Holyoke Water Power 
building in that city, it was an- 
nounced last month, where a new, 
modern lithographing plant will be 
installed. The firm will engage in 
fine color work, photo-gelatin print- 
ing, package paper printing and all 
forms of commercial advertising. 

A substantial increase in the 
volume of business was given as the 
reason for the expansion. Mr. Jones 
has been in the printing business in 
New England for the past twenty 
years. New equipment will be 
added, art service will be offered 
and the technical staff enlarged, it 
was announced. John Cook, for- 
merly of Forbes Lithograph Mfg. 
Co., will head the latter, while 
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Lydie G. Strecker, of Boston, will 
be head of the art service. The 
company will announce plans soon 
for two new national and one region- 
al quality publications to be edited 
by Mr. Jones and published in the 
plant. 
cemainsiiiiiaiitiailltaiaiainis 


Open Litho Supply House 


Texas Offset Supply Co., Fort 
Worth, Tex., has opened a plant at 
243 West 13th Street, offering a 
complete line of lithographic sup- 
plies, printing inks, offset inks, and 
chemicals. A plate graining depart- 
ment has also been installed. Wil- 
liam Meyer and H. M. Hughes are 
associated in the business. 


— eo 


Rare Prints Now on View 


Fuchs and Lang Mfg. Co., divi- 
sion of General Printing Ink Corp., 
New York, announces that its art 
gallery, housing one of the most 
complete collections of rare litho- 
graphic prints in the world, will be 


Rare print gallery, Fuchs & Lang, 
100 Sixth Ave., New York, housing 
one of the most complete collections 
of old lithographs in the world, now 
open. Lithographers invited. 
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opened coincident with the L. N. A. 
Convention. Lithographers are in- 
vited to visit the gallery, located at 
100 Sixth Avenue. Over four hun- 
dred prints are on view, which in- 
clude Senefelder, the first American 
lithograph, the first color litho made 
in America, Currier and Ives, Au- 
dubons, Pennells, and others. 


SE aie cae a 
Elected Head of N.Y.E.P. 


William F. Riecker, president of 
Lenz & Riecker, was elected presi- 
dent of the New York Employing 


Printers’ Association succeeding 
Nathan Goldmann, president of 


Isaac Goldmann Co., it was an- 
nounced last month. 

Other officers chosen were Ben- 
jamin Pakula, of Bryant Press, vice- 
president; Channing J. Jacques, of 
Jacques & Co., Inc., secretary, and 
Charles E. Albers, of James F. New- 
comb Co., Inc., treasurer. 


SEITE aie ati ae 
Ideal Expands L. I. Factory 


Ideal Roller Manufacturing Co., 
Chicago, recently purchased the 
building adjoining its Long Island, 
N. Y., factory in order to expand the 
production facilities of that branch. 
The purchase will add approximate- 
ly 25 per cent more floor space. It is 
being completely remodeled and 
equipped to accommodate the manu- 
facturing of Ideal’s newest roller 


known as “OX.” 






























The Model “W” Cleveland 


Folder 








Built by the same Engineers who 
created the larger Cleveland 
Models, and held to the same 
standards of quality, will give 
you MANY YEARS of service. It 
makes | to 5 FOLDS in sheet sizes 
up to 14 x 20” at speeds that 
assure you LOWEST COST per 
1000. The small investment re- 
quired will return you HAND- 
SOME DIVIDENDS for MANY 
YEARS to come. 


Ask for circular ‘Important News”. 


DEXTER FOLDER COMPANY « Pearl River, New York 



































OFFSET GLOSS VARNISH 


“IT’S A TREAT TO THE EYE.” is one lithographer’s comment after running 
our Gloss Offset Varnish. “IT’S THE BEST GLOSS SHEET I'VE SEEN.” is 
the word of another. Order a trial lot of this varnish for the next job you 
overprint. Its high even gloss on both printed and blank stock will more 
than please you. Its working properties on the press; its good drying and 
freedom from sticking in the piles all help to make this the ideal Gloss 
Varnish for lithographers. We will welcome your inquiries. 


SINCLAIR & CARROLL CO., Inc. 


PRINTING INKS LITHO 


591 ELEVENTH AVENUE - Tel. BRyant 9-3566 
NEW YORK CITY 


CHICAGO: 440 W. Superior St., Tel. Sup. 3481 


LOS ANGELES: 417 E. Pico St., Tel. Prospect 7296 
SAN FRANCISCO: 345 Battery St., Tel. Garfield 5834 


NEW ORLEANS: 518 Natchez St., Tel. Main 4421 
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New Kelly Plant Complete 


E. J. Kelly Co., ink manufactur- 
ers, Kalamazoo, Mich., recently 
finished construction of its new 
modern ink plant and production is 
now under way in the new quarters. 
The plant is a one-story brick struc- 
ture, with offices in the front, and 
the various processing departments 
following in the rear according to 
each step in the manufacturing 
operation. 

Especial care has been taken in 
the construction of the plant to 
provide plenty of light. Continuous 
steel sash run practically the length 
of the building on either side. Each 
room has been equipped with saw- 
tooth skylights, and the interiors 
have been painted silver and white. 
In the matching room and labora- 
tory, a special type of actinic glass 
has been installed in order to absorb 
ultra violet rays and _ eliminate 
glare. Artificial lighting is provided 
by mercury vapor fluorescent tube 
lamps in the matching room, yellow- 
content lamps in the other depart- 
ments, and indirect lighting in the 
offices. 

Ten mills will handle production, 
four high-speed, two medium-speed, 
one slow-speed for grinding heavy 
base blacks and some offset inks, 
and three small experimental mills. 
The pressroom has been equipped 
with a Miehle Pony press, an ex- 
perimental midget rotary and a 
platen press for testing purposes. 

The company extends an invita- 
tion to those passing through, or in 
the vicinity of Kalamazoo to stop 
and have a look around. 
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Lanston Financial Report 


Lanston Monotype Machine Co., 
Philadelphia, announces a total net 
profit of $70,960, equal to $1.36 per 
share, for the fiscal year ended Feb. 
28, 1939. This compares with a net 
profit of $4.25 per share for the pre- 
vious fiscal year and a net profit of 
$4.54 per share for the year, ended 
Feb. 28, 1937. The financial report 
covers the operations of the parent 
Lanston 
wholly owned subsidiaries, Mono- 
type Co. of California, Monotype 
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Company and its three 





Line of mills at the Kelly plant 





Kelly color matching room at night 


Co. of Canada, Ltd. and Companhia 
Lanston do Brasil, 5. A. An inter- 
esting statement in the financial 
report was that the total of unma- 
tured notes unpaid on, Feb. 28th 
last was 77.7 per cent lower than on 
Jan. 1, 1934, the bottom of the 
depression. This condition prompted 
Harvey D. Best, president of the 
company, to point out “that print- 
ers rank very high as safe credit 
risks.” 


-><e-s 


Sell Interests in S & V 
William J. Witte, who for thirty 


years has been associated with Sin- 


clair & Valentine Co., ink manu- 
facturers, New York, has sold his 
interest to the company and has 
retired from the organization, it was 
announced last month. The Valen- 
tine interest was also sold to the 
company. 

Mr. Witte is well known in print- 
ing and lithographic circles through- 
out the country. He was executive 
vice-president, secretary, and direc- 
tor of Sinclair & Valentine Co. of 
New York, and treasurer and direc- 
or of Sinclair & Valentine Co. of 
Canada, Ltd. 

Sinclair & Valentine Co. has 
elected the following officers: 
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One reason why we have 
grown to be the largest plate our plant 

graining plant in the world isthat every .. and it must leave on “time” or 
plate, no matter how small, must be sooner than promised. 






exactly right before it leaves 


Zinc and Aluminum Plates 
UNGRAINED GRAINED REGRAINED 


We specialize in small plates; including plates 
for the Multilith. 


Service plus Quality—You get this important combination when 
you send your plates to us. 


LITHOGRAPHIC PLATE GRAINING CO. 


37-43 Box St., Brooklyn, N. Y. of Ameriea, Ine. EVergreen 9-4260-4261 














We will be very glad to dis 





OFFSET GLOSS INKS 


Ideal working qualities. 


They will take over each other weeks apart if 
necessary. 


Gold Bronze will not adhere to them. 
Have remarkably high finish. 


DURALITH TIN PRINTING INKS 


Ideal working qualities. 


They bake hard on plain tin plate with a remarkable tough- 
ness of film. 


Certain colors do not have to be varnished. 


H. BLACKER PRINTING INKS 


INCORPORATED 


athe ~ Response co ease CINCINNATI, OHIO 
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R. R. Heywood, president; A. J. 
Math, executive vice-president and 
treasurer; A. J. Mahnken, vice- 
president in charge of sales; 5S. 
Wasserman, secretary and counsel; 
H. H. Desmond, secretary; and R. 
R. Heywood, J. H. Sinclair, A. J. 
Math and A. J. Mahnken, directors. 
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Lithographs Joyce Book 
“Finnegan’s Wake,” the new 
work by James Joyce, the famous 
Irish author who wrote “‘ Ulysses,” 
was produced in this country by 
offset. Reehl Lithograph Co., New 
York, did the job. The reason for 
employing offset was not only be- 
‘ause it was less expensive,—the 
book was first published abroad and 
the type set in England was used,— 
but because Viking feared it would 
drive American typesetters crazy. 
Here is how the opening sentence 
reads: “‘riverrun, passed Eve and 
Adam’s from swerve of shore to 
bend of bay, brings us by a com- 
modious vicus of recirculation back 
to Health Castle and Environs.” 


a 


Lithographs New Stamp Album 
Philatelists will be interested in 
Sargent’s Illustrated U.S. Album, a 
new book containing 92 year’s 
stamps from 1847 to 1938. Readers 
will be interested to know that 
Sargent’s Album was lithographed 
by Spaulding-Moss Co., Boston. 
The new album is plentifully illus- 
trated and contains a new stamp 
guide for collectors. The album has 
been completed through 1938 for 
singles of commemorative, regular 
postage, air mail, special handling, 
etc. Supplementary pages will be 
published for future stamps. 


- Se ae 


Offset for Smallest Daily 


What is thought to be one of the 
smallest, if not the smallest daily 
newspaper in the country is now 
being produced by offset lithogra- 
phy. The daily is the Washington 
State Register, published at Yakima, 
Wash. It consists of four pages and 
measures 10 x 17 when folded, and 
is printed on a Webendorfer-Wills 


offset press. 
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N. Y. Photo-Lithographers Told 
Trend is Towards Direct Mail 


ETTER Selling by Photo-Lithog- 
B raphers,”’ was the title of a talk 
delivered by L. Rohe Walter, ad- 
vertising manager, Flintkote Co., 
New York, and president of the 
Direct Mail Advertising Associa- 
tion, at a meeting of the New York 
Photo-Lithographers Association, 
held at the Direct Mail Center 
recently. 

Mr. Walter told the Association 
that ‘‘as business men and American 
citizens, we are all concerned with a 
number of significant trends in our 
national economy.” He said these 
trends were: 

1. Several factory workers, in some indus- 
tries as many as ten, depend upon the efforts 
of each salesman to keep them at work. 

2. The amount sold by the average sales- 
man is no greater than it was 30 years ago 
but the cost per dollar of sales is much higher. 

3. The cost of distributing goods is, in 
many instances, already two to ten times the 
cost of making them—and rising rapidly. 

4. Far too many advertising agencies, 
boards of directors, sales and advertising 
managers complacently regard advertising as 
a four major media monopoly of newspapers, 
magazines, radio and outdoor advertising 
despite the fact that Direct Mail including 
direct advertising (dealer helps, package 
inserts and other printed material not sent 
through the mails) accounts for nearly 50% 
of the estimated $1,000,000,000 annually 
spent for United States advertising of all 
types. 

Mr. Walter said he thought that 
management would give more atten- 
tion to more efficient use of direct 
mail advertising in the future in 
an endeavor to lower selling costs. 
The manufacturer, he pointed out, 
is unable to maintain a large enough 
sales force to reach all prospects, 
nor would he find it economical to 
do so if he could. Consequently, he 
must depend on direct mail. It has 
proved advantages no business can 
afford to overlook, he told the meet- 
ing. He listed five of these advan- 
tages as: 

1. Selectivity. The user can direct his 
selling effort to logical buyers with a mini- 


mum of waste. 
2. Personal Selling. The user can approach 


his prospect on a personal basis and in terms 
of his buying habits. 

3. Timeliness. The user can capitalize on 
all events and happenings to produce extra 
sales. 

4. Attention Value. As mail, the user's 
message is in a preferred position to receive 
attention. 

5. Flexibility. The user can make his 
message brief or elaborate, as varied in size 
and form as he chooses. 

“You will sell photo-lithography 
efficiently,’ said Mr. Walter, “‘if 
you realize that basically a sale 
means that a buyer’s problem has 
been solved. It is my conviction,” 
he said, “that buyers will do busi- 
ness most willingly and consistently 
with the photo-lithographic house 
which makes a sincere effort to 
appreciate and understand their 
problems and then take steps to 
solve them insofar as they are 
equipped to do so.” 

—— > — 


Frederick B. Heitkamp, 
president of American Type Found- 
ers Corp., Elizabeth, N. J., spoke on 
“Recent Developments in Direct 
Mail” before the School of Printing 
at Carnegie Institute of Technology 
recently. According to Mr. Heit- 
kamp, business is beginning to make 
wider use of direct mail for public 
programs. He cited its 


vice- 


relations 
valuable quality of selectivity in 
interpreting business to the public. 
As an example of the extended use 
of direct mail, Mr. Heitkamp men- 
tioned the Federal Government's 
appeal to the public through this 
medium for the marketing of “baby 
bonds.” 
-><-sS 

Francis Finkelhor, author of “‘ Le- 
gal Phases of Advertising,”’ and le- 
gal consultant on advertising, label- 
ing and trade regulations has moved 
his law offices to 280 Madison Ave., 
New York. 

-><es 

Wellington Direct Mail 
New York, has moved to larger 
quarters at 40 West 13th St. 


Corp., 
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“Once in a while some of the other fellows tell us what a good 
blanket they have . . . sometimes we try one out... but then 


we go back to yours.” 


There, gentlemen, is a testimonial that means some- for a majority of all the Lithographers and Offset 
thing. There you have a Lithographer (name on re- Printers in America are using Vulcan Offset Blankets. 
quest) who is open-minded. He is willing to be shown Have you investigated our No. 43 Blanket? Users 

. but he always goes back to Vulcan Blankets. say it’s the best and most economical offset blanket 
Many other firms must have had the same experience, ever developed. Write for details. 


VULCAN PROOFING COMPANY ©@® First Avenue and Fifty-Eighth Street, Brooklyn, N. Y. 


VULCAN OFrFSET BLANKETS 


Sales Representatives in Principal Cities 











RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


The Pioneer 


Plate Grainers 


of America 


INCORPORATED 1916 


Reliability 


Plus Service! 


RELIABLE LITHOGRAPHIC PLATE CO., INC. 


ose St., New York, N.Y. e Phone: BEekman 3- 4531 


17-27 Vandewater St. and 4! 


44S ELIABLE” is far more than just part of our name. It means 

to our customers that our plates can be depended on to 

give first-class results because from start to finish the grain- 

ing is handled by experts of long experience. Our plates 
are made right to work right—they are reliable! 


ALL PLATES, INCLUDING THOSE REGRAINED FOR 
MULTILITH, ARE MARBLE GRAINED 


We carry a full supply of Zinc and Aluminum Sheets for 
Offset, Rotaprint and Rotary Presses, in fact for all the 
lithograph trade. 


A trial order should “sell you our services and products. 
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Right, E. B. Young. Jr.. of Young and Seldon Co., Baltimore, newly elected president 
of the Institute of Bank Stationers. Center, Van Brunt Seaman, of J. C. Hall Co.., 
Providence, R. I., new vice-president, and Malcolm McComb, managing director. 


Young Heads Bank Stationers 


E. B. Young, Jr., Young and 
Seldon Company, Baltimore, was 
elected president of the Institute of 
Bank Stationers at the annual 
meeting held at the Westchester 
Country Club, Rye, New York, 
May 24 to 26. He suceeds William 
M. Prizer of William Mann Co., 
Philadelphia, retiring president who 
has been named a member of the 
executive committee. The new vice- 
president is Van Brunt Seaman of 
J. C. Hall Co., Providence, R. I. 
William P. Gilday of Falconer Co., 
Baltimore, was elected treasurer. 
Members of the executive commit- 
tee include the above and M. 
Thwaite of Sons, 
Long Island City, N. Y., and Percy 
N. Calvert of Reserve Litho and 
Printing Co., Cleveland. 


Dennison and 


ee 


Weighs Educational Project 
Need far an educational program 
to be sponsored by the National 
Association of Photo-Lithographers 
was discussed at a meeting of the 
board of directors, held at the Park 
Central Hotel, New York, last 
month. Meeting with the board for 
the discussion were representatives 
of equipment and supply manu- 
facturers, the Lithographic Techni- 
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cal Foundation, and the University 
of Maryland at Baltimore. Paul 
Heideke, president, told of the need 
for a training program and out- 
lined a number of plans which had 
been considered by the association 
up to the present time. One of these 
provided for inauguration of a 
course in photo-lithography at the 
University of Maryland. 

V. W. Hurst, Eastman Kodak 
Co., Rochester, N. Y., spoke of the 
activities of the Mechanics Institute 
in that city, and particularly of that 
branch devoted to lithographic edu- 
cation. He suggested that educa- 
tional groups in the industry con- 
sider the Institute as a means for 
furthering education. R. Vernon 
Mitchell, Harris-Seybold-Potter Co., 
Cleveland, spoke of the work being 
done by the Lithographic Technical 
Foundation and asked the board to 
consider whether there would not be 
a duplication of effort by setting up 
a similar project. R. Ode, Provi- 
dence Lithograph Co., also told of 
the work being done by the Founda- 
tion, pointing out that it existed for 
the entire lithographic industry and 
was ready to cooperate with any 
trade association. 

Following the discussion a com- 
mittee composed of Merle Schaff, 
chairman, R. Vernon Mitchell, V. 


W. Hurst, A. J. Math and R. Ode 
was appointed to consider the mat- 
ter further. 

During the two-day meeting the 
board also discussed a proposal to 
revise present economic hourly costs 
to include social security and other 
new costs; to set up a comparative 
operating and balance sheets in 
ratio form; to cover sales informa- 
tion for comparison and publicity 
purposes; and to establish a _re- 
search program which has as its 
objective the production of better 
halftones. Merle Schaff, John W. 
Rollman and S. Edwin Earle were 
named to a committee for formu- 
lating a uniform cost system. 

The Association will hold its an- 
nual convention at the Park 
Central Hotel, Sept. 28, 29 and 30. 


ee 


Opens Softball Season 


Softball got under way at Magill- 
Weinsheimer Co., Chicago offset 
concern, last month, when ten teams 
composing the plant inter-depart- 
mental league sponsored by the 
company paired off at Grant Park 
for the season’s initial encounter. 
A. J. Weinsheimer, president of the 
company, made the opening official 
by tossing out the first ball. First 
balls were also tossed out on four 
other mounds by Franklin Magill, 
treasurer of the company, R. B. 
Nelson, general R. D. 
Morgan, member of the board and 
W. Herbert Roberts, superinten- 
dent of the printing and lithograph- 
ing department. 

Thus auspiciously launched, the 
series got off to a good start. The 
teams fairly outshone themselves 
and with the end of the series 90 
games away, the pennant winner is 
anybody’s guess, or trophy winner, 
since it is a trophy that the com- 
pany has hung up for the outfit that 
finishes on top of the heap. 

Presentation of a gold cup was 
made recently to the winning bowl- 
ing team in the tournament spon- 
sored during the past winter by the 
company. Superintendent Roberts 
presided as master of ceremonies at 
the presentation, with President 
Weinsheimer and other executives 
in attendance. 
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FALPACO 


FOR 


LITHO 


Enthusiastic Lithographers 
from coast to coast are 
specifying our special coat- 
ing for offset to obtain that 
extra snap in their color 
reproductions. 





Car Signs ¢ Calenders ¢ Cut-Outs 
Point of Sale Displays 





FALULAH PAPER COMPANY 


FITCHBURG, MASS. 


NEW YORK OFFICE: 500 FIFTH AVE. 








Welcome 
L. N. A. 


We extend to L. N. A. 


our congratulations on the 







great work they are doing 





and wish them every suc- 





cess in their future under- 





takings. 
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Service” has proven that a _ 
a Century 
“SIEBOLD" has been of Service” 
keeping pace with the 
advancement and great 
strides of the Lithographic 
industry. 
Our new modern equip- 
ment and experience is at 
your disposal at all times. 
SIEBOLD’'s Reliable and 
Combination offset black “ee dl 
are two inks that can be and 





Sample Books 





depended upon for your 





most intricate job for 





sharpness and tone quali- 





tiles. 


J. H. & G. B. SIEBOLD, Inc. 
Printing IN KS Lithographing 


and Lithographic Supplies 

















Office 
47 WATTS STREET 
NEW YORK 
WaAlker 5-9474-5-6 


OFFSET BLACKS 


MOLLETON - 






COLORS 


DAMPER COVERS 


SAFETY 
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Factory 
99-105 SIXTH AVENUE 
NEW YORK 
WAlker 5-9474-5-6 





INKS ROLLERS 


RUBBER BLANKETS 




















Celebrate 75th Year 


S. C. Toof & Co., lithographers, 
Memphis, Tenn., are celebrating 
their 75th anniversary this year. 
Established in 1864 by S. C. Toof, 
a native of Canada, in a small shop 
with three employees, the firm is 
now housed in a five-story building, 
covering 72,000 sq. ft., employs 160 
craftsmen with a weekly payroll of 
more than $5,000 and has over sixty 
sales representatives in seven states. 
A feature of the celebration is the 
display of a museum of printing, 
including the work of the late Otto 
Zahn, world-famed bookbinder and 
former Toof president. St. Elmo 
Newton, associated with the firm 
more than fifty 
president for the past fifteen years. 


years, has been 


oe 


Awarded Longstreth Medal 


Professor Arthur C. Hardy, 
ber of the consulting staff of Inter- 
national Printing Ink Co., New 
York, has been awarded the Edward 
Longstreth Medal by Franklin In- 
stitute, Philadelphia, for his inven- 
tion of the recording spectropho- 
tometer, which has found commer- 
cial application in the field of 
Arts in establishing more 


mem- 


Graphic 


accurate standards of color measure- 
ment. 

The first commercial recording 
spectrophotometer was. installed 
three years ago at the Research 
Laboratories of IPI, where it has 
been applied to a variety of prob- 
lems _ affecting advertising, 
color lithography and printing and 
paper manufacture. A number of 
pigment manufacturers and paper 


color 


companies have since installed the 
instrument. 


Senin oe cen ane 


Craftsmen Meet at Nashville 


The annual meeting of the Sev- 
enth District of International Print- 
ing House Craftsmen was held at 
Nashville, Tenn., last month and 
attended by more than 200 crafts- 
from St. Louis, Cincinnati, 
Louisville, Atlanta, and 
John M. Callahan, U. 5. 


presi- 


men 
Memphis, 
Nashville. 
Printing and Lithograph Co., 
dent of International Printing House 
Craftsmen, opened the convention. 
The third of four production 
clinics, which constituted the main 
program of the convention, was 
devoted to offset lithography. Dur- 
ing this clinic R. S. Tucker, of S. C. 
Toof & Co., Sonshia, 
“Platemaking,” and John B. Sippy, 


discussed 


Toppan Printing Co., Tokyo. Japan. the largest and best equipped printing 


and lithographing company in the Orient. 


Established in 1900 with capital 


of 40,000 yen. it has grown into a 1,000,000 yen business, with four plants in 


Tokyo and one in Osaka. 
lithography. 


The company does all types of commercial 
It prints over 85 per cent of the bank stationery used in Japan 


and is at present making tremendous strides in the packaging industry. 
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of Willett Lithograph Co., St. Louis, 
talked on “Presswork.”” Howard N. 
King, of Intertype Corp. spoke dur- 
ing the composing room clinic, and 
Summerfield Eney, Jr., of Champion 
Paper & Fiber Co., spoke during 
the clinic on flatbed presswork. 
The next Seventh District con- 


vention will be held in St. Louis. 
It was announced that Fred W. 
Hoch, manager of the National 


Graphic Arts Exposition, to be held 
in September, will be in charge of 
a central speaking bureau to be 
located in New York. 


ee 


Zeese- Wilkinson Exhibits 

Zeese-Wilkinson Co., 
City, N. Y., held an exhibition of 
color printing at the Roger Smith 
Gallery, New York, last month. Of 
particular interest to food adver- 


Long Island 


tisers were the reproductions of 
special subjects showing printing 
results on a variety of paper stocks. 
Also shown were reproductions of 
magazine inserts and art subjects. 
The exhibition was another event 
in commemoration of the firm's 
35th anniversary. 


a ae 


St. Louis Printing Sales Off 


Printing sales in St. Louis for the 
first quarter of 1939 were 21% per 
cent below the same period of 1938, 
if the reports received by the As- 
sociated Printers & Lithographers 
from a representative group of con- 
cerns may be taken as an index. 

March sales surpassed the Febru- 
ary totals by approximately 6 per 
cent, but were off 11.4 per cent from 
the average of March, 1938. The 
reports for March showed 63. per 
cent of the firms with an increase 
over the February reports. “Spotti- 
ness’’ was a noticeable factor in all 
the reports. 
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Address Chicago Supplymen 


W. C. Roddy, Metals Refining 
Co., and F. A. Weymouth, Interna- 
tional Printing Ink Co., Chicago, 
were the speakers at last month’s 
meeting of the Printers Supplymen’s 
Guild of Chicago. 
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Keeping in Touch 


GLAD TO SEE YOU—Lithographers are gathered at the 
Westchester Country Club this week to shake hands, talk 
things over, and steal a few minutes to go over and have a 
look at the Trylon and Perisphere. Wel- 
come to our city! While you're at the 
Fair, watch out for the Amazons, and 
the Dove Dance, and the Parachute 
Jump, and that soon-to-be-epidemic 
complaint, "Flushing Feet.”’ 

If you should close any big World’s 
Fair litho jobs while you're here, re- 
member that IPI has matched the ofh- 
cial Fair colors in offset inks. The Fair color authorities have 





approved them. So you'll save time and trouble if you specify IPI! 


GHOST COPY WRITER—The kind of advertising we like 
best is the kind someone else writes for us. Mr. Albert Murray, 
president of the Murray Printing Company, of Cambridge, 
Mass., did a swell job for us in his 
own house organ, ‘On the Surface.” 


He devotes the first page of a re- 

ir\ cent issue to a story lauding IPI's 

AA NZ lithographed Everyday Ink cans. 
They certainly look beautiful on 

the shelf,” says Mr. Murray. The 


lithography was done by Conti- 
nental Can Company, who used 





our Lithox metal decorating inks for the job. Glad you like 
them, Mr. Murray! 


In view of the current Vitamin craze, we felt it necessary to announce 
another distinctive feature about IPI inks. They positively do not 
contain Vitamin A, B, C, D, E, or G. 


ROSEBOWLERS REWARD—Those students down at Duke 
University can edit yearbooks just as well as they can play football. 
Duke received ‘All-America’ hon- 
ors for its yearbook, THE CHANTI- 
CLER. This award is given by the Na- 
tional Scholastic Press Association, 
and THE CHANTICLER was the only 
college annual east of the Mississippt 
to receive ‘All-America’ rating. The 
Edwards and Broughton Company 
of Raleigh deserve the credit for 
producing this prize-winning annual. 
And they used IPI inks! 

With more and more high school and college annuals turning 
to offset, lithographers have an ever-broadening market in this 
held. Don't forget that there are IPI inks which can help you 
meet the exacting requirements peculiar to yearbook production! 





A coupon clipped from a 35 year old LADIES’ HOME JOURNAL was 
matled recently to an advertiser. This would definitely prove that 
women are slow in making up their minds, except 
for the fact that it was a man who sent in the coupon. 


LITHOGRAPHIC PRODUCTS DEPARTMENT 
DIV. M.L.U., 75 VARICK STREET, NEW YORK, N. Y. 




















P « 


PRE-TESTED 


CHEMICALS 


for better 
resultse 


P & J chemicals hold trade and win 
satisfaction on quality. When you know 
the quality is the best and that shipments 
will be received promptly, it saves you 
a lot of worries. 


That is the kind of service we are pre- 
pared to render you. A trial order for 
any of the following products will con- 


vince you: 


P G | COLLODIONS for better wet 
plates. 


HYDROQUINONE for better dry plates. 


EGG ALBUMEN for better coating for all 
plates. 


We carry a full line of quality photo- 
lithographic chemicals. Write for 


samples. 


PHILLIPS & JACOBS 
622 Race Street, Philadelphia, Pa. 


Over 70 years experience in 
Supplying Quality Chemicals 
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New Equipment and Bulletins 





Agfa Announces new Film 


Agfa Ansco Corp., Binghamton, 
N. Y., has just issued a new film for 
documentary recording, the result 
of intensive research in the micro- 
copying field. The new film, because 
of its high resolving power, it is an- 
nounced, ts very well suited to 
bibliographic and documentary re- 
cording requiring considerable mini- 
fication. It is said to be capable of 
resolving up to 135 lines per mm. 
(3400 lines per inch), according to 
the precision of the recording equip- 
ment used. It is available in rolls of 
100 and 200 ft. 35 mm., perforated, 
which are standard units. Other 
lengths and perforation types are 
available on request. 


ee 


Watervliet Paper Portfolio 
Watervliet Paper Co., Watervliet, 
Mich., has just issued a portfolio 
containing samples of its “Glossette 
Enamel”’ stock for use with either 
offset or letterpress inks. 
“*Glossette Enamel,”’ it is announc- 
ed, can also be used on the offset 


gloss 


press with regular inks. Copies 
available on request. 
on seein caution 


Int’l Paper Sample 

International Paper Co., New 
York, has just issued a handsome 
lithographed specimen on its Lex- 
ington Offset stock, enlarged from 
four color process plates, 7144” by 
814". The specimen illustrates in a 
convincing manner the effectiveness 
of lithographed work reproduced on 
the handmade finish stock. 


OS OO 
I.P.I. Booklet 


International Printing Ink Co., 
New York, has just issued a booklet 
in response to requests for reprints 
of the “‘ Keeping in Touch” advertis- 
ing columns which are currently 
appearing in printing trade maga- 
zines. Most of the material contain- 
ed in the booklet is taken from these 
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columns. The idea back of ** Keeping 
in Touch,” as explained by I.P.I., is 
two fold: to present advertising in 
an interesting and unstereotyped 
form, and to report new develop- 
ments in the graphic arts, new inks, 
new magazines and new or unusual 
research which affects printing. 
Copies available on request. 
2 
‘‘Nu Gloss Coated”’ Prices 
Willmann Paper Co., New York, 
has just issued a price list on its 
““Nu-Gloss Coated”’ paper. This is 
a new standard line of coated stock 
recently brought out by the com- 
pany to meet the demand for a low- 
priced 100 per cent casein coated 
paper. Copies available on request. 
+--+ 


‘*Castype’’ Booklet 


Castype Corp., Chicago, has just 
booklet describing the 
automatic type-casting 


issued a 

“Castype,”’ 
machine equipped with a standard 
model typewriter keyboard. The 
“Castype,”’ which can be operated 
by anyone with a knowledge of 
typing, ordinary type- 
writing into metal slugs ready for 


converts 





printing, multigraphing or offset 
work. Margin justification is auto- 
matic. The machine comes equipped 
with a new, standard model type- 
writer, built-in. Electrical equip- 
ment is included, along with one 
complete set of matrices and 200 
pounds of type metal. Two models 
are offered, one for office work and 
one for the shop. The office model 
is for casting type for multigraph 
work, and the shop model for body 
booklets, 
pamphlets, tariffs, publications, law 
available on 


composition on tracts, 


briefs, etc. Copies 
request. 


a en 
New Professional Printer 


Folmer Graflex Corp., Rochester, 
N. Y., announces a new professional 
printer, the new ‘Number 3 Crown.’ 
Advantages claimed are: diffused 
lighting, effected through the use of 
an opal glass bulb; a rubber-padded 
platen top to give maximum contact 
with the paper and assure flatness; 
and adjustable masking blades at- 
tached by a new patented method. 
Also, the cabinet of the printer has 
been equipped with a sliding panel 
which lowers in front, giving access 
to the interior and facilitating dodg- 
ing. A special outlet has been pro- 
vided in the side of the printer for 
those who wish to use a dodging 
lamp. 
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ELECTRIC COMPOSING MACHINE 


BRIDGES THE GAP 


BETWEEN TYPEWRITER AND TYPE-SET COMPOSITION 


The complete lithographic plant is 
able to COMPOSE a master copy as 
well as REPRODUCE one. Few cus- 
tomers are satisfied with the monotony 
and poor appearance of ordinary type- 
writer composition. Fewer yet will pay 
for typesetting and ALSO plate- 
making from a press proof. The 
economy of offset appeals to those 
who require typeset effects WITH- 
OUT the excessive costs of setting 


The Vari-Typer Electric Compos- 
ing Machine BRIDGES THE GAP be- 
tween these extremes. Employing a 
variety of sizes and styles of type 
faces that closely resemble printing, 
the Vari-Typer offers an excellent 
substitute for setting type, at the 
same time maintaining the economy 
of typist composition. 


Vari-Typing is NOT PRINTING, 
but it so closely resembles it, that 


ment Printing Office, General Motors, 
Anaconda Copper and scores of the 
world’s leading corporations and firms 
prepare the most comprehensive for- 
mats and LIKE IT. 


A complete lithographic plant uses 
Vari-Typer to compose economical 
publications that can _ successfully 
compete in the graphic arts field. 


Write for complete information. 
Absolutely no obligation, of course. 








type. users like the United States Govern- 


Made in the U. S. A. by 


RALPH C. COXHEAD CORPORATION 


17 PARK PLACE 


NEW YORK, N. Y. 











BOOKS for Lith ogtaphers— 


THE PHOTO-LITHOGRAPHER’S MANUAL 
Compiled by Walter E. Soderstrom 
Over 300 pages replete with first-hand information on 
many subjects that every person identified with lithog- 
raphy should be conversant with. Covers thoroughly 


production, selling and management problems of the 
industry ... $4.00 


THE KNACK OF SELLING YOURSELF 
By James T. Mangan 
This book will give the reader an entirely new perspective 
on life, business success and personal ambition. Chock-full 
of common sense rules to follow in meeting conditions as 
they arise in business. 256 pages, size 5'/, x 81/2, cloth 
binding $2.50 


MANUFACTURE OF PRINTING AND 
LITHOGRAPHIC INKS 
By Herbert J. Wolfe 
A limited number of copies of the second edition are still 
available. This book gives a thorough explanation of the 
essentials of ink manufacture. Written in language easily 


understandable by pressmen and others who are con- 
cerned with the use of good inks $6.00 


_ LITHO MEDIA 
A 210 page lithographed edition, size 11" x 15", containing 
over 50 chapters pertaining to practical promotional litho- 
graphed ideas that have increased sales for national ad- 
vertisers. This volume also features 49 specimens of out- 
standing lithographed jobs be ese dom ...... $15.00 


OBVIOUSLY OFFSET 
By A. E. Hurst 
Contains 24 chapters of pertinent tips for producing crea- 
tive lithographic printing with the aid of simple design 
and layout. Ideal for advertising men, artists, salesmen, 
lithographers, etc. ove ... $2.00 


ADVERTISING PRODUCTION YEARBOOK 
By Colton Press. Inc. 


This fifth edition contains over 150 important treatises, 
charts and specimen inserts covering practically all known 
graphic arts methods ... $5.00 


Owing to the large numbers of books supplied it is impossible to 
open accounts on individual book orders or to supply books on 
approval. Please send check with order. 


MODERN LITHOGRAPHY 


254 WEST 3lst STREET 


NEW YORK, N. Y. 
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New Pease Lamp 


C. F. Pease Co., Chicago, is dis- 
tributing literature describing its 
“‘Heli-o-lite 35,’ new white-flame 
arc-lamp. The new lamp is said to 
be particularly adapted to dark- 
room work where quarters are 
cramped, and may be mounted on 
the copy board or used on its own 
base. It is equipped with a patented 
electric circuit which, it is claimed, 
permits a maximum percentage of 
current to go to the arc, and only a 
small portion to the shunt-wound 
solenoid, allowing the arc to burn for 
prolonged periods, frequently 45 
minutes. The reflector is parabola- 
curved, and of one-piece cast alum- 
inum. Copies available on request. 


—___+-.____— 
New Bauer Type Faces 
Bauer Type Foundry, Inc., New 
York, has just issued a four-page 
folder with specimens of its Beton, 
Futura, Corvinus and Weiss faces. 
Specimen sets of these faces are 
available on request. 


a 


New Vacuum Pump 

Beach-Russ Co., New York, man- 
ufacturers of.vacuum pumps and air 
compressors, has just issued a bulle- 
tin describing its new Type RP high 
vacuum pump, which has been de- 
signed for printing process applica- 
tion. The new pump is a recent addi- 
tion to the Beach-Russ line. The 
“Type RP” pump is said to main- 
tain a vacuum within 10 microns 
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(1/100 of a millimeter) of mercury 
on blank flange tests in dry work, 
and 50 microns (1/20 of a millimeter) 
of mercury on blank flange tests in 
wet work (McLeod gauge deter- 
minations). The actual horsepower 
required to operate the pump at 
high vacuum is said to be unusually 
small. For complete information 
write for Bulletin No. 72. 


ee 


Litho Media off the Press 


Litho Media, a 210 page litho- 
graphed volume, size 11” by 15”, 
styled in 14-point Janson by Lewis 
Cass Gandy, and published by Rog- 
er Stephens, New York, is now ready 
for distribution. The book empha- 
sizes the sales potentialities of each 
of the many lithographed advertis- 
ing media rather than the technical 
aspects of lithography. It contains 
articles by thirty-five authorities in 
the lithographing and advertising 
field, case histories of recent adver- 
tising campaigns, and forty-nine 
tipped-in lithographed specimens. 
The edition is limited to 3,500 
copies and because of the nature of 
the volume there will not be a re- 
print. Priced at $15.00. 


ee 


New Kaufmann Faces 


American Type Founders, Inc., 
Elizabeth, N. J., has just issued a 
new specimen folder of Kaufmann 
Script and Kaufmann Bold type 
faces. The new faces are in three 
sizes, 10, 12, and 14 point. Copies 
on request. 


—_—_—__>-—-a—___—_—_ 


Journal Praises Letter 

The Associated Printers & Lithog- 
raphers of St. Louis were compli- 
mented in a recent ‘issue of the 
Chicago Journal of Commerce for a 
letter sent to Congress in April, 
urging postponement of the statu- 
tory increase in social security taxes. 

The letter referred to was based 
on statistics gathered by the As- 
sociated Printers & Lithographers 
in a recent survey which showed the 
printing industry to be paying a dis- 
proportionate share of taxes in re- 
lation to total sales. 





Exposition Poster Awards 


National Graphic Arts Exposi- 
tions, Inc., with headquarters ir 
New York, awarded $400 in prizes 
last month for winning poster de- 
signs calling attention to the Fifth 
Educational Graphic Arts Exposi- 
tion to be held at Grand Central 
Palace, New York, September 25 to 
October 7. The awards were made 
by a jury selected by the National 
Alliance of Art and Industry, under 
whose auspices the competition was 
held. George R. Goring, Flushing, 
New York, was awarded the first 
prize of $250. 

Names of additional exhibitors 
for the Fifth Educational Graphic 
Arts Exposition were announced by 
Fred Hoch, Exposition manager, 
last month. With the addition of 
these exhibitors 33,817 of the 46,553 
square feet of the main and mez- 
zanine floors is now under contract, 
according to the announcement. 
The new firms recently added to the 
exhibitors’ list include Samuel Bing- 
ham Manufacturing Co.; Dayton 
Rubber Manufacturing Co.; Wm. 
Gegenheimer, Inc.; Kimble Electric 
Co.; and New Era Manufacturing 
Co. 

~~». 
Burns Joins I. S. Berlin 


O. R. Burns, recently of Robert 
Burns & Associates, has joined I. S. 
Berlin Printing & Lithographing 
Co., Chicago. 
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FOUNTEX N. D. 


is nature’s gift to Pressman! 


EN a plant is bruised, nature quickly 
forms a film over the abrasion to seal it 
against air. 


FOUNTEX N. D. is a new kind of press water 
fountain solution that keeps the plate in per- 
fect condition while running and seals it 
against oxidation during press stoppage. 


No gumming of the plate is required during 
press shut-down even for lengthy periods. 


FOUNTEX N. D. contains no glycerine or other 
ingredient that will soften the ink or retard 
its drying on the job. 


Think what it means to you not to have to gum 
the plate every time you stop the press or 
for noon or night shut-down. 


FOUNTEX N. D. is recommended for use on 
Multilith and Webendorfer Offset Job presses. 
Harmless to all press parts and plates. 


FOUNTEX N. D. (meaning no dry) is a con- 
centrate. You add the water. Use three 
ounces in one gallon of water. 





pH, value stamped on label of all products 


Litho Chemical & Supply Co. 


63 PARK ROW NEW YORK, N. Y. 


DEALERS 
Canada: 
Caneda Printing Ink Co., Ltd. 


Pacific Coast: 
California Ink Co., Inc. 


Fuchs G Lang Mfg. Co., Div. General Printing Ink Corp. 


Boston Philadelphia Chicago New York 
Cleveland Cincinnati St. Louis Fort Worth 
Sen Francisco Los Angeles 
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Simplified with 





“THE COLOR PROPHET™ 


No More Guesswork Worries! 


The Color Prophet the guesswork out of 


-olor problems, doe: 


jefinitely takes 


1way with costly experimental 


work. There is nothing to study, just pick out from the 


176 Forecasters the combination of colors you want to use 
and you immediately see at a glance 48 hues and values 
offer. (Fully described in literature 


An Enormous Variety of Colors! 


The Color Prophet treats the question of color in a prac 


tical way. It takes the actual materials used in lithog- 


raphy, such as paper, ink and plates and shows what color 


in these mediums. Each of the 176 color 


effects produce: 


is treated in the same complete way, show 


ing hues and colors possible in each combination, giving 


over 8000 swatches 


\W RIT = For Descriptive Literature or for 
Practical Demonstration. 


MODERN LITHOGRAPHY 
254 W. 3ist St.. New York. N. Y. 


Without obligatior want t know more aboit 
The Color Prophet 
[] Send literature 
] Have representative call 


Company 
Requested by 


Addres 
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Letters to 


eelon Webhuey um 





Lithography 

Readers will recall an editorial 
which appeared in the January 
issue of this magazine, captioned 
“Can’t We Settle This?” in which 
the lithographing industry was tak- 
en to task for the multitude of 
names (photo-offset, photo-lithogra- 
phy, planography, offset lithogra- 
phy, lithoprint, etc.) which are used 
to describe the lithographing proc- 
ess. It was pointed out that this 
might be confusing to the buyer. 
This month the following letter was 
received. Somewhat late, we'll have 
to admit, but then perhaps the 
writer has been thinking long and 
hard about it. 

Sir: 

The editorial “Can't We Settle This?” 
which appeared in the January 1939 issue of 
your magazine raises a question of great 
importance. For many years, particularly 
since the turn of the century, everyone in our 
industry has done a magnificent job in 
keeping lithography on a plane with the 
other arts and avoided selling it short in 
competition to other processes. Recently this 
situation appears to be changing, due ap- 
parently to the economic times. We now have 
lithography cheaply sold in the guise of 
different names. We must meet this situation 
squarely and not find out too late that we 
have lost an enviable position. 

I favor the use of the word “‘lithography.”’ 
If certain manufacturers wish to qualify or 
elaborate their lines, that can easily be done. 
But the important thing is to keep “lithog- 
raphy”’ uppermost in the buyer's mind to 
represent quality and artistry. As our indus- 
try has grown, we have been able to keep 
costs and selling prices in line with competi- 
tion. We have found ways to cutting costs 
and have been able to sell cheaper than in 
former years. 

However, some terms now used to de- 
scribe lithography have made the public 
price conscious. The depression brought out 
the short run reproduction prices. That type 
of business has its place, but certainly it 
should not drag “lithography ’’ down off the 
high plane it now occupies. 

Some may argue that “lithography” of 
today is entirely different than fifteen years 
or more ago, and the word is not a descrip- 
tion of the process. But then neither has it 
been an exact description of the process for 
many years. The old lithographs were not 
writing on stone, which is the meaning of 
“lithography.” We have not stood still in our 


industry still with all these changes 
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the industry has maintained a high position 
and should be referred to as “lithography.” 
Lithographically yours, 
, J.P.H. 
Chicago, Il. 


Multilith 

We assure you we didn’t plan it 
this way, but in less than two days 
after receiving the above letter, we 
had the following communication: 


Sir: 


In the May issue of Mopern Lituoc- . 


RAPHY, on page 28, as suggested copy for mail 
advertising, it is stated: “‘Don't be misled 
by the term multilith. This process can in no 
way be favorably compared with photo- 
offset ‘i 

This statement is misleading! Multilithing 
is photo-offset just as much as work produced 
on a Harris, etc., is offset. A business card 
printed on a hand press is recognized as 
“printing” as well as a four color process 
job is so recognized, regardless of the make 
or style of press used to produce the work. A 
satisfactory color process job could not be 
produced either on a small letter press or on a 
small offset press (Multilith or any other 
make), but... jobs produced on 
either a small letter press or small offset are 
satisfactory when the capabilities and limita- 
tions of the press to be used are considered 
before a job is definitely scheduled for pro- 
duction. 

Offset work is in direct competition with 
letter press work. Some letter press com- 
panies and salesmen, without any regard for 
“ethics or truth,” have used examples of 
poorly produced and poorly planned offset 
work as a basis to condemn a satisfactory 
process in the minds of the buyers of printing. 
This, as you know, has had a decidedly un- 
favorable and an unjust reaction. Educa- 
tion to overcome the effect of such mis- 
information (whether from ignorance or 
malice) has been a problem of everyone con- 
nected with the offset industry. 

It is a far more serious mistake for anyone 
connected with the offset industry to con- 
demn a part of their own industry (whether 
from ignorance or malice)—and still worse 
for a magazine such as you edit to make such 
condemnation. To recommend members of 
the industry to broadcast such mis-informa- 
tion in their advertising is an error in the 
superlative degree. 

Attached are samples of work produced in 
our shop on a Multilith. The quality of work 
can speak for itself. A check-up of work pro- 
duced on multiliths in a representative num- 
ber of shops will undoubtedly show approxi- 
mately the same percentage of good and bad 
work as a similar check-up of work produced 


on any make of press will show. 


We look for a retraction, of your recom- 
mendation of the particular part of the ad- 
vertisement quoted above, in the next issue 
of “ Mopern LirnoGrapny.” 

Yours very truly, 
ANSTEAD LETTER SHOP 
Edward P. Lynch 
Pittsburgh, Pa. 


We think Mr. Lynch is right. The 
reference to multilith in the recom- 
mended mailing piece prepared by 
A. K. Wheeler last month was in 
poor taste, and, worse, was bad 
advertising. Name calling always 
comes home to roost, and usually, 
with a vengeance. The truth of the 
whole matter is in the last sentence 
of the second to last paragraph of 
Mr. Lynch's letter. From the sam- 
ples of multilith submitted, An- 
stead Letter Shop has every reason 
to be proud of its work. 


Nude 
Sir: 

Under separate cover am sending you a 
wall hanger, size 21 x 23 (see photo below), 
lithographed in seven colors With- 
out drawing your attention to it you will, of 
course, see the nude in the center , 
In view of the controversy which rages 
now and then regarding the use of feminine 
figures, especially those in the nude, the 
writer had quite some time in selling our ex- 
ecutives the idea of producing this piece 
3 oe I've had quite a battle on my 
hands . . . and would be very much 
interested in having the comments of your 
readers and their opinions about issuing such 
a piece. Any criticism will be received in the 
right spirit. 

Very truly yours, 
THE HOTSTREAM HEATER CO. 
O. A. Reiter 
Sales Promotion and Advertising Mgr. 


Cleveland, Ohio 





What are your comments readers? 
Here’s a man wants advice. Ap- 
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Oyehitael 
Equipment for 
Process Work 


Lenses 
Prisms 
aliagelas 


etc 


92 years devoted to the design, development 
and manufacture of fine optical instruments has 
given to ZEISS Process Equipment a quality 
that is unsurpassed. Catalog pHoto 293-A215 


on request. 


CARL ZEISS, INC., 485 FIFTH AVE., NEW YORK 


728 H ‘4 Angeles 








A trial will sell when the product is 


OK AY 


Therefore we urge every lithographer 
to send for samples of — 


OKAY Opaque 


For better finished negatives 
quick-drying, non-cracking 


OKAY Developing Ink (Regular and Deep Etch) 
For dependable press plotes easily applied, clear, sharp, 
acid-resistant image, long press life, releases easily from bare 
grain under high humidity 


OKAY Cellulose Opcque 


For masking no sheet preparation to get a “‘bite,” lays 
smooth without creeping or running, dense opacity, quick 
drying, non-cracking, film easily removed with water 


OKAY Rex Opaque 
The perfect blocking-out medium for lithographers, photog 
raphers, engrovers and artists suitable for paper films 
and glass has good opacity and flows freely 


smooth-flowing, dense opacity 


All of these photo-offset specialties are manufactured and 
distributed only by 


F. G. OKIE, Inc. 


247 S. THIRD ST., PHILADELPHIA, PA. 


or their agents. Also manufacturers of high-grade 
photo-offset inks, fine printing inks, compounds, etc. 














BAUM 


THE FASTEST SELLING FOLDERS 
In AMERICA 





Shown above — the world’s greatest folding machine 
value. Accurate to a hair. Thinnest Bible stock to heavi- 
est paper. 1, 2, 3, 4 or 5 folds in one operation. 15,000 
to 50,000 folded signatures an hour. Also die-cuts, 
perforates and cuts. Only $95 initial — $30 a month. 


RUSSELL ERNEST BAUM 


615 CHESTNUT ST. PHILADELPHIA, PA. 
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Duplex Control 


@ FULLY AUTOMATIC all year round. 


@ ONLY DUPLEX CONTROL operates from air and water 
temperature anticipating changing temperature. 


@ OVER 45 INSTALLATIONS prove accuracy required 
for developing by time temperature method. 

@ INSTALL DUPLEX CONTROL in any sink or use 

our electrically welded and double 

insulated sink for ever- 

lasting efficiency. Ask your 

dealer for informa- 

tion and prices or write to 


ELECTRO HYDRAULIC 
EQUIPMENT COMPANY 


CLEVELAND, O. 













1265 W. SECOND ST. 
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parently, he’s gathering ammuni- 
tion for another “battle.” 


a ee 


Lamps 
Sir: 

We are interested in obtaining a printing 
lamp with an automatic timing device as a 
part of the lamp itself for plate making 
so that the plate maker can do other things 
while the job is in the vacuum frame, and as 
soon as the time has been reached, the lamp 
shuts off automatically Separate 
timing devices are not practical . 
They must be a part of the lamp ’ 
We asked one lamp man about one of these 
and he said no one had ever asked for it be- 
fore. Well, we're asking now. Can you tell us 
where we may get such a lamp? Or why it is 
not manufactured? 

Very truly yours, 
E. J. Suggles 


Battle Creek, Mich. 


Have you an answer to this one, 


lamp manufacturers? 


OO 
The Newspaper of Tomorrow 


(from page 33) 


chandise, the advertisement will 
urge all buyers to tune in on their 
‘“‘visi-phone” broadcast at a cer- 
tain hour to “see the articles offered 
at this special sale etc., etc., ete.” 

There will not only be more news- 
papers in the World of Tomorrow, 
but they will be better papers. They 
will have to conform to facts much 
more closely than the present day 
sheets, because of the competition 
from television. They will use a 
larger type and utilize all the colors 
of the rainbow. The format and size 
will be much the same as the tab- 
loids of today. They will have a 
more powerful and wider circulation 
than any dreamed of today. 


HE discussion of the newspaper 
I of tomorrow (2000 A. D.) would 


hardly be complete without a word 
about the newspaper of the immedi- 
ate future, say ten, twenty, thirty 
years from now. The tendency is 
surely towards offset! And within 
the next twenty five years, all the 
great metropolitan dailies will be 
reproduced by the offset process. 
This forecast is indicated by the 
technological advances made in the 
machinery and equipment employed 
in the graphic arts. For type com- 
position, publications will employ a 
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composing machine operated like a 
typewriter, employ changeable type, 
and automatically justify galley 
widths in the first writing. This will 
be accomplished by using a paper 
ribbon similar to that now used in 
the teletype, made to align itself 
automatically in column format of 
the proper width. Several processes, 
like the Vogeltype paper, suggest 
means for accomplishing this end. 
The composing machine will also 
employ differential spacing, as well 
as point differential line spacing. 
All typography will employ larger 
type for body copy. Type will only 
be a small part of the total 
publication. The major portion will 
be taken up by pictures in color. 

Because of the revolutionary 
change which is impending in illu- 
mination, the newspaper of tomor- 
row will be reproduced on tinted 
paper. Complementary and _ con- 
trasting colors, to improve legibility, 
will be one of the requirements for 
the reproduction of all publications. 
This may be accomplished by over- 
printing white paper with a color 
ink solution, deposited almost simul- 
taneously with the type composition. 
The entire reproduction process will 
employ an improvement over the 
modern collotype process. 

With the newspaper of tomorrow, 
the offset lithographer will really 
come into his own! 


ee 


Berlin Promotion Piece 


In an effort to create interest in 
offset lithography and educate pro- 
spective customers to the advantages 
of this process, I. S. Berlin Printing 
& Lithographing Co., Chicago, is 
distributing a unique piece of sales 
literature in the form of a “Service 
Pack.” 

Directed to the attention of users 
of folders, 
and package inserts, this “pack”’ is 
a six page folder, each page being 7 
x 111% inches in size. It was pro- 
duced by offset lithography in four 
colors on heavy cardboard. Pockets 
stapled to one page hold samples of 
circulars 


enclosures, broadsides 


folders, broadsides and 
created by the Berlin company for 
its customers. Some of them were 


produced by letterpress, others by 
offset lithography. Since it is diffi- 
cult to tell which is which, the effec- 
tiveness of the case for lithography 
is apparent. 

The service pack was introduced 
to printing buyers through a direct 
mail broadside captioned “* What do 
you want in printing?”’ Produced by 
lithography, this shows pictures of 
the company’s Chicago plant, de- 
scribes the company’s services and 
shows a miniature reproduction of 
the “Service Pack,” in colors. A 
business reply card was provided 
for the convenience of those who 
want to see the pack. 


a 


Billboard Tax Defeated 


A proviso of the Housing Bill, 
now before the New York State 
Senate, which would levy a tax of 
one cent a square foot a year on 
billboards, to be collected by mu- 
nicipalities to finance housing proj- 
ects, has been eliminated. 

Graphic arts organizations 
brought about the elimination of 
the proviso. The New York Em- 
ploying printers took an active 
part, sending many letters and wires 
to Albany. 


Leads Delegation to Buffalo 


George B. Gannett, president of 
George D. Barnard Stationery Co., 
St. Louis, headed a delegation from 
that city to Buffalo, N. Y., for the 
national conference of the Business- 
Consumer Relations Committee of 
the Better Business Bureaus, June 
5-6. Mr. Gannett is chairman of 
the business-consumer relations com- 
mittee of the St. Louis Better Busi- 
ness Bureau. 


>>> 


George E. Millard Dies 


George E. Millard, 64, president 
of Central States Printing & Litho- 
graphing Co., 125 South Eighth 
Street, St. Louis, collapsed and died 
on a street car while on his way 
home May 24. He had complained 
only shortly before of feeling ill, 
but previously had been in good 
health. mother, three 


brothers and a sister survive. 


A_ widow, 
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stack ano waite. | OFFSET INKS 
* COLOR CORRECTED 
NEGATIVES READY FOR TIN PRINTING INKS 


THE PHOTO-COMPOSING 
MACHINE « POSITIVES « DEVELOPING INK 


PROVING « + PRESS LITHO OPAQUE 


PLATES: ALBUMEN DEEP 
ETCH « « « 





Superior products designed 
[o): GUARANTEE the same for the finest work and de- 
confidence and integrity that veloped in conjunction with 


muld be found in your own plant. : x A 
nies leaders in the lithographic 


WE OPERATE NO PRESSES NOR field. 
ARE WE AFFILIATED WITH ANY 
LITHOGRAPHIC HOUSE... . 


SWART-REICHEL, INC. THE CRESCENT INK & COLOR CO. 


Producers of Photo-Lith Work to the Trade OF PENNSYLVANIA 


461 EIGHTH AVENUE © NEWYORK | 464 .N. FIFTH ST. PHILADELPHIA, PA. 
Telephone BRyant 9-1906-7 

















“You’ve Got Something There!” 


reports a large Lithographing House 
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“Your Overprint Varnish EM has proven better than | American-Made 
any overprint varnish we’ve ever used. It worked nicely 
on the press with absolutely no pulling at the ends of the 
press rolls as some varnishes do. Overprint Varnish EM 
; | for Photolithography 


is a must with us!’ : ~ 
‘The Most Exact Tools 
A test of Hilo’s NEW emulsion-type, synthetic OVER- 
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Lithographic Abstracts 





Abstracts of important current articles, 
patents, and books, compiled by the Re- 
search Department of the Lithographic 
Technical Foundation, Inc. These abstracts 
represent statements made by the authors 
of articles abstracted, and do not express the 
opinions of the abstractors or of the Re- 
search Department. Mimeographed _ lists 
have been prepared of (1) Periodicals Ab- 
stracted by the Department of Lithographic 
Research, and (2) Books of Interest to 
Lithographers. Either list may be obtained 
for six cents, or both for ten cents (in stamps). 
Address the Department of Lithographic 
Research, University of Cincinnati, Cincin- 


nati, Ohio. 


Photography and Color 
Correction 


24 Sheet (Natural-Color Pho- 
tography for Billboards). C. E. 
Kerlee. Camera Craft, 45: 445-55, 
October, 1938. Separation negatives 
were obtained with a Nicol-Pratt 
5-inch by 7-inch color camera which 
is described. Special filters were 
used to give added brilliance to the 
final prints. A Kodachrome trans- 
parency was used as a color guide. 


Twenty-inch carbro prints were 
made from the color negatives. 
Glass positives, made from the 


separation negatives, were used for 
any retouching, e.g., lettering, so 
that a completed poster, in minia- 
ture, was produced for the lithog- 
rapher. From these positives, 200- 
line screen negatives were then 
made. These negatives were pro- 
jected through a very large projec- 
tion printer, equipped with con- 
denser lenses, onto sensitized zinc 
plates which were developed and 
etched. The screen negatives were 
projected in eight full sheets and 
four half-sheets, all of which had to 
match in color and density. (Month- 
ly Abstract Bulletin of the Eastman 


Kodak Company, 25, 1939, p. 101.) 


Photographic Development. 
J. S. Mertle. Graphic Arts Monthly, 
i1, No. 4, April 1939, pp. 40, 42, 44, 
46. In the development of wet col- 
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lodion developer is 


composed of a reducing or develop- 


images, the 


ing agent (ferrous sulfate) and a 
restrainer (acetic acid). Developers 
for the development of dry plates 
and films contain: (1) a developing 
agent (hydroquinone, metol), (2) 
an alkali or activator (carbonates 
and hydroxides of sodium and 
potassium, paraformaldehyde), (3) 
a preservative (sulfites, bisulfites 
and metabisulfites of sodium and 
potassium), (4) a restrainer (potas- 
sium bromide, citric acid), and (5) 
water. Development cannot correct 
errors of exposure. The manufac- 
turer’s formula should be tried be- 
fore modifications are attempted. 
Formulas are included. 


Colourand Colour Rendering. 
C. C. Paterson. British Journal of 
Photography, 86, No. 4117, Mar. 31, 
1939, pp. 206-7. The carbon dioxide 
lamp possesses more perfect color 
rendering properties than any other 
artificial source. In colorimetry, the 
energy distribution of the standard, 
Illuminant “C” (light produced by 
a tungsten filament lamp operating 
at a color temperature of 2850 
degrees K with a specified color 
filter), is difficult to obtain as the 
color temperature of tungsten lamps 
changes with changes in applied 
voltage. With any three real pri- 
maries, even if they were mono- 
chromatic, some colors can only be 
matched with a mixture involving 
negative co-ordination. Fluorescent 
discharge lamps now on the market 
give only the moderate degree of 
color rendering required for many 
industrial processes. 


Fluorographic. Anonymous. 
Photo-Engravers’ Bulletin, 28, No. 
9, April 1939, pp. 45-51. The Fluoro- 
graphic process, developed by W. 5. 
Marx, Jr., is based upon the ex- 
tremely high actinic value of near 
ultra-violet light upon process emul- 
sion elements. It uses the high ultra- 
violet emission from carbon arc or 
mercury vapor arc lamps to mask 


out the work areas of copy so that 
the background and non-work areas 
may be filled-in to eliminate screen 
pattern. No opaquing or further 
highlighting is required. The process 
consists of two steps: (1) prepara- 
tion of copy with Fluorographic 
Solvent, and (2) an additional ex- 
posure through the Fluorographic 
light-filter. Procedures for making 
combination line and halftone nega- 
tives, highlight 
square-finish color sets are given. 
Use of this process shows a definite 
improvement in rendition of shadow 
detail and permits increased etching 
depth. 


color sets, and 


Accurate Tone Rendering in 
Screen Negatives and Positives. 
F. J. Tritton and E. T. Wilson. 
Described by M. Leeden. Modern 
Lithographer and Offset Printer, 35, 
No. 3, Mar. 1939, pp. 47-8. Tritton 
found that the normal screen nega- 
tive is not capable of reproducing a 
scale of tones accurately, as the dots 
are too large throughout practically 
the whole range. The ideal gradation 
of a screen negative is essentially 
different from that of a screen posi- 
tive. The gradation of a_ screen 
negative made from a continuous- 
tone original is not theoretically cor- 
rect, consequently the contact posi- 
tive from the negatives does not give 
a true rendering of the tones of the 
original. A method whereby screen 
negatives and positives showing 
accurate tone rendering may be 
made is as follows: a first continu- 
ous-tone negative is made on an 
Ilford Soft Ordinary plate, and a 
negative, 
exposed through the glass, is made 
on an Ilford Thin-Film Half-tone 
plate. A halftone positive is then 
made from the two negatives placed 
film to film. 


The New Light Sources. R. W. 
Morris. The Photo-Lithographer, 7, 
No. 4, April 1939, pp. 33, 51. In 
fluorescent lamps, mercury vapor 


second continuous-tone 


arc light rich in ultra-violet strikes 
a coating of fluorescent chemicals 
which transforms the ultra-violet 
into visible light. These lamps are 
highly efficient, are available in 
depending upon 


various’ colors 


special selection and blending of the 
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THE “DEFFA“ OFFSET PROOF PRESS 


is the one machine that represents a real advance in proofing 
methods . . . it is distinctly NOT just another proof press with 
a few constructional refinements. . . . it is the only machine 
of its kind that is equipped with a power operated automatic 
inking system and automatic dampening device. The ink dis- 
tribution is excellent, and this, plus efficient mechanical damp- 
ening insures proofs that reflect the true value of the plates, 
with color that will be the same as when the job is actually 
run... . these, and many other important advances in design 
can be quickly demonstrated in our showrooms, where the 
“DEFFA” is now in operation - your inspection is invited. 
For additional information, write to 


KER 5.8870 - CABLE ADORESS USAKRAUSE 





YORK « WAL 





55.57 VANDAM STREET 
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Now in Larger Quarters 





to meet the increasing 





plate graining requirements 





of the trade 





Our New Address: 


1432 East 49th St. 
Cleveland, Ohio 


Telephone: Henderson 0811 


STANDARD 
LITHO GRAINING CO. 


Specializing in 
ZINC AND ALUMINUM PLATES 


Ungrained - Grained - Regrained 








A Dependable Source of Supply tor 





DEPENDABLE PHOTO MATERIALS 


Long recognized as the lead- 
ing independent supply 
house for Negative Materi- 
als, our expansion program 
of recent years has resulted 
in the acquisition of many 
and wale lines of equip- 
ment pieces for use in the 
lithographic industry to the 
point wd Norman-Willets 
Company now enjoys the 
distinction of being the most 
complete source of supply 
for all photographic an 
lated items. This is well 
exemplified in our current 
120 page Graphic Arts Cata- 
log No. 44, a copy of which 
has been mailed to every 
plant. We invite inquiries. 
which will have our prompt 
. attention. 





Importers Manufacturers Distributors 








NORMAN-WILLETS CO. 


a 








316 W. WASHINGTON ST. CHICAGO, ILL. 











Telephone Randolph 8300 
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fluorescent chemicals, and are cool 
in operation. The 1000-watt water- 
cooled mercury lamp, designed for 
somewhat more specialized applica- 
tions, is well adapted to use in the 
fields of photo-lithography, photo- 
engraving and blueprinting. 


Importance of Temperature. 
J. I. Crabtree and G. E. Matthews. 
The Photo-Lithographer, 7, No. 4, 
April 1939, pp. 22-5, 32. The con- 
trol of temperature in the use of 
photographic solutions minimizes 
trouble, and accurate measuring 
and recording devices are indis- 
pensable in a modern litho plant. 
The temperature coefficient (the 
effect of rise of temperature on 
different reactions) of development 
varies with the developing agent, 
being least with developers of high 
reduction potential (Elon) and most 
with low reduction potential de- 
velopers (hydroquinone). The fog 
reaction has a higher temperature 
coefficient than the development 
reaction. Solutions should be mixed, 
stored and used at the temperature 
recommended by the manufacturer. 
Thermometers, recording instru- 
ments, and methods of applying 
refrigeration to large tanks are dis- 


cussed. 


Separation Negatives. E. M. 
Ludlam. The Photo-Lithographer 7, 
No. 4, April 1939, pp. 20-1, 49. A 
drawing illustrates an easily made 
test plate from which ink charts 
may be printed, giving the retouch- 
ing artist a simple visual key to the 
amount of distortion introduced by 
inks and by the photographic proc- 
ess. Tests indicate that for best 
results the green filter negative 
should be masked with a positive 
from the blue filter negative to avoid 
printing an excess of magenta on the 
blues and blue-greens, and that all 
colors involving magenta ink must 
be strengthened through retouching 
the positives or by reducing the 
negatives. The strength of the yel- 
low must be increased by retouching 
or dot-etching. The only tones re- 
quiring correction on the red filter 
negative are the very dark three- 
color mixtures. The colors resulting 
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from a mixture of two of the inks 
photograph correctly in some cases, 
and require correction in others. 


Planographic Printing Sur- 
faces and Plate Preparation 
A New Lithographic Plate. 


Anonymous. Lithographers’ Journal, 
24, No. 1, April 1939, pp. 19, 23. 
A new lithographic plate comprises 
a_ steel impregnated with 
electrolytically deposited zinc and 
aluminum. The result is a smooth 
grainless sheet which: (1) gives ex- 
cellent moisture control, (2) permits 
sharper printing tones, (3) requires 
no “gumming-in” for press stops 
and no preventatives against oxida- 
tion, (4) has greater strength than 
zine or aluminum, (5) is as durable 
as any other type of plate, (6) takes 
less time for reprocessing, and (7) 
costs no more than ordinary plates. 


base 


Principles of Deep-Etch Proc- 
ess. F. Dearden. British and 
Colonial Printer and Stationer, 124, 
No. 548, April 20, 1939, pp. 386, 
388-9. A brief comparison of a 
normal printing image and a deep- 
etched image illustrates the ad- 
vantages of the latter method. In 
using any of the deep-etch methods, 
extreme care is essential, and a 
knowledge of the solutions used is 
necessary. - Complete instructions 
and formulas for a satisfactory gum 
bichromate method are given, in- 
cluding details of coating, whirling, 
exposing, etching, developing and 
washing out. 


Practical Notes on Overcom- 
ing Deep Etch Difficulties. 
Anonymous. Modern Lithographer 
and Offset Printer, 35, No. 3, Mar. 
1939, pp. 66, 68. Cleanliness is ex- 
ceptionally important in offset deep 
work. Coating should always be 
done with the same amount of solu- 
tion for any given size of plate, and 
whirling and drying should be 
standardized. The dots of the half- 
tone positive must be fully opaque, 
and a maximum exposure is recom- 
mended. The developer must be 
spread rapidly over the whole sur- 
face of the plate, and kept in motion 
to insure uniform action. When rub- 
bing with blocks covered with plush, 


too much pressure will result in 
overdevelopment of the deeper shad- 
ows. The developer should be 
thoroughly cleaned off. A deep- 
etched plate should always be 
washed out under gum. 


Offset Technique. R. C. Ho- 
henthaner. Inland Printer, 103, No. 
1, April 1939, pp. 61-3. The 
“tusche’’ method of preparing 
plates for the offset press is outlined 
and formulas for cleaning solution, 
counter-etch and etch included. The 
use of a specially prepared grease 
base for the Ben-Day method is 
recommended, and a heavy gum 
arabic solution is used for painting 
out in place of gum gamboge. Addi- 
tional sales volume can be created 
by the use of the offset process in 
the production of “blow-ups.”’ A 
half-tone wedge or tone scale illus- 
trates how tints should 
appear after printing, and a table 
based on the pictorial strength of 
the various colors gives the correct 


various 


gradations to use when the tint 
underprints type matter. 


Planographic Printing Plate 
and Method of Making the 
Same. F. L. Simons. U. 8S. Patent 
No. 2,156,100 (April 25, 1939). A 
planographic printing plate adapted 
for use in lithographing, comprising 
a backing sheet composed of a ma- 
terial which is substantially non- 
stretching when subjected to the 
lithographing process, said sheet 
having thereon a flexible, substan- 
tially water-insoluble coating includ- 
ing an insoluble residue resulting 
from the reaction of a basic salt 
with other ingredients of the coating. 


Equipment and Materials 


Cylinder Adjustment Mech- 
anism. R. Hoe and Co., Ltd. 
British Patent No. 502,034. This 
invention relates to adjustment 
mechanism for use with the cylin- 
ders of printing machines particu- 
larly those of sheet offset presses 
including lithographic and tin print- 
ing presses. It claims to accomplish 
an improved mechanism for effect- 
ing circumferential adjustment of 
a cylinder with respect to its driving 
gears and its co-acting cylinder so 
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that accurate register can be ob- 
tained or the margin spaces on the 
printed sheet varied. It also pro- 
vides a back lash ring mounted ad- 
jacent the driving gear for angular 
adjustment thereto. (British and 
Colonial Printer and Stationer, 124, 
No. 548, April 20, 1939, p. 384.) 


Improvements in  Plano- 
graphic Printing. C. E. Lassen. 
British Patent No. 502,316. The 
patentee avers that the methods 
hitherto attempted of mixing hygro- 
scopic materials such as calcium 
chloride with the printing ink in 
lithography have such serious draw- 
backs that they have not for a con- 
siderable time been employed com- 
mercially either in ink factories or 
printing houses. Printing inks with 
these additions have not proved 
durable. The present invention com- 
prises a moistening method for 
lithographic offset printing in which 
the moisture is supplied with the 
ink to the printing surface by a 
special mechanism, so that the 
mechanism which supplies the ink 
supplies the moisture also. This 
method permits the use of normal 
printers’ ink such as is generally 
used in lithographic, zincographic 
and aluminographic or other plano- 
graphic printing methods without 
special additions to the ink. (British 
and Colonial Printer and Stationer, 
124, No. 548, April 20, 1939, p. 384.) 


Vacuum Holder. W. C. Hueb- 
ner. U. S. Patent No. 2,133,518. A 
vacuum holder is described which 
may be used for positioning sensi- 
tized film, paper, metal plates or the 
like, in which the device will hold 
various different sizes of sheets, 
whether standard or not. Subframes 
or masking members may be swung 
relative to the vacuum holder upon 
suitable hinges. (Monthly Abstract 
Bulletin of Eastman Kodak Com- 


pany, 25, 1939, p. 122.) 


Lithograph Plate. J. V. R. 
Shepherd. U. S. Patent No. 
2,154,219 (April 11, 1939). A plate 
for use in lithography comprising a 
water-repellent paper base coated 
with a coating comprising casein, 
silicious clay and formaldehyde, 
said coating possessing an affinity 
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for lithography water and grease 
such that said water or grease, when 
applied to the plate, is not displaced 
by the subsequent application of the 
other material. 


Paper and Ink 


Discuss Ink Drying at New 
York Litho Session. R. Butler. 
American Ink Maker, 17, No. 4, 
April 1939, p. 29. Litho inks can 
never be expected to dry as fast as 
quick-drying letterpress or roto- 
gravure inks because of the differ- 
ence in vehicles employed. A mixed 
drier which gives drying all the way 
through the film, and the use of as 
little reducer as possible is recom- 
mended. Drying difficulties are caus- 
ed by improper damper control, and 
by bringing a job out of an air-con- 
ditioned room before the ink is dry. 
Ink should be bought on the basis 
of specific gravity, and concentra- 
tion of color should be considered 
more than price. The importance of 
neutrality in litho ink colors is 
emphasized. 


Printing Ink by Pound or 
Quart? N. Jowitt. American Ink 
Maker, 17, No. 4, April 1939, pp. 
14-6, 37. Supplying ink by the 
pound necessitates waste of ink, 
juggling to fit the order to container 
sizes, and the stocking of an endless 
number of cans and kits to fit 
various inks. Plant space is wasted 
in storing cans and packing boxes, 
and the large number of labels re- 
quired is an expense. These difficul- 
ties could be overcome if the printer 
would estimate and order ink by 
volume instead of by weight. 


General 


Converting Wet Plate Nega- 
tives to ‘‘Films.’’ F. H. Smith. 
Process Engravers’ Monthly, 46, No. 
544, April 1939, p. 131. A_ thick 
solution of gelatin is made, coated 
on a wet plate negative and dried, 
after which the image may be strip- 
ped off the glass support together 
with the gelatin coating. A formula 
for the coating and details of proce- 
dure are given. In filing negatives 
this process effects a great saving 
in weight and space. 


The Practical Side of Offset 
Presswork. The Value of Cor- 
rect Pressure. J. Stark. Lithog- 
raphers’ Journal, 24, No. 1, April 
1939, p. 19. An overpressure of .001 
inch on the plate cylinder and of 
.002 inch on the blanket cylinder is 
recommended. The pressure be- 
tween the impression and blanket 
cylinders will largely depend on 
type of stock; and the absolute 
minimum of pressure is best. Two 
strips of the material to be used 
are placed between the blanket and 
the impression cylinders, the pres- 
sure adjusted until the strips are 
held evenly and tightly, and then 
.004 inch overpressure added on the 
impression cylinder. This correct 
pressure prevents drag or rub at the 
point of contact, and reduces the 
danger of paper curling or becoming 
distorted or out of register. In 
printing color work, the pressure 
may be changed after the first color 
to correct for paper stretch. 


Color Variations in Printing. 
W. N. Misuraca. National Lithog- 
rapher, 46, No. 4, April 1939, pp. 22, 
42. In metal decorating four factors 
control uniformity of shade in a 
decorated sheet: (1) amount of ink 
applied to a sheet; (2) heat, speed, 
and number of bakings; (3) influ- 
ence of the varnish coat; and (4) 
mechanical deficiencies of the litho 
press, especially the gap in the 
plate cylinder. Buyers should not 
insist on a perfection in uniformity 
of shade which is beyond the pos- 
sibilities of present-day equipment 
and methods. 


Miscellaneous 


Advertising and Publishing 
Production Yearbook. Published 
by L. H. Joachim. Vol. 5, 1939. The 
Colton Press, Inc., 114 East 32nd 
Street, New York. $5.00. The fifth 
volume of this yearbook continues 
the excellent work of presenting for 
ready reference essential practical 
information on matters pertaining 
to graphic arts production. The ma- 
terial is divided into the following 
main sections: Art and Photog- 
raphy, Bookmaking and Binding, 
Engraving and Electrotyping, Ink 
and Paper, Printing Processes, Pro- 
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Data, and Typography. 


tables 


duction 
Charts 
lithographers are: (1) Check List 
for Production Men, (2) Munder 
Paper Chart, (3) Color Photog- 
raphy Chart, (4) Printing Reproduc- 
tion Methods Table, (5) Printing 
Press Specifications, (6) Hints on 
Preparing Copy for Photo-Offset, 
(7) Comparative Processes Chart, 
and (8) Buyers’ Guide. Articles on 
various graphic arts processes are 
profusely illustrated, and numerous 
black-and-white 


and of interest to 


reproductions in 
and color are included. 


The Penrose Annual. Edited 
by R. B. Fishenden. Vol 41, 1939. 
Lund Humphries & Co., Ltd., 12 
Bedford Square, London, W. C. 1, 
England. This annual publication 
contains a number of general and 
technical articles, contributed by 
authorities in the field, on many 
phases of the graphic arts, and an 
extensive list of representative ex- 
amples of the various reproduction 
processes. The editor’s review com- 
prises a general discussion of the 
following subjects: (1) typography, 
(2) handwork or mechanical repro- 
duction, (3) 
craftsmanship, (4) plastics and their 
photo-engraving, 


scientific control or 
application, (5) 
(6) new 
color processes and color reproduc- 
tion, (8) photographic type-setting, 
(9) typewriter composition, (10) 
offset processes, (11) collotype, and 
(12) photogravure. 


screens, (7) progress in 





A Pressman Discusses Paper 
(from page 42) 


you would like to see incorporated 
in a future article, please drop a note 
to the editor to that effect, and I will 
do my best to provide the answers. 
Only questions directly concerned 
with the offset press will be enter- 
tained, as these articles will deal 
exclusively with that phase of the 


lithographic process. 
- ~-><-s 


Joins American Colortype 


Joseph H. Lynch, former Western 
manager of House Beautiful and At- 
lantic Monthly and later with Picto- 
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rial Review, has joined the Chicago 
sales staff of American Colortype 
Co. 





Everything Depends on Layout 
(from page 4.3) 


tirely familiar with the different 
trade and manufacturing 
used in metal lithography, I would 
like to explain a few. 

First, there is what we call the 
Blank. This singularly unimagina- 
tive and unoriginal term is simply 
the flat cut-out of the product, laid 
out in the exact dimensions which, 
when seamed and formed, or stamp- 
ed, will result in the body of the 
can or container. A cap blank, for 
example, would consist of markings 
or lines showing where the edge of 
the cap should fall, where the 
center panel is, where the bead is 
and the location of the knurl. A can 
Blank would be laid out to show the 
corners of the can, and how much 


terms 


tin is necessary for seaming. The 
corner lines are used for centering 
the panels. 

After the layout for a Blank has 
been made, the layout man then 
lays out a sheet with a number of 
Blanks, depending on the size of the 
cap or can to be produced, and ac- 
cording to production limitations. 
An illustration of a typical layout of 
this sort as used by the cap and 
closure industry is shown here. The 
circles represent the number of caps 
which will be made from the sheet. 
In laying out the sheet, the layout 
man has worked from the center, 
which is the practice in laying out 
all metal work. The center of each 
Blank, of course, is indicated. 

The four outside lines shown in 
the illustration are used to square 
the tin plate, and the heavy lines 
shown running through the sheet 
are the slitting marks. In addition 
to the fine lines marking the center 
of each blank, they also mark the 
spacing between blanks. This spac- 
allowance 


ing is the amount of 


made for which is 


necessary. For if the allowance for 


scrap, vely 
scrap were eliminated, the remain- 
ing tin would not hold together 


after the cap had been blanked on 





the stamping press. It would fall 
into pieces into the press and cause 
jams, resulting in loss of production. 

Of course, the layout shown is 
only one type. There are 
other arrangements which can be 
made on the sheet. The type illus- 
trated is the double-die layout. 
There is also the single-die layout, 
in which just one row of caps are 


many 


arranged on a strip, and the triple- 
die layout, which provides for three 
caps to be blanked out at a time. 
For bottle crowns we use a sixteen- 
Cc. «yout; which permits the elimi- 
nation of the slitting lines, since the 
entire through the 
stamping press. This latter type of 
layout, incidentally, is the 
efficient for large scale production 
of caps, since the slitting operation 
is eliminated entirely, and the 
squaring operation can be done in 
the lacquering department at the 
same time the lacquer is applied. 
Production from this type of layout 
is, therefore, from four to six times 
faster than the double-die layout. 
By this time you are probably 
wondering when in blazes I’m going 
to say something about lithograph- 
ing on metal. Well, I said in the be- 
ginning of this short article that a 


sheet is fed 


most 


metal lithographed job was only 
just as good as its layout. So why 
put the cart before the horse? An 
understanding of the way metal 
work is absolutely 
essential first. 

I know there are probably a lot 
of old-timers who'll read this that 
could tell me a thing or two about 
layouts. So to them this is old stuff. 
But there are younger men who 
might be interested. If I can’t tell 
them anything new, I can at least 


laid out is 


impress on them, I hope, the im- 
portance of accurate layout, and 
how easy it is for a wrong one to 
wreck a job. 

If there are any questions any 
reader would like answered, please 
send them to the editor and I'll be 
around with an answer as soon as I 
can. Next month’s article will dis- 
cuss methods and procedure used 
by the art and photographic depart- 
ments of the metal lithographing 
plant in putting these layouts into 
production. 
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NATURAL 
Cc R Y S TA i. The modern type of Plate 
Q U ART Z Mente Atresive. Pre- 


duces a smoother and 
deeper grain at a saving in material cost. 


Write for prices and samples. 


Tamms Silica Company 


228 N. LA SALLE ST. CHICAGO, ILL. 











PERTINENT TIPS 
FOR PRODUCING 
CREATIVE LITHO- 
| GRAPHIC PRINTING 
WITH THE AID 


24 CHAPTERS OF 
SCINTILLATING IDEAS « 


Published in the inter- 


ests of advertising men OF SIMPLE 
artists, salesmen, lithog- DESIGN AND 
raphers, publishers and LAYOUT. 








others .. . to supply a 
comprehensive back- 
ground of principles of design help- 
ful in the preparation of forceful lay- PRICE 
outs, dummies, etc. .. . to promote 


a better understanding in the mind $9.00 





of the buyer of the many advantages 
of lithography . Write for descrip- 
tive literature or forward check to 


MODERN LITHOGRAPHY 
254 W. 3ist ST. NEW YORK. N. Y. 





a: 


Users report long runs from plates treated with 
DUREX; 125 thousand impressions and more from al- 
bumen plates! 


More brilliance — longer life — protection against 
“filling up” and “blinding” on press are important ad- 
vantages of Durex. — Reduce your plate troubles the 
easy, inexpensive DUREX way! Write for details 
today! 


CENTRAL CHEMICAL COMPANY 


300 Brandeis Theatre Bldg. Omaha, Nebraska 














LEIMAN BROS. ROTARY 


VACUUM 
— PUMPS — 


Blowers, Gas Pumps, Air Motors 
For operating Gas Burning Blowpipes, Fur- 
naces, Oil Burners, Paper Feeders, Bottle 
Fillers, Gas Machines, Atomizing, Agitating 
Liquids, Vacuum Printing Frames, Printers 
and Book-binders, Textile, Paper Goods, and 
all sorts of special machines and processes. 


Powerful NOISELESS Efficient 
TAKE UP THEIR OWN WEAR 


1 to 25 Ibs. Pressure — 1 to 29 inch Vacuum 
Mercury. Many Sizes, | cubic foot up, air and water cooled Used 
by the world’s leading concerns in every line of work 


LEIMAN BROS., Inc. 


L-23 WALKER STREET NEW YORK CITY 





























We Cover the West Coast 


If you are west of Chicago we can help you keep the 
wheels moving (and the profits rolling in) by supplying 


you quickly with dependable equipment, photo supflies, 
and chemicals from one of our six completely stocked offices 
aexnquanrens ( __ EQUIPMENT 
ON THE WEST PHOTO SUPPLIES 
eases CHEMICALS 
Your phone will bring a representative — quickly! 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


545 SANSOME ST. 


SAN FRANCISCO. CALIF. 





KORN’S 


LSTHSERAMINS CRAYONS 
CRAYON PAPER PENCILS 


" STICK TUSCHE 
is LIQUID TUSCHE 
7 RUBBING INK 
- TRANSFER INK 


AUTOGRAPHIC TRANSFER INK 
MUSIC - PLATE TRANSFER INK 





Manufactured by 


WM. KORN, INC. 
260 WEST STREET NEW YORK 





















MopeEerRN LITHOGRAPHY 









































Classified 





Classified Advertising — All classified ad- 
vertisements will be charged for at the rate 
of ten cents per word. $2.00 minimum, 
except those of individuals seeking employ- 
ment where the rate is five cents per word, 
$1.00 minimum. Address all replies to 
Classified Advertisements with Box Number, 
care of Modern Lithography, 254 W. 31st 
St., New York. 





For Sale: 

30” x 36” R. Hoe Offset 
Proofing Press, good condition. 
Forbes Litho. Manufacturing Com- 


pany, Box 513, Boston, Mass. 





For Sale: 

Offset Lithographing 
Plant, 28” x 42” Harris and 14” x 
20” Columbia Offset Presses, Whirl- 
er Vacuum Frames, Prooving Press, 
Ben Day equipment. A-1 condition. 
Excellent buy. Address Box 976. 





For Sale by Owner: 

S8L 28” x 42” Harris 
Offset Press with Pile Feeder, 
Positive Chain Delivery and 220 
DC Motor and Control. Can be 
seen operating on high grade work. 
Address Box 977. 





Position Wanted: 

Offset Pressman on 
Webendorfers seeks permanent posi- 
tion. Good on colors, halftones, and 
black and white. Address Box 978. 





Position Wanted: 

Artist, camera and plate 
man. Six years art training. Capa- 
ble of doing layouts, sketches, pen 
and ink drawing, ruling, and ex- 
perienced in negative retouching. 
Four years camera work. Specializ- 
ing in halftones and line shots. 
Chemical knowledge. Fully able to 
handle offset from layout to press. 
Will go anywhere. Address Box 979. 





Wanted: 

A 16% inch lens either 
Zeiss Apoplanar Series No. VIII-11 
or a Goerz Apochromat Artac No. 
7A, with Iris diaphragm and mount- 
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ing so that it can be used with 
waterhouse stops. Box 980. 





Connection Wanted: 

Sales executive, 14 years 
head of own agency in Naples, 
Italy, representing leading Euro- 
pean suppliers is now in this country 
in search of a new connection with 
leading U. S. suppliers of litho 
equipment. Age 38. Fluent com- 
mand of German, French, Italian 
and English. It will be worth your 
while to contact him. Box 975. 





Position Wanted: 

Young man, assistant 
production, assistant to superinten- 
dent, assistant to office manager or 
Junior Sales or any combination of 
the above. Address Box 981. 





For Sale: 

24” x 24” Levy Dark- 
room Camera & Macbeth Camera 
Lamps, $450; 35 Ampere Printing 
Lamp, $35; 22” x 28” All-metal 
Printing Frame A.C.-D.C., $85; 
Singer Engineering Company, 49 
Prince Street, N. Y. C. Camera & 
Lamp Experts, Canal 6-5810. 





Wanted: 

Competent pressman for 
Harris S5L press with color and 
halftone experience. Excellent op- 
portunity for man who can qualify. 
Address Box 974. 





Exhibits at Art Show 


Robert Moore, Forbes Lithograph 
Mfg. Co., Boston, was a recent ex- 
hibitor at the annual exhibition of 
paintings held by New England 
artists in that city. Mr. Moore was 
represented with a 
“Yangtze Boatman.” He is at 
present working on new canvases 
and lithographs to be exhibited at 


watercolor, 


a later date. 


a 


Lithographs School Catalog 
Allegheny Lithograph Corp., 
Pittsburgh, recently turned out an 
unusually fine lithographed catalog 
for the Pinkerton School for young 
business women, in that city. The 


book is plentifully sprinkled with 
black and white halftones through- 
out, and the material is organized 
in such a way that the reader sees 
at a glance in leafing through its 
pages what the school has to offer. 


Writes E. W. Boynton, general 
manager of Allegheny: ‘‘ The clients 
were very much pleased with the 
results of this job and expressed 
themselves in a fine testimonial 
letter which we received shortly 
after delivery of the books.” 


=< 


To Address A. F. of A. 


Speakers who will address the di- 
rect-advertising sessions of the 
thirty-fifth annual convention of 
the Advertising Federation of 
America at the Hotel Waldorf-As- 
toria, New York, June 18 to 22 will 
be L. Rohe Walter, advertising 
manager of Flintkote Co., and presi- 
dent of the Direct Mail Advertising 
Association; Thomas Q. Beesley, ex- 
ecutive secretary, National Council 
of Business Mail Users, Chicago, 
and James T. Mangan, director of 
advertising and _ merchandising, 
Mills Novelty Co., Chicago. 


ee 


Effect Sale of Hoe, Ltd. 
R. Hoe & Co., New York, an- 


nounced yesterday that the plan for 
the sale, effected last September, of 
the British subsidiary, R. Hoe & 
Co., Ltd., to R. W. Crabtree & 
Sons, Ltd., had been declared 
effective. Of the net proceeds of ap- 
proximately $2,000,000, 60 per cent 
will be used for debt retirement of 
the parent company and 40 per cent 
for working capital. 

Total mortgage debt of R. Hoe & 
Co., as of Jan. 1, 1939, was 
$3,514,000 consisting of $3,171,000 
of first mortgage bonds, $262,000 
of first purchase money mortgage 
bonds and $81,000 of second pur- 
chase money mortgage bonds. 

——__ +. 
New Outdoor Agency 

Advertising Service, Inc., El] Cen- 

tro, Calif., has been formed to con- 


duct an outdoor advertising busi- 
ness. 
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NOTE: 


numbers. ‘Say you saw it in Modern Lithography.” 


CHEMICALS 
Agfa-Ansco Corp. 
Eastman Kodak Co. 
Fink-Roselieve Co., Inc. 
Harris-Seybold-Potter Co. 
Philip A. Hunt Co. 
Litho Chemical & Supply Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Norman-Willets Co. 
Phillips & Jacobs 
Harold M. Pitman Co. 
Senefelder Co., Inc. 


FILMS 


Agfa Ansco Corp. 

Eastman Kodak Co. 
Gevaert Co. of Ameriea, Inc. 
Norman-Willets Co. 


GRAINING AND REGRAINING 


(Zinc, Aluminum, Glass and Multilith Plates) 


Bell Litho Plate Graining Co. 

Allan B. Croke & Co. 

International Printing Ink Corp. 

Litho Plate Graining Co. of America, Inc. 
Reliable Litho Plate Graining Co. 
Senefelder Co., Inc. 

Standard Litho Graining Co. 


GRAINING AND REGRAINING MATERIALS 


American Graded Sand Co. 
Inter'l Printing Ink Corp. 
Senefelder Co., Inc 

J. H. & G. B. Siebold 
Tamms Silica Co. 


INKS—(Varnishes and Dryers) 
H. Blacker Printing Ink, Inc. 
C. W. H. Carter (Varnishes and Dryers only) 
Crescent Ink & Color Co. of Penna. 
Martin Driscoll & Co. 
Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 
Gaetjens, Berger & Wirth, Inc. 
Hilo Varnish Corp. (Varnishes and Dryers Only) 
International Printing Ink Corp. 
F. G. Okie, Inc. 
Pope & Gray, Inc. 
Senelith Ink Co., Inc. 
J. H. & G. B. Siebold, Inc. 
Sinclair & Carroll Co. 
Sinclair & Valentine Co. 
Zeese-Brandt Ink Corp. 


MISCELLANEOUS 


Russell Ernest Baum (Folding Machy.) 
Brewer-Cantelmo Co., Inc. (Plastic Binding) 
Chicago School of Printing and Lithography (School) 
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Where-to-Buy-It" 


This is a classified list of the companies which advertise regularly in MODERN LITHOGRAPHY. It will aid you in locating 
advertisments of equipment, materials or services in which you are particularly interested. Refer to the Advertisers’ Index, on page 74 for page 





Ralph C. Coxhead Corp. (Composing Machines) 
Ben Day, Inc. (Shading Medium) 

Dexter Folder Co. (Folding Machy.) 

C. B. Henschel Mfg. Co. (Bronzers) 

Hinson, McAuliffe Corp. (Trade Lithographers) 
Karl Krause U. S. Corp. (Proof Presses) 
Leiman Bros., Inc. (Vacuum Pumps) 

W. P. Mille (Designer) 

Southworth Machine Co. (Paper Conditioners) 


PAPER 


Chillicothe Paper Co. 

Falulah Paper Co. (Bristols and Coated Blanks) 
Hammermill Paper Co. 

Maxwell Paper Co. 

Strathmore Paper Co. 


PLATE MAKING EQUIPMENT & SUPPLIES 


Artists Supply Co. (Opaque) 

California Ink Co., Inc. 

Allan B. Croke & Co. 

Central Chemical Co. 

Electro-Hydraulic Equipment Co. (Tray Coolers) 

C. P. Goerz American Optical Co. (Lenses) 

Kellogg Division, The American Shoe Brake & Foundry Co. 
(Tray Coolers) 

William Korn, Inc. 

Lanston Monotype Machine Co. 

Macbeth Arc Lamp Co. (Arc Lamps) 

National Carbon Co., Inc. (Carbons) 

Norman-Willets Co. 

F. G. Okie, Inc. (Opaques—Developing Inks) 

C. F. Pease Co. (Arc Lamps) 

Harold M. Pitman & Co. 

Rutherford Machinery Co., Div. General Printing Ink Corp. 

Senefelder Co., Inc. 

Carl Zeiss, Inc. (Lenses) 


PLATE MAKING SERVICES 


Photo-Litho Plate Service Co. 
Rightmire-Berg Co. 
Swart-Reichel, Inc. 


PRESSROOM EQUIPMENT & SUPPLIES 


Sam’! Bingham’s Son Mfg. Co. (Rollers) 
Godfrey Roller Co. (Dampening Rollers) 
Harris-Seybold-Potter Co. (Presses) 

Ideal Roller & Mfg. Co. (Rollers) 
International Press Cleaners & Mfg. Co. (Press Cleaner) 
International Printing Ink Corp. 

Johnston Paper Co. (Make Ready Tissue) 
Miehle Printing Press & Mfg. Co. (Presses) 
Rapid Roller Co. (Rollers and Blankets) 
Roberts & Porter, Inc. 

Senefelder Co., Inc. 

J. H. & G. B. Siebold, Inc. 

Sinclair & Valentine Co. (Blankets) 

Vulean Proofing Co. (Rollers and Blankets) 
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Students Visit Forbes 


Forbes Lithograph Mfg. Co., 
Boston, was host to two groups of 
students last month, one from the 
New Bedford (Mass.) Vocational 
School, and one from Northwestern 
University, Evanston, Ill. Both 
groups were conducted through the 
Forbes plant. The New Bedford 
group was addressed by J. L. Larkin, 
Forbes art director, following the 
tour, on modern art and its place in 
commercial advertising; while the 
students from Northwestern heard 
E. E. Peterson, director of market- 
ing and research, talk on modern- 
day merchandising methods. 


ee 


Address Phila. Litho Club 


Members of the Litho Club of 
Philadelphia heard Robert Butler, 
Fuchs and Lang Mfg. Co., division 
of General Printing Corp., New 
York, and F. J. Tritton, technical 
director of Ilford, Ltd., London, 





England, as guest speakers at “Step on the gas, Cuthbert! Since the old man started advertising in 
their regular monthly meeting, held MODERN LITHOGRAPHY, our production is running way behind 
at the Poor Richard Club last the sales department.” 


month. Mr. Butler spoke on the 
latest developments in lithographic 
inks, while Mr. Tritton, who is 
visiting lithographic plants in this / 
country, gave a picture of present- teja Cf f a@ gas P 
day lithography in the British Isles. 


—_—__--»—_____ 
HERE is no time like the present to give your sales 


Initiates Night Conferences 
Alfred Gus Karger, vice-president 

in charge of sales of the Schwarm & 

Jacobus Co., ink manufacturers, the tried and tested means of selling more goods to 

Cincinnati, has been appointed gen- ; . _ 

eral manager. He has initiated a American industry has been through specialized papers 

series of night conferences, at which 


department that much needed boost in the direc- 


tion of more business. Since Hector was a pup, 


catering solely to the needs of industry,—our American 


key men of the organization ex- — 
’ 5 usiness papers. 
change views, work out plans for 
sales promotion and discuss techni- If you want to give your sales department that 
cal problems. ; 
needed boost in selling the fast-stepping lithographic 
—___.---. ___ 


; industry, experience proves that you can really “step 
Named to Committee 


Joseph Baarlaer and John Hen- 
negan have been appointed a com- 
mittee of two to plan the program 
for the annual picnic, on July 13 at M # D e R N LITHOGRAPHY 
the Pines Country Club, of the 
Franklin Typothetae of Cincinnati. 254 WEST 31st STREET NEW YORK 
It’s to be an all-day affair and the 


committee promises a few surprises. 
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Transferred to Columbus 

Ralph E. McElroy has been plac- 
ed in charge of the Columbus (Ohio) 
Office, affiliated with the Cincinnati 
branch of John S. Swift & Co., 
planograph printers. Mr. McElroy, 
who succeeds Edward Higgins, has 
headquarters at 35 East Gay Street, 
Columbus. He has been with the 
company for six years and in Cincin- 
nati since last October. His duties 
have been in the production de- 
partment, but are now transferred 
to sales activities. 


——_ > 2s. 


Offers Offset Service 

Service to offset printers, offering 
film negatives or zinc originals of 
more than a hundred and fifty 
variations and subjects, has been 
announced by Ray Hehe, manager 
of Graphic Arts Studio, Cincinnati, 
Ohio. The catalog of specimens 
shows check borders, coupon faces 
and backs, stock certificates and 
bond borders, check and bond tints, 
$1,000 background tint for bonds, 
an assortment of rosettes and over 
two score vignettes of life and still 
subjects. 

+... 


Hear Talk on Boxes 

The manufacture of folding boxes 
was interestingly described by Wil- 
liam R. Walmsley, Miehle Printing 
Press & Mfg. Co., at the May din- 
ner meeting of the St. Louis Club 
of Printing House Craftsmen. While 
the subject was outside the experi- 
ence of most of those present, the 
craftsmen displayed a keen interest 
and asked many questions about 
production methods. 


Offers $100 for Best Trees 

John S. Swift, president of John 
S. Swift Co., planographers, has 
followed up his donation of last 
month of 100,000 Chinese elm trees 
to St. Louis school children, by the 
offer of $100 in cash prizes for the 
best development of the trees. An 
award of $25 will be given the 
school child whose tree has shown 
the best development by Oct 15. A 
second award of $14, a third of $10, 
and seven awards of $5, five of $2 
and five of $1, will also be given. 
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4 TYPES TO CHOOSE FROM: 


REGULAR - THIN BASE 
ORTHOCHROMATIC 
ORTHOCHROMATIC THIN BASE 


FOR BEST RESULTS USE BEST MATERIALS 
MADE BY AGFA ANSCO CORPORATION IN BINGHAMTON, N. Y. 





26x 40” 
SINGLE COLOR 


* HARRIS OFFSET PRESSES 


COMMERCIAL GROUP: 
17“x 22”, 21” x 28”, 22” 34” 
Single Color. 


COLOR GROUP: 


modern lithography, Harris Offset Presses are 26”x 40”, 35”x 45” in single 
color; 41‘x 54, 42"‘x 58", 


today, more than ever, equipment that insures 46%" x 6814" in one, two, three 
and four colors. 


uantity and quality production in the mod- 
7 eee * HARRIS LITHO-CHEMICALS 


ern plant. Harris, the Profit Press of today’s Through research Harris has developed and 


standardized new chemicals for both deep 

etch and surface plate making processes. Full 

details upon request. Write us with reference 
to your lithographic problems. 


@ Designed and built by craftsmen who know 


business, completely covers, with eight sizes, 


the requirements of the lithographic world. 


Pioneer Builders of Successful Offset Presses 
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